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For over twenty years, 
Numark has delivered an 
amazing list of trend setting 
products that have literally 
revolutionized the DJ industry. 
Numark and Numark PPD 
have provided the DJ market 
with die finest in professional 
mixers, digital sampling mix¬ 
ers, audio elect ronics and now 
lighting equipment. 

The only American manu¬ 
facturer offering a complete 


Innovation 


line of products totally dedicat 
eel to i he DJ nlarket, Numark 
has earned it’s numl >ei one 
market posii ion 1 >y provi> linc> 
pi oducts 11 tat offer tire fea¬ 
tures and performance that 
professional DJ’s demand. 

When your livelihood 
depends on the performance 
and reliability of your equip¬ 
ment, look to Numark, the 
preferei ice of serious DJ pro¬ 
fessionals i lie world over. 


Nunrarit 


INDUSTRIES 


1445 Wamponoag Trail, East Providence, Rl 02915 
Telephone: (401) 437-9383 ♦ Fax: (401) 437-9386 
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We've completely redesigned THE portable DJ speaker, the SoundTech US15C. 

A massive cast framed, 15" woofer with a special domed back prevents voice-coil bottoming 
An extra stiff, moisture resistant, long excursion cone pumps out the bass without distortion 

A constant directivity, horn-loaded tweeter for sizzling highs up to 21 KHz 
Rear porting of the cabinet uses “the in-phase floor boundary effect" to give you an extra 3dB of bass 

(that’s like doubling your amplifier power for FREE!) 

A Dynamic Analog Compression Network provides built-in tweeter protection 
Rugged cabinet construction, full metal grille and carpet covering ensure years of high performance 

Call us at 1300 US SOUND (ext.: 131 or 132 , we’ll tell you where to... 

SoundTecIi 


PROFESSIONAL AUDIO 













I Radically Differem r i yles 



You don’t have to be 
"the baddest DJ on two 
turntables", or "the most 


successful wedding DJ on 
the planet" to appreciate 
the MTX MX500. It's 


totally rad! (Cool, hip, neat, 
groovy, fab, gear, etc.) You get the picture'.' 

Simply, it’s the ultimate DJ mixer. The most power 
ful DJ mixer on the market today at any price i ie 
mixer that sets you ahead ot your crowd. Any crowd. 

Inputs for three turntables, two CD players, two 
cassette decks, two mics, plus more. 


A 16bit/96kHz - 
four second 
live perfor¬ 
mance” digital 
sampler/EFX unit with 
four memory banks of storage gives 
you the power to stutter, loop and remix your music, 
your way! Add Mic ducking, assignable crossfader and 
EQ, balanced outputs, a two year warranty and you’re 
ready to run the party (wherever it may be). 

Not for wimps. Available where real DJ gear is sold. 

'SOUNDCRAFTSMEN' 

555 West Lamm Road ♦ Freeport. IL 61032 ♦815-232-2000 
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PRO SOUND & LIGHTING AT LDI93 

Gem Sound, Gemini, Nurnark and Crown head the list of exhibitors 
signed up to show and demo products at LDI93. With a growing cmphasi s 
on sound, this year's event includes a special exhibit space reserved for 
the latest in state-of-ihc art audio technology. The “Sound In Entertain- 
ment" exhibits are part of more than 200.000 square feet of I.PI exhibit 
space, with over 250 companies displaying cutting edge entertainment 
technology from around the world. The I .DI93 exhibit floor will be open 
for three days. November 13. 14. and 15 . 1993 at Orlando’s Orange 
County Convention Center. 

SPINNERS GATHER IN MIDWEST 

Proving they work best under pressure, Keith Belman and the staff 
of Sound Ideas, Columbus. Ohio did a bang-up job pulling together their 
first Summer 0.1 Expo (June 28-29). Announced just five weeks before 
the exhibit hall doors opened at the University Ramada Hotel, the turnout 
was well beyond expectations. Over 30 exhibitors were present, includ¬ 
ing Numark, MTX, Pioneer. Ramsa. PKKaraoke, American DJ Supply, 
Bose, ETA, Ashly, JBL, Shurv. Wn thcoast Cases, NSI, Best Devices, 
Martin, Dcnon, Stewart. Carver. BBE, Technics. Denonet, Zenasia, 
World Robotic Boxing and others. Eight seminars over two days covered 
such topics as how to make the most from your mobile business, karaoke, 
intelligent lighting, and licensing with ASCAP. Highlights included a 
huge sale of over 25.000 12" records, a casino night, a big club tour, and 
a DJ Spinoff with the grand prize of an MTX Mixer. Attendees came from 
throughout the Midwest, as well Atlanta, New York, and Washington, 
D.C. Plans are underway for and even 
bigger and better event next year. We'll 
keep you informed. (For more on the 
event, see “FotoFile” page 1 i.) 

TIP OFFS 

Through the grapevine comes news 
of yet another dual CD player from Stan- 
ton-Vestax. The CD-I I will be aradical 
departure from established dual CD tie- 
sign in that it provides hands-on loading 
and closely approximates manual turn¬ 
table operation. Our guess is that it’s a 
top load design, possibly similar to the 
TechnicsCD-1300. The price of the unit, 
due out sometime in September, is not 
known at this time, but we arc anticipat¬ 
ing that the S-V CD-11 could be by far 
the most affordable dual CD player to 
date. 

Irt a move to promote digital sam¬ 
pling to DJs, MTX/Soundcraftnien has 
substantially reduced prices on all sam¬ 
pling mixers for the summer months, 

This, in combination with the continuing 


re valuing of the Japanese yen, could create an opportunity for DJs to 
upgrade to a high-quality sampling mixer at a price that may never be 
lower. 

Ness has just published the summer edition of their newsletter and 
produced a new video featuring their lines of DJ lighting. The newsletter 
is loaded with new products, many from their upstart DJ*USA line. To 
receive acopy free, or to order the video ($10), cull 800-536-3513, or stop 
by your nearest Ness dealer. 

SIGNATURE SONGBOOKS 

Personalized and laminated karaoke songbooks. which feature your 
company's name and phone number on the front, are now available from 
Brandywine Printing in Orwigsburg, PA. Front and back covers are 
laminated to resist wear and drink damage. All books are GBC-bound for 
easy reading, and your company name and advertising message appear at 
the top and bottom oi each page. For more information, call Ralph Warzy 
at Brandywine Printing. 800-832-6800. 

NEW PUBLICATIONS 

Three new sources of information for Mobile Entertainers have 
come to our attention recently. 

Party Host News is a collection of short, yet informative pieces 
relative to the performing end of operating a DJ/KJ service. The eight- 
page quarterly newsletter contains several ideas for party games, along 
with a few valuable lech tips and some thoughts on promoting your 
service. Party Host News is published by ACEntertainment. P.O, Box 7, 
Nutley, NJ 07110, Basic subscription is $9.95 per year. 

For Karaoke Hosts, The Northwestern Karaoke Connection 
focuses on newly released karaoke and comedy karaoke software, as well 
as how to improve the sound of your karaoke system. Troubleshooting 
lips and reviews of new equipment are also included. Subscription rates 
are $40 per year( four issues) from The Karaoke Connection, 4290 Barrett 
Street S., Salem. OR 97302. 

Country music DJs will Find up-to-date music news in The Dance 
Card, a bi-monthly. 12-page tip sheet that covers new releases and 
provides a Dance Top 40 chart (with BPMs) and suggested steps. Hot LP 
cuts, re-currents and reviews are also included. The Dance Card is free to 
members of The Country Club record pool, Non-members may subscribe 
for $80 per year by contacting CCE, P.O. Box 159028, Nashville, TN 
37215,615-320-5777. & 



A DAY AT THE RACES 


Keith Namanny, who has brought us such exciting sports bar toys as Robotic Boxing, 
Celebrity Shower and Samurai Surfboard, is now introducing Micro-Associated Stock Car 
Racing 1 M or MASCARR™ Micro-Reality Racing! Featuring slotless, radio-controlled cars and a 
portable, expandable track, MASCARR IVI is realistic auto racing fun for the masses, The cars, 
which replicate Winston Cup stackers, are over 20" long and 9" wide and capable of speeds 
over 60MPH. Namanny says the cars are made of space age materials so, as he puts it, "they 
can crash and burn and still make the turn." If you are interested in knowing more about 
MASCARRS, either as a promotion or a potential business opportunity, contact Keith Nama¬ 
nny, World Robotic Boxing at 712*774-2577. 
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Traditionally considered recession-proof , the 
wedding industry has been affected recently sinply 
by a shrinking clientele base, which is doing more 
bargain shopping, weddings are expected to 
continue to decline in number through the year 
2000, then should rise as baby boomers' children 

start getting married.Litmus test #1 

for defining independent contractors: they are NOT 
supplied with tools or equipment they need for 
their work. Recently, a Congressional cannittee 
submitted a report to the IRS to take action to 
reduce the number of workers mis-classified as 

independent contractors.Fastest growing 

area for expansion of your DJ Service? Try 


Niagara Falls, NY, where the first wedding 
chapel recently opened. Long known as a honey¬ 
moon resort, the move was partially in response 
to the 100+ phone calls from prospective brides 
and grooms received weekly at the Niagara Falls 

Chamber of Ccnmerce.The maximum 

contribution to a 1993 401(k) plan is $8994. 

The 1992 maximum contribution amount was 

$8728.....Current political tumult in 

Japan could spell months of uncertainty in the 
O.S. consumer market. As Japan is a major 
manufacturer and exporter of electronic good.-t 
(i.e. DJ/KJ hardware), it may be best to shop 
wisely and timely when considering purchases in 

the near future..If you use catchy 

theme music in the development of your company's 
image or public relations, watch out. Hie 
three-time Super Bowl "participant" Buffalo 
Bills were recently forced to drop their Mobile 
Beat All-time Top 10 DJ hit "Shout" when the 
rights to the Animal House classic were pur¬ 
chased by Polaroid. Bills fans will now have to 
settle for Ernie Maresca's 1962 hit "Shout/ 

Shout/ /Knock Yourself Out)"..Finally, 

according to Coramuni cat ions Briefings, the top 
two customer turn-offs: the reply, "That's our 
policy" instead of an explanation, and, "We've 
been really busy" as justification for a failure 
to meet a conmitment. 

Mike Buonaccorso, Executive EdttOf ot Mobile Beat Magazine, is an avid collector of 
informative bits of trivia designed to help you increase your ‘Bottom Line *. 




FOTOFILE: 
CANADIAN 
DJ EXPO 




Mobile Beat's Remix 
Reporter Joe Rogona 
and Canadian Editor 
Dennis Hampson 
topped the list of 
seminar moderators 
and speakers at the 
12th Annual Canadian 
DJ Expo held in 
Toronto June 12th and 
13th. Among topics 
discussed were 
"Marketing Mobile 
Companies In The 
'90s," "CDs And Their 
Future" and a basic 
introductory workshop 
on how to start a 
Mobile DJ comoany. 

Highlights included several mixing demonstrations by Ragona, 
who is also the Club-DJ Coordinator for the CDJA. Aside from 
the seminars and demonstrations, there was plenty of time for 
DJs from throughout Canada and the Northern U.S. to get 
toaether to shore a few stories and check out the latest in DJ 



MOHSSlONAt SOUND SYSTEMS 


technology. Photos: (t) Richard Gastmeier (and friends) at the 
Entertainment Resources Group booth. Gastmeier is Vice 
President of ERG, (b) Roxy Kendall at the CDJA booth answer¬ 
ing questions on membership and licensing. 'T 
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THE DJ’s CHOICE 


Linear tech: The name stands for DJ equipment quality, reliability and affordability. In addition to our 
large selection of mixers, we offer a complete line of DJ equipment; amps, pre-amps, CD players, 
turntables, and DJ accessories at prices you won’t believe; nobody else gives you so mucl for so little. 

Lineartech products are also backed with a Three Year Warranty. 

For your nearest lineartech authorized dealer, call (718) 946-4134 


* Warranty * 3 years labor, 90 days parts 

HRRRRO CORPORATION 


Phone (718) 946-4134 


2691 West 15th Street 
Brooklyn, NV 11224 


Fox (718) 946-4151 




















Mobile Beat Biz Card Awards 


While selecting business cards far the rover of this issue, we shuffled through over 5,000 cards 
we've received over the last two years. Although most had a design that would merit attention 
these ten cards stuck out as being in some way unique and special. 




1. Best Overall Design * DJ Expressions, Concord, NH 

2. Best 2‘tolor Design - East Coast Entertainment, Charlotte, NC 

3. Best Black/White Design * Wedding Pros, Raleigh, NC 


,» 



IMP 







. Best Graphic- 
Sunset Mobile Ent., 


5. Best Color Photo Card 
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Andromeda, Roosevelt, 

Best Block/White photo card • 
Gnome King, San Francisco, 

7 . Best Karaoke Card - 


Karaoke Ent v Stockton, CA 
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Best New Age Design - 
Mystical Sounds, Honolulu, HI 

9. Best use of a stolen MB Logo * 
Musk Plus, Colonia, NJ 

10. Best zero based budget card - 
The Mellow Canary, Brooklyn, MV 
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jcensed exclusively fo7~^JJuke boxes, 
Mobile, Club, end Radio OJ's only by 
MCA Records, fnc Special Products 
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Call 1-800-248-4848 
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Call 1-800-248-4848 
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UNEQUAl.T.Kn PORTABILITY! 

Meta-Lit^* System 8500 Mobile Light Trees 


Ultra-Mobile Lighting Packaged With The Hottest Effects! 







Jg 

B . Channel 
Power Controller 
vj 25$ Pa Horns, 

(not 16) 

vf Built-in, 1024 
step Light Show 

Max Current of 
8 amps won't 
pop breakers 

Vf Multiple Modes give 
you Mood Control! 

Ultra-mo bile® 


vf Hassle free, 2 

minute setup 

2 Foo(switch 
Controls, too! 

To order, or 


Convenient 
one hand 
portability 
with stand, 
tight bar t 
and power 
controller 
ail in one 
package . 


One el CMC’e 
Family el 
UHre-mobile 
Lighting 
Eftaetm 


cm: 

1-800-852-0037 


Mobffe £M 
Borns 


Make less trips to the car 
when setting up your gear 


Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
lighting systems using 
simple chase controllers! 

Seeing is believing! 
Order our video for 
$12.95, refundable with 
your purchase of an 
S-850O lighting system. 


Meta-Lit e® Lighting Systems 

Cantek Metatron Corp 
19 W.WaUr St. canontburg.PA 15317 
(412) 745-6760 Fax (412) 740-6002 



Response has been exceptional to our 
search for the songs most played to 
end the evening (or afternoon), if you 
have not yet submitted your favorite 
wrap-up tunes, DO IT MOW. Send your 
(brief) list of personal favorites to Mo¬ 
bile Beat, P.0. Box 309, East Roches¬ 
ter, NY, 14445 or FAX 716-385-3637. 
To be included, your list must be re¬ 
ceived no later than August 23rd! The 
results will be featured in the Decem¬ 
ber/January issue of Mobile Beat! 


The; Great CowhCnatuyn/Juit goi better. . . 


S) J Express 400 


COLORED Viewpaks! 




Together, these two continue to create a sensation among mobile DJs 

Shouldn't you see what easy transport of 400 CDs is like? 

Call 1 -800-992-8262 to order or for a FREE catalog & sample 

In Canada 1-800-563-3656 


i; N 1 V E N T U R E P.O. Box 570 ■ Dublin, Ohio43017 FAX (614) 793-0202 
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These days, you've 

use Protection 



r 



12" Album Case 

Holds 95 Albums 


AC-1 


$68 




Dual 12" Album 

Holds 190 Albums 


AC-2 


$88 



Turntable Case 

Heav^ Duty, Foam Lined 


$83 



& 



Utility Case 

Store Equipment Safely 

UTL $68 

with foam $20 extra 





45'sCases 

SC-1 Holds 155 45's $53 
SC-2 Holds 310 45's $72 

SC-3 Holds 465 45's $88 

We carry a complete line 

of DJ Equipment. 

•Mixers ‘Turntables 

•Lighting «Amps 

•Speakers •Cartridges 

Order Your FREE Catalog. 


Abracadabra 



Tk DJ Pro SKofi 


Visit our showroom. 

Abracadabra Lights and Sounds 
1153 Deer Park Ave 
North Babylon, NY 11703 


CD Cases 

DCT -84 Holds 84 CD's $60 

DCT-112 Holds 112 CD's $73 

DCT -168 Holds 168 CD's cCJJ} 


Free Shipping 


Free Shipping Applies to Cases Shown. 
Prices valid through September 30, 1993. 



FOTOFILE: SOUND IDEAS 
DJ EXPO June 28-29 



Left To Right: 

• Frank Bilotta of Buffalo, NY interjects some 
personal experience in dealing with customers 
during the panel discussion for Mobiles. 

• An inpromptu sampling demo by "The Mystery 
Spinner." 

• Keith Namanny shows off MASCARR during a 
break between bouts in the Robotic Boxing Ring, 
(see stories in Mobile Beat News) 
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Ii was one of those hoi. humid August 
Saturdays, where the shirt would stick to your 
back. I had allowed extra time for the wed¬ 
ding 1 was playing because the country dub 
was several miles out, nowhere near any- 


Dressed 

Down 

MB Staff Story 

thing, and 1 didn't want to chance travel delays. 
Also, because of the heat, I wanted to arrive 
early enough so that I could set up in a T-shirt 
and my old cut-off jeans. Then I could wipe off 
the sweat and cool down before getting into my 











ASHLY has established a solid reputation for building top quality amplifiers that 
sound great and hold up under even the most rigorous operating conditions. 

Our rugged, single rack space SRA-120 professional stereo power amplifier 
continues in litis tradition, delivering a solid 60 watts per channel into -r ohms 
stereo, »5 watts per channel into 8 ohms stereo, or 120 watts total into 8 ohms 
mono-bridged, with low distortion and excellent overload behavior. Turn-on delay 
and instantaneous turn-off circuitry eliminate any transients to the speaker. Rear 
panel input connections may be made via 1/4" balanced phone jacks or barrier 
strips with ground lilt provision. The compact SRA-120 is suitable for applications 
such as small control room monitor systems, headphone distribution amps, or 
driving die high end of a bi-amplification setup. All ASHLY products are fully 
covered under the Company 's exclusive Five Year Worry-Free Warranty program. 
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14621 • Toll Free. 300-823-0308 * 716-544-5191 • FAX. ™65-45B9 
22, Toronto. Ontario M4H1H2-416-696-2779 • FAX. 416-167-5819 


tux. With all my gear anti back up parts, I 
grabbed my clothes and left. 

Never having been to this particular club, 
I underestimated the distance, but 1 still antici¬ 
pated no problems regarding the start time. 
The set-up was a breeze. Guests were due in 
fifteen minutes, and all that remained was a 
dousing of cold water and a quick change. 

Tuxedo in hand, I rushed into the men's 
room. When 1 took the jacket and shirt off the 
hanger, there were only a bow tie and cum¬ 
merbund dangling from the wire. The pants 
were not there! A hurried check of the pre¬ 
mises and my truck came up empty. 

1 was frantic! The wedding guests were 
due to arrive in five minutes and 1 was dressed 
for volleyball! The nearest store of any kind 
was miles away, so I attempted to find any sort 
of dark pants I could, to no avail. The uppity 



club staff was no help. As far as Urey were 
concerned, I could have been the dishwasher. 

1 was left with no alternative. 1 jumped 
into the rest of the tux and dashed out behind 
my equipment. 1 quickly erected a mini-wall, 
bringing the speakers in closer and rearrang¬ 
ing every' case I had, to conceal as much of my 
lower half as possible. 

By then the guests were arriving and the 
show began. The rest of the night went pretty 
smooth, although a few of the guests who 
came up to speak to me quickly discovered the 
reason for my self-imposed confinement. 

The end of the night couldn’t have come 
soon enough. I left the club in record time. 
Arriving home, I spotted a black cat curled up 
on my front steps — as if 1 hadn’t had enough 
bad luck for one day! About to shoo the feline 
away, a closer inspection revealed that the 
black lump wasn't a cal at all. Yes, my tuxedo 
pants had fallen off the hanger and onto the 
ground, right in front of my home. 

I'd like to think I made a fashion state¬ 


ment at that wedding, but that would be push¬ 
ing it. In case of future pants emergencies, lm 
thinking of packing a can of black spray paint 
in my truck. Hey, you can never be too 
prepared. 
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Push this Karaoke button and switch instantty from the performance of the legendary Denon DN-20G0F to Karaoke 
video. With the new Denon DN-2200F Dual CD Player and DN-820 Karaoke Preamplifier, you'll bn able to play 
inexpensive, easy-lo-handle CD+G Karaoke discs to produce exciting Karaoke shows, and an extra night of business 

Even better, you can go beyond conventional Karaoke and its canned videos. With the DN-820 and a video camera 
you can put yourself and your customers on-screen, live, to get the most from the Karaoke experience. Of course, it takes 
more than a picture to do Karaoke right. The DN-820 also has powerful Digital Signal Processing (DSP) to really punch up the show with great audio effects. 
Put yourself in the Karaoke picture. With Denon 


PUT YOURS Elf IN THE KARAOKE PICTURE. 


0»on Ameica. Inc. .222 Hew Road. tew 1 NJ 02064 1201) S 257810 




DENON 

The Industry Standard. 


ON ?200f REMOTE CONTROL UNIT 


ON n DOT DUAL CD PLAYER 


DN S?) PRMMPlDIfH 







































The following (wo letters are in response to a news item in our last issue which reported that the RIAA has begun 
actively investigating the problem of DJs buying recordings and making copies of the same for other units. We have 
received numerous questions and comments on this subject and understand that Steven D 'Onolrio, attorney lor the 
RIM, will be addressing those questions in our next issue. 


EDICT IS VAGUE 

I would like to express some 
thoughts on the licensing issue. Although 
these thoughts are my own, they have 
been echoed by the hundreds of DJs I 
have talked to aver the years, especially 
since I have qotten involved in the ADJA. 

I must to k to 20+ DJs day on 
average from all over the United States. 

A great many of these calls involve 
questions on the sub ect of licensing. I 
started looking into this in 1974, when I 
started DJ'ing, in 1982 when I started the 
Metropolitan Professional DJ Association, 
in 1988 when I opened a DJ training 
center and again iin 1992. I now believe 
I have a clear, concise, cut-and-dried, no- 
nonsense, logical answer — and that is 
that there is no dear, concise, cut-and- 
dried, no-nonsense, logical answer. 

What we have here is a perfect example 
of a paradoxical quandary involving a 
Pandora's Box full of red tape, gaps, 
loopholes, bureaucracy, legal mumbo 
jumbo and confusion. 

It's amazing there are as many as 
70,000 DJs in a multi-billion dollar 
industry that the U.S. Government doesn't 
even officially recognize, yet who are 
subject to laws that affect what, when and 
where you perform. Although these laws 
are out there, hanging over our heads 
like an axe, it appears there's no one 


person or group who can pull the lever. 

People write songs so others will like 
them and record or perform them, and 
then others will buy them. We buy the 
records so that people will hear them, like 
them and buy them. It seems like a 


to the songs wouldn't want me to play 
them in public and the recording rights 
group wouldn't want me to record it, 
even though the guy that made it gave it 
to me to promote. 

For twenty years I've prided myself 
on my collection of over 40,000 different 
records, hundreds of thousands of songs. 
Then CDs came along. Many of us were 
outright forced into this new format, 
expending hundreds, even thousands, of 
dollars on new equipment, music and 
cases, making our systems far most 
costly, cumbersome and complicated. 

I've been waiting for years for affordable 
recording systems for CDs, and now that 
they're here, I can't use them. It's illegal. 

Like computer software programs, 
recordings are copyrighted. Still, if s 
completely acceptable and even 
encouraged to back-up (copy) your 
software for safety reasons. And hasn't 
it always been encouraged and 
preferable to tape records to preserve 
the original? Th is law is like trying to 
close the barn door after the horse is out! 

For you DJs out there who don't 
think this issue affects you because 
you're already using CDs, think again. 
What happens when you want to 
compile the best of what you have for 
simplicity's sake? And don't complain 
the next time the industry decides to 
change formats again. 

The only situation where music can't 
be recorded for or ployed is for public 
performance. Would one of these so- 
called legal watchdog groups please, for 



“WHAT WE HAVE HERE IS A PERFECT 
EXAMPLE OF A PARADOXICAL QUANDARY 
INVOLVING A PANDORA’S BOX FULL OF RED 
TAPE, GAPS, LOOPHOLES, BUREAUCRACY, 
LEGAL MUMBO JUMBO AND CONFUSION.” 


perfectly good trade-off to me. 

In fact, some of these record compa¬ 
nies give us the music so we can promote it 
for them. I asked one of my record 
Dromoters if I could record compilations of 
lis promos so my associate DJs could hear 
his new songs. He didn't care as long as I 
promoted them and people bought them. 
Although my the idea didn't fly, I would 
have been in double trouble either way 
because the group that owns the copyright 


once and for all, accurately and in 
agreement with the others define what 
constitutes a public performance? One 
copyright group comes after us with 
vague definitions while others don't even 
care or bother. 

So we can't record without a 
license. Okay, fine; where is the license 
and how do I get it? Don't tell me to go 
to each and every record label for each 
and every song. That's not a license, 
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that's a run-around. And do radio 
stations buy this license? Do Muzak and 
other services have it? 

if we can't play in public, are the 
record companies going to go after donee 
instructors, aerobic classes, churches, 
schools, voice teachers and the other 
numerous groups and individuals who 
hold parties and charge admission and 
use their own topes? Who is going to 
enforce these laws? How will the legal 
process be enacted? 

Most DJs are genuinely concerned 
about being fair and legal in their 
businesses, but with no clear-cut defini¬ 
tions, we have little choice but to do what 
we have to do to keep our businesses 
profitable and efficient. 

So what do we do? How about every 
DJ out there writing a letter to your 
congressman, senator, BMl, RIAA and the 
head of every record label? Or better yet, 

I propose a summit of all the parties 
involved to meet this issue head-on and 
resolve it once and for all. From what I 
see and hear, DJs are willing, if the 
industry is not, then I guess it really isn't 
concerned. Or, perhaps, if it ain't broke, 
we shouldn't fix it. 

John Roberts, President, ADJA 

PLAYING BY THE 
BOOK 

The question as to the legality of 
taping has a simple answer. It is legal to 
make taped (or otherwise) copies of 
purchased music; however, it is illegal to 
then use this tape in any money-making 
capacity. Regardless of whether the tape 
is being used (played or un-played) in a 
part-time, one-man operation or as one of 
many duplicates in a large organization, it 
is still an infringement of copyright laws 
and could cause the operator to be subject 
to possible fines or prosecution. 

"But why worry,'' you might ask 
yourself, "if they aren't going to enforce 
the laws?" Well, as the RIAA receives 
more complaints, as well as evidence, they 
are beginning to see that the interests of 
the people they represent, namely the 
record companies, are not being upheld, 
and that they are losing significant 
amounts of money in lost royalties. 
Admittedly, the RIAA has bigger fish to 
fry, but they are coming around to seeing 
the benefit of making examples of some 
offenders in various markets. We can 
expect to see some action soon, probably 
before the lucrative winter season. 

But why would DJs care? Do they 
really want the record companies to make 
more money that badly? No, of course 
not. However, the taper gains an unfair 
advantage that removes the idea of a level 


playing field. A one-man operation saves 
money by not putting their master copies 
on the line each night. The bigger 
operations save even more by having only 
one purchased copy of each song in the 
master library and much less expensive 
tapes in the field. The savings and 
convenience are obvious and compelling, 
but the practice remains illegal. Since you 
can't join 'em, a way has to be found to 
beat them. 

A better alternative [to solving the 
illegal taping problem] is to set up a 
licensing procedure for DJ company use. 

A license fee, based on the alternative cost 
of legal purchase, would still allow for the 
practice of this method of duping company 
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and equipment savings, yet pay for the 
music at legitimate rates. 

Each music library would require a 
license. Hypothetically, a license would 
cost $ 1000 per set of music per year, 
5250 per quarter, which is barely the 
revenue of one party. If a new set is 
added, a pro-rated license would be 
issued. All licenses would expire quarterly 
and renewal stickers would then be issued. 
In slow times, companies would not renew 
all licenses; in busy times, they would add 
licenses. Anyone performing in public 
with a copied music library would be 
required to display his/her license for that 
set of music. If a license is not displayed, 
anyone could report them for a reward. 

A letter would then be sent to that DJ's 
company with a license application form. 

If someone or some company is reported 
three times and does not get a license, 
then a sting operation would be set up, or 
a warrant issued until the violator is 
arrested and fined. This would be done 
through the cooperation of local associa¬ 
tion chapters. 

My motivation for involvement in this 
issue is two-fold. First, I work for Nard's, 
a DJ company that is both large and 
completely legal, a state that is extremely 
expensive to maintain. Second, I work 
during the day for MMS [Music Manage 


ment Service], a company that supplies a 
few hundred DJs across the country with 
inexpensive but legol music. Taping is a 
threat to my own livelihood, as well as to 
that of others, and it will not be taken sitting 
down. 

James Horman, 

Nard's Rock & Roll Review 
McLean, VA 



HORRIFIED BY 
HORROR STORIES 

After reading the last few editions of 
Mobile Beat's "DJ Horror Stories," I had to 


write to protest. What originally sounded 
like a pretty entertaining column has turned 
out to be a celebration of incompetence in 
our profession. Virtually every story you 
have printed has been a completely 
avoidable tale of woe, told by unprepared, 
unprofessional and immoral/unethical DJs. 

For example, in the April/May issue, 
Rick Tracewell starts by telling us that his 
"sound guy," who often fills in as a DJ, will 
do his wedding. I was already worried, 
since he's planning on using a "sound guy" 
as a DJ. 

They arrive 30 minutes prior to the 
ceremony, only to discover no outlets are 
available. He claims to have asked 
"several times" if an outlet was available, 
and was told yes. This sounds fishy to me. 
Why would he ask several times, unless he 
was unsure, and if he was unsure, why 
didn't he check? Additionally, arriving 30 
minutes prior to a ceremony is far too late. 
Guests would be arriving any minute, only 
to watch the DJ set up equipment. How 
romantic! 

After being turned down by the 
banquet manager for an extension cord, he 
found it difficult "to keep from lunging at 
her." I wonder if she would have lunged at 
him if he hadn't been willing to supply her 
with pots and pans. This man is a 
professional DJ and he's asking the caterer 
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SPECIAL OFFER!! 

90 MINUTE VIDEO + 2 CDS & S0NGB00K 

JUST $59! 

26 All-Time Favorite Jewish Party Dances 

Including; Horas. Mayim Dance, Hasldi Dance. Line S Chair Dances, Wedding love Songs 
Bar/Bat Mltzvah Dances . Folk Dances. Anniversary Waltz. Swing Steps. Yeminite Steps, 

Chicken Dance, Electric Slide and More! 
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The Real Complete Jewish Party CDs #1 & # 2 

66 ALL-TIME FAVORITES! 
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Songbook with Lyrics, Translations & Music! 
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or send check payable to The Complete Jewish Party, 
14204 Haynes St., Van Nuys, CA 91401. 

Please include $5 for shipping and handling, 
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for an extension cord? 

Next, his sound man tears down the 
system to set it up again in the hall. A 
professional would have had a separate 
system already in place inside so that 
guests would hear music when they 
arrived. Rick finds his sound man sitting 
in the van waiting for him, while the 
guests sit in silence for over an hour. The 
DJ is waiting for the groom to help set up 
equipment? If this is what he does for the 
boss' wedding, imagine what he does for 
any old customer. 

Once the dancing gets started, his 
only CD player acts up. By his own 
admission, 'The bulk of good songs were 
on CD," yet he only has one player. For 
$100 he could carry a backup, consumer 
grade CD player. It's not Numark, but it 
sure would have gotten him through the 
job! 

Without exception, every single one 
of these problems was avoidable. Other 
stories have been similar. One DJ left 
only one hour between jobs in different 
towns, subbing the set-up out to some¬ 
body else, who was late. (MB# 12) Did 
the client know he was subbing the work 
out? My guess is no. Another DJ 
actually claims to have had sex with the 
bride on the wedding night. (MB#9) 
Perhaps this one should have been 
published in Penthouse Forum, 

I subscribe to Mobile Beat because I 
am constantly looking for ways to 
improve my business. I would be 
embarrassed to have one of my clients 
read my trade publication, when I should 
be proud. I would suggest, in the future, 
that Mobile Beat use the "Horror Stories" 
column for pieces about events that are 
truly out of a DJ's control, and publish 
stories such as Rick Tracewell's under the 
heading of "Incompetence." 

Randy Bartlett, 

Old Time Rock 'N' Roll Disc Jockeys 
Elk Grove, CA 

Interesting opinion on column content. Any comments 
from other readers? Regarding Tracewetl...hey, we alt 
have an occasional hart day!- Ed. 

BEST OF A BAD 
SITUATION 

Since the March snowstorm, I have 
seen many articles and reports about 
services that were interrupted and people 
stranded by the unusual weather. You 
had an article, "Snowed," (MB #14) that 
touched on three such cases. I wanted to 
let your readers know that there is a way 
to benefit from these situations. 

While many DJ companies were 
canceling shows, we were picking up 
extra business. As the snow piled up that 


Saturday morning, I made my way to the 
office to make phone calls. I left messages 
for several party planners we work closely 
with, letting them know we would be 
available to fill-in. Then I called our DJs to 
see who had 4-wheel drive vehicles and 
would be available on a volunteer basis. 
Most of them begged for a snowed-in party. 
With a captive audience like that, you are 
guaranteed success. 

As the day went on, I manned the 
phones, sending the DJs out hours in 
advance to ensure their safe arrival. In the 
end, we covered eight gigs from Saturday 
through Sunday, grossing an extra $3600. 
Besides the short-term benefit of more 
money, we earned great alliances by saving 
the reputations of several party planners. 


That is something they will remember the 
next time they need a DJ! 

Melanie R Cain, Director of Marketing 
Spectrum Sound Entertainment, Atlanta, GA 

MYSTERY CLEARED UP 

I noticed that you had a picture of an 
AC-75 mixer (MB #14, Mobile Beat 
Museum), about which you wanted to know 
the lineage. ACl is short for Audio 
Concepts Ltd I do not know if the company 
is still in existence, but I own an AC 1200 
graphic equalizer by ACL that performs 
wel. I bought it new (but old stock) last 
October. 

I hope this information is of some help. 
Brian Alleyne, Brooklyn, NY 
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MOBILE BEAT SPECIAL REPORT 




haron Scott, a terrific Mobi le DJ out of 
Cleveland, Ohio, asks. “Why do wc. as 
Mobi le DJ s, not get some kind of com¬ 
pensation from the record companies 
for the records (tapes and CDs) wc 

spin?" 

This is an excellent question, and some¬ 
thing other DJs have asked as well. After all, 
there would be hundreds of thousands.. .even 
millions oi LPs. CDs and cassettes rotting 
away in warehouses if there weren't DJs to 
introduce them to theconsumingpublic. Think 
about it. A Mobile DJ service that plays 200 
parlies a year, each with an average atten¬ 
dance of 250 people, will entertain 50,000 
people during a single year, and those num¬ 
bers are conservative. That's 50.000 consum¬ 
ers! DJs around the world are promoting new 
songs and artists every day, night after night. 

The question is, should the record indus¬ 
try reward the contribution that DJs make? In 
the real world, the answer is no, Instead of 
recognizing the important role DJs play in the 
success of a particular song, the recording 
industry is looking to DJs as a potential m >mvc 
of new revenue. 

Readers of Mobile Beat should be fa¬ 
miliar with the name David Liebowitz, who is 
General Counsel for the R1AA (Record In¬ 
dustry Association of America). Liebowitz 
informs me that the RIAA is now seeking 
“broad performance rights benefits for sound 
recordings." This would make way for a fee or 
royalty to be paid to the owners or licensees of 
master recordings when they are used in any 
manner that constitutes a public performance. 
Currently, there are no performance rights for 
sound recordings. Once the record industry 
obtains this right, it could demand that anyone 
who uses recorded music in the course of their 
business purchase a license to do so. 

The RIAA is presently lobbying to gel 
your elected officials to bring this issue before 
Congress. If that happens, it could lead to the 
enactment of a law r requiring all individuals 
who use musical recordings in the course of 
their work to pay a fee. If this law does not 
specifically exclude DJs. they too could then 
be required to file forms periodically and pay 
some type of licensing fee. 

One can understand the record compa¬ 


nies' desire to want the performance rights for 
sound recordings, but not when: 

1. ASCAP, BMI, and SESAC licensing 
fees have already been paid by the establish¬ 
ments where DJs play, 

2. ASCAP, BMI, and SESAC licensing 
fees have been paid for the live performance of 
music. 

3. The music publisher has been paid for 
the mechanical reproduct ion of the song through 
the publisher directly. The Harry Fox Agency 
or a similar agency, 

4. Promotional copies have always been 
the industry standard. Should Mobile and Club 
DJs now begin paying for them after all these 
years? 

Does all this mean the sky is falling? No. 
Such Congressional action may occur (wo or 


technologies. If approved, the next task will 
be to design an enforceable and “universal" 
method of collecting these fees from around 
the world. 

So for the moment, the heat is off. but 
PAY ATTENTION! Begin to take action or 
you may never have to worry about what 
you'll do after you retire. If you don't get 
taxed, health-cared and independently-con¬ 
tracted out of business, the last straw would 
be having to pay a tax for using sound record¬ 
ings during your DJ performances. 

We're not asking to be paid to play - we 
just w ant to keep our little piece of the pie! 

By the way, for those who continue in 
this business, I am developing a new piece of 
equipment for Mobile Entertainers that's go¬ 
ing to be the hottest thing on the market. 
We’ve taken a plain old bicycle mirror at- 


WHAT CAN YOU DO? 

Write to your Representative/Senator, the RIAA and the other agencies listed below. Tell 
them that you, as a DJ/Mobile Entertainer, have a stake in the promotion of recordings and 
that we who use music to sell music should not be penalized. Request that you receive 
reasonable exclusion under the Fair Use Doctrine’s historic provision tor promotional 
materials (via records and CDs) for people who promote the business. 

RIAA 

1020 1 9th St. NW, Ste. 200 
Washington, DC 20036 

The Harry Fox Agency 

205 E. 42nd Street 

New York, NY 10017 

ASCAP 

1 Lincoln Plaza 

New York, NY 10023 

Song Writers Guild of America 

276 5th Avenue, Ste. 306 

New York, NY 10017 

BMI 

320 W. 57th Street 

New York, NY 10029 

National Music Pub. Assoc. 

205 E. 42nd Street, 18th FI. 

New York, NY 10017 

SESAC 

156 W.56th Street 

New York, NY 10019 


more years in the future Still, although DJs are 
not targeted specifically, the RIAA is looking to 
include them in eventual legislation that will 

tachcd to a Velcro belt. You mount the uniton 
your waist or chest, arrange the straps and 
alter the mirror so you can constantly watch 


focus first on “big bucks" users of sound record¬ 
ings in broadcasting and new entertainment 


your.. .well, vnu get the idea. 
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in this digital audio era, many companies have forgotten how important the 
analog cassette deck is to professional applications. Well, one company never 
forgets the professional—DENON. 


Denon's new DN-77QR Bi-directional Twin Output Dubbing Cassette 
Deck is proof positive. This dual deck has all the features you'd expect, such as 
high speed dubbing and ultra fast auto-reverse, plus a few you’ve only dreamed 
of, like two independent variable speed controls to change tempo or match vocal 
ranges. 

Haven’t you ever wished you could use your duat-well machine as two 
separate decks? With the DN-770R, you can because each deck works indepen¬ 
dently and has separate outputs. 

The DN-770R gives you all the features you should expect, but most often 
don't get, such as a long-lasting amorphous tape head, memory rewind, and 
Dolby HX Pro. Add relay recording and playback to these features and you’ll 
see—the reason Denon takes professional cassette decks seriously is because 
we take the professional seriously. 



Dolby HX Pro rs a tndijrajfr cl the D^by Copd'iti >n 


DN-770R mm OUTPUT DUBBING CASSETTE DECK 


DENON 

The Industry Standard. 


Dfnoi America,fee, 722 Road Parwcpany. Hi (i/tN (201)SfrfflO 
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FIRE BREWING 
OVER USED CDS 

Many DJs have found one of the best ways to keep music costs 
down is by purchasing used CDs. Unlike second-hand vinyl, which 
was always a risky purchase, CDs are virtually indestructible. Most of 
the time, used is as good as new. 

Now four major record labels are taking a stand to stop the sale 
of used Compact Discs. Earlier this year, the distribution arms of 
Warner Bros./ Elektra/Atlantic (WEA), Capitol/EMI [CEMA), Co¬ 
lumbia/Epic (Sony) and MCA (Uni Distribution) sent stem letters to 
retailers across the country notifying them that all co-op advertising 
money would bewitheld from stores selling used CDsoneach specific 
label. The move was intended to force retail stores out of the used CD 
business, something so-called ■'mom-and-pop" stores have been 
doing for almost a decade, 

According to the monthly CD newsletter ICE, the action was 
sparked in part this spring when Wherehouse Entertainment, which 
operates 350 stores in ten states, announced they were planning to 
increase activity with used CDs. As the future of pre-recorded music 
will involve long-life formats (CDs, mini-discs, DATs, computer chips), 
the effect on the used market could be significantly larger than during 
the vinyl years. 

CELEBRATING LOVE, 

OR THE LACK THERE OF 

When the opening track of a CD contains a line like, "If you don't 
mind me askin' / What's this poisonous cobra doin' in my underwear 
drawer?," you can bet it's not Michael Bolton, 

That particular tune is the title track of "There Was Love," 
which, according to the liner notes, is "the most daring assemblage 
of songs commiserating or advocating divorce." On the Scotti 
Brothers label, the album is a melting pot of heartbreakers, tearjerkers 
and slightly silly songs with divorce as the central theme. 

Topping the track list is "Weird Al" Yankovic's stirring ballad You 
Don't Love Me Anymore, followed by such appropriate favorites as 
The Orioles Crying In The Chapel, Why Can't She Lower The 
Alimony, by Micky Rooney, Solomon Burke's Got To Get You Off My 
Mind, Na Na Hey Hey (Kiss Him Goodbye) by Steam, Julie London's 
Cry Me A River, SheGotThe Goldmine, I Got The Shaft by Jerry Reed, 
Dolly Parton'sD-l-V-O-R-C-E, Harden My Heart by Quarterfiash, and 
of course, what divorce collection would be complete without Harry 
Nilson's You're Breaking My Heart? If you do only one divorce parly 


a year, this is the disc to have. 

"There Was Love" is the third installment in a series that provides 
DJs with tunes for every turn in the matrimonial cycle. Volume One, 
entitled There Is Love: The Wedding Songs, released in 1992, includes 
post-nuptial classics such as Buddy Holly's True Love Ways, You Light 
Up My Life by Debbie Boone, the Corey Hart rendition of Can't Help 
Falling In Love and Always by Harry Nilsson. Completing the 
compilation area variety of classical standards, including Mendelsshon's 
Wedding March and various other pro- and recessionals. 

The second volume, titled There Is Still Love: The Anniversary 
Songs, came out earlier this year, and features such classics as The 
Anniversary Waltz by Bing Crosby, Henry Mancini with As Time Goes 
By, The Flamingoes favorite I Only Have Eyes For You, Never My Love 
by The Association, When i Fall In Love by the Lettermen and You're 
My First, My Last, My Everything from Barry White. There's a version 
of Theme from a Summer Place that sounds nearly as good as the 
Percy Faith version, which remains hard to find on CD. 

Sound quality on all three CDs is very good. Unless you already 
have most of this material on other CDs, ifs a good set to carry. The 
tunes span several decades, so regardless of the age of the spotlight 
couple, or their marital status, you'll find something perfect for the 
occasion. 




SENTIMENTAL 

JOURNEY 

Romance returns as 
Rhino releases Sentimen¬ 
tal Journey: Pop Vocal 
Classics, Vols 1 -4, its most 
hit-studded various-artists 
series to date. Spanning 
1942-59, this is the de¬ 
finitive collection docu¬ 
menting one of this 
century's most exciting 
musical developments: the 
pop vocalist's rise from 
the big bands' front ranks 
into the solo spotlight. 
Featuring a total of 71 
tracks on four CDs, the 
series chronologically pre¬ 
sents the classiest croon¬ 
ers and canaries of the 
post-war '40s and '50s. 
Just for openers, "Senti¬ 
mental Journey" sports su¬ 
perstars like Frank Si¬ 
natra, Billy Eckstine, Mel 
Torme (all pictured at left) 
and others. Each volume 
boasts more than a dozen 
top ten hits, each a trip 
back to a time when every 
song took you on a "sen¬ 
timental journey/' 


“NU” CD SERVICE FOR CANADIANS 

Nu-Music Traxx and Knockout Hits, from Entertainment Re- 
sourcesGroup, feature the bestnew releasesof Pop, Rock, Dance, and 
Country music on CD. Highlights of the seventeen tracks on "Nu-Traxx: 
Volume 1 are: Have I Told You Lately (Rod Siewort), Two Princes 
(Spin Doctors), Tell Me Why (Wynonna Judd) and Regret (New 
Order). "Knock-Out Hits" includes Hot, Hot, Hot (Arrow) and Thank 
God I'm A Country Boy (John Denver). The new music update service 
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RECENT 

CD RELEASES 

OF INTEf 

TEST 

(My Joel 

River Of Dreams 

Elvis Costello 

Encores (Me title) 

ElMW S Hr 

Millenium 

Meattoaf 

Bat Out 01 Hell II: Back Into Bel 

! Riciiard Marx 

Silent Scream 

Bette dll 

Experience The Devine Bette liter 

Roberta Flack 

Softly With These Songs: Best Of 

Weird A) '/ante 

The Food Album (greatest Ms] 

Sur/ivor 

Greatest Hits 

le Beach Boys 

Good Vibrations (5 to set) 

Jethro Tull 

Best 01 1 ? CDs) ! 

BTO 

The Anthology 

Sam k Dave 

Sweat IT Soli: The Anthology 

The Rascals 

The Very Best Of 

The Eagles 

Their Greatest Hits 1971-1975 

The Dave dark five 

The Riston/ Of (2 CDs) 

Buddy Holly 

The Buddy Holly Collection 

Tommy Roe 

Greatest Hits 

Pat Boone 

Greatest Hits 

The Four Aces 

Greatest Hits 


is available only in Canada and cost $69 per month For more information, contact ERG, Unit 
#1,2320 Tedlo Street, Mississauga, Ont., L5A 4A2, telephone 416-270-7474. 

Meanwhile, two other comprehensive compilations of Canadian recordings have been 
issued. Billboard reports that A Canadian Alternative '92 from Second Wave Music includes 19 
tracks spotlighting alternative tracks from artists such as Bob Wisemon Look People Sara Craig, 
The Waltons, Big Faith and Moxy Fruvous. The second, a collection of 40 country tracks by 
Quality Music, features new and classic cuts by tan Tyson, Sylvia Tyson Joan Kennedy Ronnie 
Hawkins and others. 


MAIL ORDERED LEGENDS 

Legends Of Rock 'N' Roll is a collection of 20 classic songs on CD/cassette with a twist. Not 
only do you get legendary rock n roll hits by Elvis Buddy Holly Ritchie Valens, Clyde 
McPhafter, Bil Haley and Otis Redding, you also get 20 mint* condition postage stamps 
depicting the legends in full color. The song list includes Return To Sender, Rock Around The 
Clock, Peggy Sue, La Bamba, Siltin' On The Dock Of The Bay, Money Honey, Unforgettable 
and 13 others. But don't look for the set at you favorite record store; it's available only by mail 
.., from the U.S. Postal Service. 


ESSENTIAL WEDDING MUSIC NOW ON CD! 


"A SONG FOR MY SON” 

by Mikki Viereck 

If your sped% is ocddiiick. urn need mt in yiwr libfif> 1 *A Soup For M* W \\ the perfect ch h Lipin tn iX: kh * I nk Girl Produced 
by Uirnied ttngCT/HmpmicniiHt mother l MikLi Viereck especially for those dccuknii when i groom \ ison wuiit lo dance with her son Hsidfcdi 
iif DJs have picked up lhi> ^nUmentil halhJ on a>sctte Sow IT* iviiliblf on ID fur jtid S7.W (pit* \\\ 

TO ORDER: 

Send $7.99 tor cacti CD plus $2 S'H’ (NY State Residents add 8% Sales Tax) along with Name. 

Shipping Address and Phone Number to: 

Spinrtln' Pro DJ Products * P.0. Box 5 - East Rochester ■ NY - 14445 

Write for our FREE catalog of other CDs and Items for Pro DJs 




Jennifer Kusn 


rower o 


Kosputin 




more! Only $39.95 


• Nu Music Traxx-compact discs 

ore produced by DJs for professional mobile DJ’s 
^nightclubs. Each CD comes packed with the hottest 
new Pop, Country, Dance and Party music. 

0 lt'$ easy to su/wr/6e„.Complete music 
updating comes on 24 CD's a year for only 
$69.W per month (Shipping & Handling included) 
or save wilti an annual prepayment of only $799.00*. 

Thats less than $2.00 per track!!! 

’plus one tine membership lee 

TOLL-FREE ORDER PHONE 1-800-465-0779 Fax 1-800-753-3547 

PHONE (416) 270-7474 FAX (416) 615-8160 

Entertainment Resources Group unit #i, 2320 Tedlo St., Mississauga, ON lsa 4A2 


All tracks fully licenced by AVIA, 
Available only in Canada. 
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courtesy of Streetsound Magazine 



Dance Top 40 


1 . THAT'S THE WAY LOVE GOES - Janet Jatkson/VIRGIN - VARIOUS 

2. I CAN'T GET NO SLEEP - Masters At Wark/CUTTING - VARIOUS 

3. BOSS D RUM - The Shamen/EPI C - VARIO US 

4. G017A KNOW (YOUR NAME) - Molaiko/A&M - VARIOUS 

5. HAPPY - Legacy Of Sound/RCA - 124 B PM 

6. U R THE BESTTHING - D;Ream/SIRE -123 BPM 

7. HEROIN - Billy Idol/CHRYSAUS -VARIOUS 

8. WHO'S THE MAN - House Of Pain/UPTOWN - 96 BPM 

9. GOING BACK TO MY ROOTS - RupaulAOMMY BOY - 120 BPM 

10. PASS)N'ME BY- Pharcyde/DELICIOUS VINYL-87 BPM 

11. WHOMP {THERE IT IS) - Tog Team/LIFE - 130 BPM 

12. LOVE NO LIMIT • Mary J. Blige/MCA - 85 BPM 

13. CREWZ POP - Da Youngstas/EASTWEST- 93 BPM 

14. LATELY - Jodeci/UPTOWN - 64 BPM 

1 S CAN T GET ENOUGH OF YOUR LOVE- Taylor Dayne/ARISTA -120 BPM 
16.2 THE RHYTHM - Sound Fadory/RCA-120 BPM 


17.STEP IT UP Stereo MCs/GEE STREET -117 BPM 


IB.WHAT CAN YOU DO FOR ME - Utah Saints/LONDON -118 BPM 
19. OPEN YOUR MIND - Usura/RCA -131 BPM 
20.SWEET HARMONY -The Beloved/ATLANTIC- VARIOUS 

21. BUMPIN' - Paperboy/POLYGRAM -104 BPM 

22. BAD MOOD - Lonnie Gordon/SBK - VARIOUS 

23. YOU RE THE LOVE OF MY LIFE - Sybil/N EXT PLATEAU - VARIOUS 

24. CHECK IT OUT-Lighter Shade Of Brown/PUMP-106 BPM 
25.40 BELOW TROOPER - Jungle Brothor/WARNER BROS. -104 BPM 

26. DURDURD'ETREBEBE-Jordy/COLUMBIA- 123BPM 

27. MY CUTIE - Wrec kx-N-Effect/MCA - 99 BPM 
2B.SHOW ME LOVE - Robin S./BIG BEAT 120 BPM 
29.THE FLOOR - Johnny Gil/MOTOWN -116 BPM 

30.1 TOTALLY MISS YOU - Bad Boys Blue/ZOO -VARIOUS 

31. LOUNGIN' -Guru/CHRYSAUS-99 BPM 

32. REIGN OFTHE TECH - The Bealnuts/RELATIVITY - VARIOUS 
3 3. YOU STAND ABOVE ME - OMD/VIRGIN - VARIOUS 

34. ABOVE THE RIM - Bell Biv Devoe/MCA -104 BPM 

35. THEWEEKEND-N2DEEP/PROFILE-95 BPM 

36. KEEP IT COMIN' LOVE - KWS/NEXT PLATEAU -120 BPM 
37.SWEFT LULLABY - Deep Forosl/SONY - VARIOUS 

38. R EGRETS New Order/QWEST 124 BPM 

39. R0LL WITH THE FLAVOR - Young Black Teenagers/MCA - 99 BPM 

40. BASEMENT MUSIC Gumbo/CHRYSAUS - 87 BPM 


MB Top Traxx 


CONTEMPORARY / ROCK /TOP-40 

1. CANTHELPFALLING IN LOVE-UB40AIRGIN 

2. DRE DAY - Dr. Dre/INTERSCOPE 

3. LATELY-Jodeci/MCA 

4. GIRL, I'VE BEEN HURT - Snow/EASTWEST 

5. I'M GONNA BE (500 MILES) -The Prodaimers/CHRYSALIS 

6. THAT'STHE WAY LOVE GOES -Tone! Jackson/VIRGIN 

7. WHOOMP! (THEREmS)-TogTeam/BELLMARK 

8. HAVEI TOLD YOU LATELY- Rod Stewart/WARNER BROS. 

9. SLAM - Onyx/CHAOS 

10. CAN'T GET ENOUGH OF YOUR LOVE-Taylor Dayne/ARISTA 
1 T.IFI HAD NO LOOT-TonyITonilTonel/MERCURY 

12. IN THESE ARMS - Bon Jovj/MERCURY 

13.8Y THE TIME THIS NIGHT IS OVER - Kenny G & P. Bryson/ARI STA 
14. BA8 YI 'M YO U RS - Shoi/MCA 
15.0NE WOMAN - Jade/GIANT 

16. A BAD GOODBYE - Clint Black w/Wynonna/RCA 

17. RUNAWAYTRAIN - Soul Asylunt/COLUMBI A 
18.0NE LAST CRY- 8 rion McKnighl/MERCU RY 

19.1 DON'T WANNA FIGHT-Tina TurnerAlRGIN 
20.WANNAGIRL-Jeremy Jordan/G I ANT 
/ FIELDS OF GOLD - Sting/A&M 
/ LOVE NO LIMIT-Mary J. Blige/MCA 
/ GIRL U FOR ME-Silk/ELEKTRA 
/ RUN TO YOU- Whitney Houston/ARISTA 
/ GETITUP-TLC/EPIC 

COUNTRY 

1. THAT SUMMER -Garth Brooks/UBERTY 

2. A BAD GOODBYE - Clint Black w/Wynonna/RCA 

3. WE LL BURN THAT BRIDGE - Brooks & Dunn/ARISTA 

4. CAN'T BREAK ITTO MY HEART - Tracy Lawrence/ATLANTIC 

5. EVERYUTTLETHING- CarleneCarter/GIANT 

6. HAUNTED HEART-SammyKershaw/MERCURY 

7. IT'S YOUR CALL - Reba McEntire/MCA 

B. WHY DIDN'T I THINK OF THAT - Doug Stone/EPIC 

9. JANIE BAKER'S LOVE SLAVE-Shenandooh/RCA 

10. WEGOT THE LOVE- Restless Heart/RCA 

/ WORKING MAN'S PH.D.-Aaron Tippin/RCA 
/ INTHEHEARTOFAWOMAN - Billy Ray Cyrus/MERCURY 



c £hose Oldies fBut (foodies 
%$mind Me Of... 

10.000 HITS!!! 


Because that's what we've got! 
r v? Thousands of 45 RPM titles 
® from the 50s to the present. 

All new and ail the original hit versions. 


JS WRITE OR PHONE FOR OUR 
NEW FREE CA TALOG TOD A Y! 


* NEW LOW PRICES 

• NEW CD IMPORTS 
• TODAY’S HIT SINGLES 

We’re the 45s experts 
with the best fills around! 
If we don’t have it, 
chances are, nobody has it! 



P. O. BOX 365M • BELLMAWR, NEW JERSEY ■ 08099 

VISA & MASTERCARD • (609) 8- 45 HITS 
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S ome call it a “Blast from the Past” or “The Big Chill,” 
Whatever you call it, a sock hop usually implies a dance 
complete with ladies in poodle skirls and bouffant hairdos 
and gents sporting denim jeans, white T-shirts and penny 
loafers (leather jacket optional). The music is mainly from the mid- 
fifties and early sixties. Even if the client wants music from alt time 
periods, a sock hop means FUN, FUN. FUN all night long. So just like 
in the good oF days, you'll want to play music to which the crowd can 
Twist, Shag, Limbo and Jerk. 

Great ice breakers at these events tire " ITie Twist" (Chubby 
Checker), “Rock Around The Clock" (Bill Haley and His Comets) or 
one of the other songs near the top of this issue’s list. Withm minutes, 
the tloor should be full. However, if the crowd needs additional 
motivation to separate themselves from their chairs, you can break out 
the irresistible limbo stick. Arrange for two volunteer’s to hold the 
stick as you announce that the sock hoppers should line up for a limbo 
contest. Remind the volunteers to lower the stick each time contes¬ 
tants have had a chance to pass under. Depending on the size of your 
party, and the agility ofits members, you may have to play “The Limbo 
Rock" (Mr. Chubby Checker again) several times before you have a 
winner. 

Dance contests for the Shag or Twist are standard fare at stick 
hops. Talk with the client before you begin about holding several 
contests throughout the event. Hula Hoop contests are also currently 
in vogue: you can see who lasts longest or who can keep the most 
hoops spinning on his/her body. Speaking of spinning. ..during these 
contests is a good time to play “Tequila” (The Champs) or “Rockin' 
Robin” (Bobby Day). 

Assuming that everyone has come dressed for the occasion, you 
could hold a Best Dressed contest. Several different categories are in 
order: Best Couple, Best Poodle Skirt, Most Original, Best Hair, 
Whitest Socks, etc. Trivia and Name That Tunc games can last all 
evening. Ask one trivia question, or play part of a song and ask for the 
name ofthc song and artist, every half hour or so. This will help build 
a bond between you and the crowd. 

For all contests, have theclicnt/host hclpyou pick some unbiased 
judges, so that you won’t have to do it. The last thing you want is for 
someone to be upset with you lor not picking them as the winner! 
Remember, contests must be fun for everyone — those w-atching and 
those participating. 

The songs on the list are all fun tunes, but. or course, no sock hop 
would be complete without some classic ballads. Sometime during 
the evening, couples will want to slow dance to I lie Platters' "Only 
You” or Sam Cooke’s "You Send Me." 

Which reminds me.. .in the next issueol Mobile Beat. I’ll list the 
All-Time Great Dance Ballads. Catch you then! 

J 3 y Maxwell owns and operates^ Maxwell's Music By Request, Charleston, South 
Carolina’s 'most requested DJ service ." He also teaches mathematics as an adjunct 
professor at Charleston Southern University. 


BY JAY MAXWELL 


The Top Sock Hop Tunes 



YR 

BPM 

1. Chubby Checker.Die Twist. 

60 

152 

2. Tbe Bealtes.Twist and Shout. 

64 

129 

3. Otis Day.Shout... 

78 

200 

4. Chubby Checker.Let's Twist Again. 

61 

170 

5. Tommy James.Many Mony. 

68 

132 

6. The Kingsmen.Louie Louie. 

64 

124 

1 . The Contours.Do You Love Me. 

62 

150 

8. Aretho Franklin . Respect ... 

67 

115 

9. Marvin Gaye.Heard It Through The Grapevine 

68 

118 

10. Van Morrison.Brown Eyed Gill. 

67 

150 

11. James Brown.. 1 Got You (1 Feel Good) 

65 

146 

] 2. Bill Haley.Rock Around The Clock 

55 

182 

13. Roy Orbison.Oh, Pretty Woman. 

64 

128 

14. Ritchie Valens.La Bamba. 

59 

155 

15 Elvis Presley.Jailhouse Rock. 

57 

168 

16. Elvis Presley.Hound Doq . 

56 

172 

17. Danny/The Juniors. At The Hop... 

58 

188 

18. Dion ... The Wanderer ... 

62 

118 

19. Bobby Day.Rockin' Robin. 

58 

174 

20. The Champs.. Tequila.. 

58 

184 

21, Milch Ryder.Devil Wilh The Blue Dress 

66 

158 

22, Sam 8r Dave.Soul Mon.. 

67 

113 

23. The Capitols.Cool Jerk. 

66 

168 

24. Sam The Sham . Wooly Bully . 

65 

140 

25. Rolling Stones _ Sotisfaction .. 

65 

138 

26. Jerry Lee Lewis.Great Balls of Fire.. 

58 

160 

27. Martha Reeves.Dancing In The Street... 

64 

126 

28. The Monkees.I'm A Believer. 

66 

164 

29. Del Shannon .. Runaway ... 

61 

147 

30. Chuck Berry.Johnny B. Goode. 

58 

169 

31. S, Davis Group.Gimme Some Lovin'. 

67 

150 

32. J. & B. Purify . Shake A Tail Feather . 

67 

154 

33. Johnny Otis Show... Willie And The Hand Jive 

58 

100 

34. The Beach Boys.Fun, Fun, Fun.. 

64 

158 

35. The Surfaris.Wipe Out. 

63 

160 

36. Little Eva . The Loco-Motion _... 

62 

132 

37. Little Richard.Good Golly Miss Molly.. 

58 

166 

38. The Rascals ... Good Lovin' .. 

66 

195 

39. The McCoys.Hong On Sloopy. 

65 

116 

40. The Temptations .....Way You Do The Things You Do 

64 

124 
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The most complete and economical 


Country Music Service 
CALL: 615*321 *0800 
P.O.BOX 125 Nashville 
TN 37202 


. 



by Country Music 
Nightclub Consultant 

RON BURT 


WALKIN’ A FINE LINE 

A club DJ in Denver told me of a T-shirt 
he had seen recently that read, "Real Cow¬ 
boys Don't Line Dance." We had a good 
laugh over that. As most of you know, I'm 
not, and have never been, a big fan of line 
dancing. I'm from the old school and prefer 
to watch couples dance. Still, f have to step 
back once in a while and remember those 
dancers also pay my salary. 

It's mind boggling to hear how many 
of you are showing resentment to¬ 
wards your line dancers and dance 
instructors. I've also noticed that 
Country jocks that are rock and 
dance club converts handling the 
new Country dance craze better 
than the established Country club 
DJs. 

So let me try to put this in some 
sort of perspective. First of all, ifyou 
are working, be thankful. There're 
a lot of jocks who wou Id love to have 
your job! You are the center of 
attention at your events. You create 
the atmosphere and set the tempo 
for the evening. True, most of your 
customers have no idea how much 
work and time it takes to prepare 
your show. However, they're at 
your even tor establishment and not 
giving their patronage to the com- 
Detition. On a Friday night not too 
ong ago, I found myself getting 
upset when I looked down on the 
dance floor and noticed about 250 


people line dancing to "Seminole Wind." 
When I came back to earth I remembered that 
all those customers paid a five dollar cover to 
get in the club. With that in mind, they can 
dance on their heads and it would be okay 
with me! 

Secondly, keep in mind that there may be 
extenuating circumstances as to why line danc¬ 
ing is so popular. The funny thing aboutdance 
lessons is that there are always more women 
at the classes than men. This creates problems 
for dance teachers, because it's hard to do 


couples dancing if there are not enough 
partners to go around. The people who 
attend dance lessons are a club's next 
generation of customers. If you think you 
have a sure fire way of enticing men out to 
dance class, thereby promoting couples 
dances, please share it with the rest of us. 

I know a lot of you hate the idea of 
giving up the spotlight, However, during 
dance lessons, the instructor needs to be 
the center of attention. I’ve always had 
good working relationships with all the 
dance teachers I've ever worked with. As 
you probably know, it's easier to work 
together as a team than against each 
other. 

NIGHTCLUB 
OF THE YEAR 

I would like to express my congratu¬ 
lations to Billy Bob's in Fort Worth, TX., 
voted Nightclub of the Year at the Twenty- 
Eighth Annual AcademyofCountryMusic 
Awards show. This club is the Country 
music showcase for the Dallas/Fort Worth 
area, booking all the major stars a swell as 
the new artists. If you're ever in the north 


COUNTRY SONGS TO WATCH 


1. Tell Me About It 

T. Tucker & D. McClinton 


2. A Bad Goodbye 

Clint Black and Wynonna 


3. When Did You Stop Loving Me 

George Strait 

4. Well Burn That Bridge 

Brooks & Dunn 


5. Chattahoochee 

Alan Jackson 


6. It Sure Is Monday 

Mark Chesnutt 


7. Can't Break It To My Heart 

Tracy Lawrence 


8. Haunted Heart 

Sammy Kershaw 


9. Shame Shame Shame Shame 

Mark Collie 


10. Under This Old Hat 

Chris LeDoux 


11. Working Man's Ph. D. 

Aaron Tippin 


12. Reno 

Doug Supemaw 


13. A Thousand Miles From Nowhere 

Dwight Yoakam 


14. Can You Feel It 

Ricky Lynn Gregg 


15. True Believer 

Ronnie Mtlsap 
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Texas area, Billy Bob's is worth a visit. 


KEEPING IN TOUCH 

Well, so much for a relaxing summer 
vacation! Since my last article I've relo- 
cated to Atlanta, GA, and have become the 
new music programmer at the Crystal Chan¬ 
delier, a first-class club operation that has 
a house band and also books major Coun¬ 
try acts weekly. In a future issue I'll give a 
rundown of the club and the equipment in 
the booth. 

Also since moving to Atlanta, I've 
accepted o position with Liberty Records as 
the Club Promotions Rep. I've already been 
in touch with a number of you through this 
job and was really surprised to find out how 
many club jocks subscribe to Mobile Beat 
These factors have caused me to consider a 
slightchange in this column. In the past, I've 
shared some of my music lists and ideas 
with you, but now I'd like to pass along 
some of your lists and promotional ideas. 
I'll try to feature two lists; one from mobile 
jocks and one from club jocks. If you have 
a killer Country dance set, send it to me and 
I'll try to feature your ideas in each issue. 
Mail your list or promotion idea to: Mobile 
Beat Dance Sets, c/o R.E. Burt Productions, 
1255 Canton Road, Suite 525, Marietta, 
GA 30066. 

Until next time. . .keep it Country! 

■7 


BY“DJ JOE”RAGONA 
HIGHLIGHTING THE BESTfROM 

INDEPENDENT REMIX SERVICES 

I m back with more new remixes that I 'm sure will be of 
interest. 


DIRECT HIT (PREMIERE ISSUE) 

The latest addition to the Spinning Sound 
family has ourcrew here buzzing about a few of 
the remixes featured on this triple-record set. 
Rockin’ For Myself by Motiv 8 is an energy 
dance track with commanding keyboards that 
will capture any dance crowd's spirit. It also 
features the female copy of Martha Wash 
screamin' throughout — very enjoyable. 

Gel Huh by The Ride Comm mittee, featur¬ 
ing Roxy is a smooth mix wih Rupaul samples 
and a flat but interesting hook. You can use it 
as a great bridge song or all on its own. U Got 
2 Know was already mixed on Rampage # t. but 
this mix is slightly better, in my opinion, due to 
the fact that the vocals, chorus and overall 
instrumental parts of the song are segued 
together ingeniously. It carries itself smoother 


and allows for a powerful new song. 

The “New-Snap," as I call Captain Holly¬ 
wood Project, has their overnight hit More 6 
More edited on almost every remix service, and 
It’s really hard to determine which one has the 
best mix. I can tell you, though, that this DJ mix 
is very easy to get into and out of; it has Malcolm 
Mclaren and fadeout breath samples as well — 
you gotta hear it! 

Just when you thought the 1992 medleys 
were winding down from the "Best of ’92" series, 
here comes another. Not a best of '92 medley, 
though, but an Alternative medley that features 
Heaven 17. Ingeniously mixed, sampled and 
overdubbed. 

A great original and even better remix is 
Pressure Us. which utilizes all three of the major 
remixes from the original: Junior Dub, Fire Is* 


ATTENTION MOBILE DISC JOCKEYS!! 


Finally 


A Case Company That Understands Your Needs 


10 Space Rack and Stand 

k\t m one 1 Standard Console Gaio 
shown on our Rack Stand. Easy as 1-2-3! 



Single Turntable & MU«r Cases 


tar prim Utdi jr\ DJj F pis 

Hrdtftei Cl m %: or SjHict 

Case Hrdmrt ca:p<t or 

Vinyl LiTMUd* 
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[Mid Him 
Aulitjblf 



Albums Available in Any Case Style 
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Modi 135 
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Prices starting at $79. 


CD's Available in Any Case Style 
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fruM* A<m 

TrlgS A«* 
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Polyeltielana 
Travel Cases 
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Album Cm 
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land Mix and SXS Mix. DH adds a new 
keyboard melody as well, with some heavy 
breath samples that make the mix that much 
more exciting. It's easiest to fit this into your 
deep House groove. 

What the hell is Barry Manilow doing in 
the ‘90s? The new mix of Copacabana ‘93 is 
nice and can be played in your Oldies set 
without a doubt. Of the three record set, you 
can get rid of ‘Ain’t Mo Love which is an R&B 
groove gone House with a funky guitar all the 
way through: not for peak hour play. Jump 
stinks, it’s slow and has a bothersome sample 
of Partytime is Anytime And Anytime Is 
Partytime that goes on, and on, and on_ 

HOT TRACK’S HOT CLASSICS #11 

Yes, Disco is back, whether you like it or 
not. This time it’s bigger than it was in the 
70s! Hot Tracks knows this and has pro¬ 
duced Hot Classics #11 accordingly. This 
compilation of someof the hottestclub dance 
music from the 70s and eariy-’80s must be in 
your collection. Classics such as Make That 
Move, He's The Greatest Dancer and No 
More Tears (Enough Is Enough) are just the 
highlights of a fantastic issue. Of course, the 
Let’s Groove remix features a mixable intro, 
with the a!(-to-famous vocoder voice still 
prominentthroughout. More breaks are added 
for mix-ability. 

HT loves their mini-medleys, and to prove 


what they can do with expensive computer soft¬ 
ware, they use Heatwave’s Boogie Nights and 
Groovefine for HC's version. The medley fea¬ 
tures both songs merged together throughout 
- not the usual "play this song, then mixintothe 
next after a few minutes." He's The Greatest 
Dancer is a more mellowed classic, great for the 
early evening. Added breaks that the original 
lacked make this an overall great remix with 
soothing samples. 

While we’re on the topic of early evening 
classics, why not try mixing Never Knew Love 
Like This Before from Stephanie Mills? The new 
mix offers you a clean break, with all of the off¬ 
beat phrases digitally locked for easy mixing. 

One classic remix you may have difficulty 
remembering bynameisNoMoreTears(Enough 
Is Enough) by Donna Summer and Barbra Strei¬ 
sand. With this landmark 70s recording, the two 
most famous female singers of that era were 
paired to record one of the most famous high- 
energy disc tracks of all time! HT has chopped 
the original 11:23 mix into a very programmable 
6:41 remix. By keeping all of the best parts and 
adding the DJ-needed breaks, you now have a 
clssic that will definitely have your crowd want¬ 
ing more. 

HOT TRACKS #12-3 

Apparently the mega-hit More & More has 
been re-worked completely from the a capella 
vocals and other keyboard pieces that HT got 


their hands on. The music track is entirely 
different from the original, with a lot of energy 
and new keyboard lines. Multiple samples, dru m 
loops and keyboard riffs have HT promising a 
“peak hour" remix version — can't wait! 

Remember Bobby Brown? His new 108 
BPMR&Bcrossoversong, That’s The Way Love 
Is, has been sped up to a much needed House 
version, using the original a capella and adding 
every musical instrument you hear in the song. 
This and the Captain Hollywood Project remixes 
are the first to come from HT's newly expanded 
production studio. 

Producer John Moffatt is back at the wheel 
at HT, remixing the latest from Betty Boo entitled 
Catch Me. John has apparently done some 
overlays and multi-tracking in the mix. If you can 
play Gloria Estefan, then I’m sure you'll be happy 
to hear that HT finally took versions from the pro- 
CD and LP versions of Go Away and made a 
remix that actually uses the song: the original 
house mixes omitted a lot of the vocals. 

Show Me Love is at the top of every DJ list 
that I know as a dance floor grabber. HT has 
graciously provided a new remix, taking all of the 
pro-CD versions and adding extensive sampling 
and production values, so we don’t get bored 
playing the same version night after night. 

Took My Love has a new twist. This deep 
House remix promotes every version of the song 
available ! With a lot of additional production and 
intelligent structuring, this mix promises to be 
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This unit 

creates a multitude of 
different color beams in a variety of 
movements. All to the beat of the music. 
Uses 2 x 300 watt line voltage lamps, sound 
activated forced air cooling, lightweight! 
Comes complete with lamps and cord. 
Ready to use. 

.S.R.P. $769. 


£LS ELECTRONICS, 27501 Schoolcraft Road, Livonia, Ml 48150, (313) 425-6620, FAX (313) 425-2103. 
















under the needle many a time. 

Honorable mentions go to Looking 
Through Patient Eyes, which sports an en¬ 
tirely new drum track, and Connected, which 
enables you to play it in any format from Top 
40 to Alternative, 

ULTIMIX #47 

This is one great Ultimix package. More 
& More is done up in a way that only these 
guys can do; samples from Rhythm Is A 
Dancer are thrown in already, so forget about 
mixing it tike everyone else is doing. This tune 
features a solid intro, breaks and "outro," 
much along the same lines as Captain Holly¬ 
wood. 

The Chase is actually a mini-medley of 
Snap with multiple samples and overdubs 
from the first two hits created by Ultimix. I 
think it's a fresher Exterminate remix than 
anything else, magnified with a powerful new 
keyboard riff. Vocals are from Exterminate, 
but the mix clocks in much quicker than the 
original 12"or other remixes. LookingThrough 
Patient Eyes is simple yet effective if you can 
play it, with beatsfrom George Clinton’s Atomic 
Dog and a new crash beat included. The AB 
Logic medley is energetic, club-worthy and, 
best of all, you can pick and choose which 
parts of the mix you would like to play. 

DJH & Stefy haven’t been around for a 


while, and they’re back with this yawner. You 
(Don't You Stop) is a bit reminiscent of AB 
Logic with a dash of Utah Saints. The only thing 
wrong is that there isn’t any chorus! All you 
hear is some chick goin' ’’You” and screaming 
to the beat, which gets on your nerves after the 
first two minutes. This can be used as a mixing 
bridge. 

So What You Wanna Do is the complete 
opposite. Posing as a 2 Unlimited cover group, 
the 130 BPM techno groove is enhanced by 
seductive female vocals, a driving beat and a 
great keyboard riff that made 2 Unlimited fa¬ 
mous. 

One outstanding mix that will go into 
Ultimix history is Ben E. King’s Stand By Me. 
Spoofed up to a nice break beat, the mix 
employs some creative talent and a nicely 
structured mix down to revamp the original. 
Overdub samples of Freeze's 1.0.U. and beat 
scratches are prominent but not overpower¬ 
ing. 

The What Can You Do For Me remix is 
boring, lacks energy and employs too much of 
the vocals from the wrong mix. 

DISC DRIVE #6 

These guys keep cornin’ up with stuff that 
surprises me. With this issue, DD hits us with 
machine gun edits, siren samples and a very 
easy intro with a cool explosion on LA Style's 


I’m Raving. One track that should make the 
charts big time is Phoever People The DD 
mix dives into the song at first, lays back to 
give us the groove and ventures into the ever- 
popular "sampleland" of Loletta Holloway. A 
cool mix with a very programmable intro. 

More & More (EVERYONE has done this 
tune) features a great intro with samples from 
Snap’s Exterminate, Usura’s Open Your Mind, 
Clubhouse's moans and jungle chants from 
DeeLite's Pussycat Meow. 

One mix I can’t stand is Mick Jagger’s 
Sweet Thing. DD tried to take a rock song and 
mix in a bit of "street" feel using Public Enemy 
and Simon Harris loops. Get with it guys. 
Leave Mick to AM radio programmers. 

DD has also remixed, or, should l say, 
restructured, two already re-made classic 
tunes. The Year Of The Cat and It Only Takes 
A Minute, Girl are now precisely structured 
remixes that can easfy be played in early 
evening sets. 

On a last note, Sexcrime 1984 is also 
included with the classics. This is a great job, 
because they didn't chop up the original mix 
like some services do, acheiving a DJ-friendly 
mix with startegically placed samples of the 
same song. 

And so we come to the close of yet 
another Remix Report. Keep Spinnin’ Loud! 

* 
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A Star Is Born 
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OR BITER™ 

The Orb Iter™ by OJ-iUSA 

model DJA-I is a new effects 
projector which incorporates 
into it movement, color and 
gobo change all in a compact 
and extremely economical unit* 
A multi dichroic mirrors dish 
rotates in front to the beat of 
the musk projecting seven slow 
changing uniquely designed 

gobo patterns onto the dance floor or onto the walls The Orblter™ has a 
builtan microphone that senses the sound and activities the light to the beat* 
An adjustable focusing lens allows hanging at any height and can be 
mounted in any position. An immediate sensation* 

TECHNICAL SPECIFICATIONS; 

■ Lamp..: ENHJ20v/25Ow MR16 halogen, 175 hours, GY5 3 base 

» Electrical : 120v/60hz or 220v please use 2 units Max 4 amps, 

■ Goboi_: 7 (built-in gobo wheel| 

* Colors.*..: Multicolor. Dichroies 

* Motors.; 2 

■ Dimensions ... ; LW.H.16 9“x6;Tx5*5" (43xl7xt4cm| 

: 10 lbs* [4.5kg) 

: High quality lensing system 
: Fan cooled 
: Sheet metal 
: Black 
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■ Weight 

* Optics 

• Ventilation 

• Housing*..., 

* Finish ,. 


TORPEDO™ 

The Torpedo*" by DJ-MJSA model DJA-3 is 
a truly dynamic and affordable centerpiece It 
produces 30 sharp multicolored beams which 
rotate and crisscross back and forth to the 
beat of the music* The Torpedo™ is perfect 
for either mobile or permanent applications 
and can be used in singles or in groups. The 
unit comes ready to operate with lamp, brack¬ 
et and cable. An energetic winner! 


TECHNICAL SPECIFICATIONS: 

• Lamp.*, : 2x64514 120V/3Q0W or 6451b 220v/300w 

150 Hours GY 53 base 
Electrical*.*.,.,*: 110v/60hz or 22Gv/50 hz. 

Lenses,,,.*,.,.,,, ; 15 Multicolored* Painted 

Working Position : Any 
Ventilation .*.. : Fan cooled 

Audio ..,, : Microphone 

1 

Dimensions*,** : UW*H:13.4*x10 6“x10.6“ |34x27x27CM) 

Weight ,**.*,.: 7 lbs* (3 kgs.) 

Housing ***. : Sheet metal 

Finish....: Black 


Maximum 7 amps. 



VOYAGER™ 

The Voyager™ by Di-l-USA 

model DJA 2 is a new effects fix¬ 
ture which produces 6 1 2 sharp 
and bright multi colored beams 
of light. They criss-cross and 
move to the beat of the music 
thanks to the built-in micro¬ 
phone. The use of a high output 
halogen lamp coupled wuh high 
quality lenses enable the 

Voyager™ to cut through long and high distant es making n suitable <*vm 
for the largest venues, The DJ-MJSA engineers have incorporated the Lit 
est advances in electronic transformer thus lessening significantly thr 
weight of the unit The Voyager™ is a truly spectacular effect! 

TECHNICAL SPECIFICATIONS; 

■ Lamp.; EVD p 40Ow/36v„ 3400k. 15*000 Lumens, 175 tin, Gf> 35 base 

■ Electrical...***,,. : I10v/60hz or 220v/5Ohz Max Samps. 

■ Mirrors.: 6 

• Working Position : Any 


• Motors 
11 Optics. 

• Colors 

• Ventilation 

• Dimensions 
« Weight *,„*.* 
■ Housing 
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1 

High quality mirrors and lenses 
6 

Fan cooled 

L.W.H 18 fl"xl& 3“X17" |4B0x4!5x430mm) 
2S lbs. <12.5kg) 

Sheet metal * Finish__ 


Black 


NOVA™ 

The Nova™ by DJ+USA modi') DJA4 is 
quickly becoming the ideal high lech mirror 
ball effect of the 90‘s The Nov*™ sphere 
has a slow spinning top motor and is 
designed tor gentle background effect 
which can be used over areas requiring 
mood lighting as well as for dance floor 
atmosphere One bright quartz halogen 
lamp is projected through multi lenses giv 
ing multi beamed spikes of while light in all 

directions* Because of its compact size and lightweight* the Now*™ is per 
feet for either mobile or permanent use and can be used in clusters in any 
position* A special mounting with 2 handles is designed for easy carrying 
and installation The Nov*™ comes complete with lamp* cable and plug all 
ready to go, A terrific center! 

TECHNICAL SPECIFICATIONS; 

• Lamp..*.**.: EHJ, 2S0w/24v r 9,000 Lumens* 3250k* G 6 35 base 

■ Electrical *..., : 11 0v/6Dhz or 220W5O hz Maximum 4 amps 

• Dimensions : LW<H;15 7“xl2.2"x17,7“ (40x31x4Scm) 

• Ventilation..: Fan cooled ■ Weight .... 22 lbs (10 kgs) 

• Lenses_: 129 ■ Housing *,*, : Sheet metal 

• Motors.*.*, : 1 * 6 rpm * Finish ....... : Black 


NESS 


111 SOUTH STATE STREET 
HACKENSACK, NEW JERSEY 07601 U.S.A. 
TEL: (201) 646-9522- FAX: (201) 646-1922 


FOR YOUR NEAREST DEALER 
PLEASE CALL TOLL FREE 

1 - 800 - 536-3513 










































































































Illustrated by Jeff Marinelli 


INCREASE YOUR 
BUSINESS BY 
10% OR MORE! 

By Blaine S. Greenfield 

The first time I heard the offer indicated in the column's 
headline, many years ago, 1 was skeptical. But that was before 
1 learned Murray Raphel’s “Four-mula For Success.” 

I he results of this plan have been phenomenal; tny 
business has increased over 16% during the last nine years 
as a result. 1 am confident that your business, too, will have 
a similar increase in sales if you put Kaphei's ideas to 
work. All you'll need is the time it takes to read this 
column and fifteen minutes a day for the next year. 

That's all. If your business docs not increase a mini¬ 
mum of 10 percent. I'll refund the cost of this issue of 
Mobile Beat ($2.95), no questions asked. 

I ihould tell you. however, that 1 am not plan¬ 
ning to M'ndoul very many rcfundchecks. Raphe!'s 
fiir:.; rk. evidenced by his extensive travel 
throughout the U.S., Canada, Europe and the Pacific 
Basin to meet with clients and serve as keynote speaker at 
numerous international conventions. 


What follows are the four steps of the plan, accompanied by 
examples that apply to almost any Mobile Entertainment business. You 
can do any one of them four t imes, or you can do all four at once; the key 
is to make your daily total equal four. 

#1 — MAKE FOUR PHONE 
CALLS A DAY 

These four calls don’t even have to be “cold calls,” 
Make them to people you know. If you have a regular 
weekly job at a club, call the owner to thank him or her 
lor having used your services. If you recently did a 
wedding, call the couple a few weeks after they return 
from their honeymoon and ask them how their trip was. 
Also thank them for hiring you, and use this opportunity 
to get some feedback on the job you did. 

WRITE FOUR 
LETTERS A DAY 

Whenever I suggest this at a seminar, 1 
hear the group groan in unison. Many people 
arc put off by this because of the time involved. 
Well, I do this every day of my life. What's 
more, 1 usually write more than four letters. 
You have to make the time. If success is not 
worth 15 minutes per day, then maybe you're in 
the wrong business. 

The letters don't have to be formal mas¬ 
terpieces. Sometimes just a few lines on a post¬ 
card will do. For example, 1 send out over 300 
birthday cards a year, including one to each of my 

O 
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clients. People like being remembered, and often call lothank me. This 
works well lor me, and it will work for vou. 

ir 

Another idea is to scan your local paper for matters of interest 
regarding clients — past, present and future. When 1 see a birth 
announcement or notification of a job promotion, I clip out the article 
and send it to the people involved with a handwritten note, something 
like the following: “Thought you’d like another copy of the attached for 
your scrapbook. Lots of luck." I also include a business card. 


#3 — GIVE OUT YOUR BUSINESS 
CARD TO FOUR NEW PEOPLE 
YOU MEET 


Most of the DJs I’ve met have business cards, hut what I find amazing 
is that they don’t always have them in their possession. It's not just 
enough to have cards; you've got to hand them out! Give voui card to 
everyone you meet. Leave it in motel and hotel rooms. Fill the racks 
supplied by many businesses and retailers. Attach your card to a 
generous tip, along with a thank you note to the server that also offers 
your services should the occasion arise. You can't be too inventive 
when it comes to your business cards. 1 like the salesperson who uses 
his card as confetti at football games, no matter which team scores. 

Also, don’t forget to use the backs of you cards. One approach is 
to give out your card, then just before it is accepted, write your home 
number on the back, stressing that this is just in case the person needs 
to reach you in an emergency. Many clients arc impressed by this. 
Another approach, the one I use, is to include other useful information. 
It could be a guarantee. Whatever. Blank space is useless space. 


#4 — A.F.T.O.: 

ASK FOR THE ORDER 

When you tell people what business you are in, don’t be afraid to 
give yourself a shameless plug in the process. If you take a course or 
attend a seminar, make sure you mention that you and your business 
come highly recommended, and should they need a DJ, you’ll be happy 
to discuss special rales at the break. 

Have you ever made a proposal or given a price quote, only to 
never hear from the client again? I; you want the business, it's your job 
to call the person back. Keep calling until you have an answer. 1 once 
called back seven separate times for a job that I really wanted. Some 
people might think that’s pushy, but I got the joh, 

Let’s see. Wc’vc talked about four contacts a day. Multiply that 
by 250 days (allowing for time off and vacations) and that comes to 
1000 contacts that you arc most likely not making now. 

Raphel’s “Four-mula For Success’’ works. All you have to do is 
begin using it—-now. Isn’t there someone you could cal l, or a letter you 
could write, before you do anything else? 


BLAINE’S BULLET 

If you want to read more about Murray Raphel (and I strongly 
recommend that you do so), you can write for a catalog of his books. My 
favorites are The Great Brain Robbery , co-authored with Ray 
Considine, and The Do-It-Yourself Direct Mail Handbook, which he 
wrote with Ken Erdman. Write to Raphel Publishing, Inc., 12 South 
Virginia Avenue, Atlantic City. NJ 08401. Theirphone number is 609- 
348-6646. ar 

Blaine S. Greenfield is head of his own consulting firm, Blaine Green¬ 
field Associates, and a professoral Bucks County Community College. 
He will answer all written requests for information addressed to 283 
Bolton Road, East Windsor, NJ 08520. He is also available as a 
consultant, trainer and speaker; call 609-443-3781 for further infor¬ 
mation. 



By Robert A. Lindquist 



A growing concern 
among Mobile En¬ 
tertainment profes- 
sionalsare newcom¬ 
ers who attempt to 
make up for their in¬ 
experience by offer¬ 
ing theirprospective 
clients bargain 
prices. You can't 
blame consumers 
for looking for the 
lowest reasonable 
price. But when one 
service is 20% to 

50% less than the other'' in an area, the buyer should beware 

I v 

Discount DJs create a lose/lose situation all the way around. The 
first to suffer is the client, who gets an inferior level of service. The DJs/ 
KJs lose because they don’t make enough to cover their operating 
expenses, stifling their growth. And the industry gets slapped with yet 
another horror story of a job done by a poor- quality DJ. 

How can you fight back and get your established rate? Here are 
some proven techniques that w ill help you get your price. 

COMPARE YOUR RATES 

The higher your rates, compared to other DJ/KJ services in your 
area, the tougher it will be to sell your service. At least once a year, call 
six or seven competing services and ask for a quote on a fictitious event 
you arc planning. If you are 30 or 40 percent higher than everyone else, 
and are basically offering the same type of service, you'll understand 
why you are not overbooked. 

A PROFESSIONAL APPROACH 

How you interact w'ilh your prospects has a direct relationship on 
your ability to get your established rates. More and more. DJs are doing 
less selling on the phone and instead are using the call to extend an 
invitation fora face-to-face meeting. This approach separates the serious 
prospects from the "tire-kickers." Prospective clients who choose not to 
accept the invitation probably were not ready to book any way. 

Meeting with prospects also allows time to properly sell the fine 
points of your service. You can answer questions without being rushed 
and support (hem with photos ora video cl ip. Bridal couples particularly 
appreciate a personal meeting, and if all goes well, they will write the 
deposit check on the spot. 

GETTING THEM THERE 

All loo often, prospects act as if they are concerned with price alone. 
The fact is that they really don’t understand what a professional Mobile 
Entertainer is or does, so they don’t know what they are looking lor. 
Avoid quoting any prices over the phone. If the customer is really 
insistent about it, simply ask, “Is price your main consideration in 
selecting entertainment for this event?" Most often, the answer will be 
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no, which leaves the door open for you to say, "As you cal I around, you 
will find that those of us who have the experience and reputation you 
are looking forcharge about thesame amount. Would you be available 
next Tuesday or Wednesday evening to stop by our offices (or 
convenient meeting place) m > that I can tell you more about our service 
in person?” 

On the outside chance that the prospect says their main concern 
is price, at least you'll know what kind of job you'll be in for. 


FINDING 

AND 

KEEPING 

GOOD 

DJs By DENNIS E. HAMPSON 


EDUCATE YOUR CLIENTS 

A common misconception is that Mobile Entertainment ser¬ 
vices have very little overhead and virtually no operating expenses. 
When talking with new prospects, stress tangibles that they can relate 
to, such as the size of your CD library. Unless they understand pro 
audio, an equipment list means little. A photo of your set-up can be 
worth a thousand words. 

WHAT DO THEY REALLY WANT? 

Your prospects’ worst fear is that their event will bomb and that 
it w ill be the fault of the DJ. If you can establish confidence in your 
abilities, price is no longer a major factor. Here is when your 
experience, reliability and reputation should come to the front. Talk 
about some of the adverse situations you have had to deal with and how 
you handled them. 

“BUT WHAT DO YOU CHARGE?” 

Your goal throughout any meeting with a potential client is to put 
off discussion of price until the last possible moment. This gives you 
time to establish the value ol your service. Sooner or later, however, 
you will be asked, “What do you charge?” Although it’s tempting to 
offer rates like choices on a Chinese menu, keep the number of options 
to a minimum. Start with a basic three- or four-hour rate, with a set fee 
for each additional hour. 

BE FLEXIBLE 

The more calls you take, the easier it becomes to separate those 
who w ill pay the going rate (providing it is reasonable) and those who 
arc simply looking for “cheap" without regard to the level of perfor¬ 
mance. 

There are times, however, when your service may be just out of 
range for a particular client. Rather than cut your price, try offering a 
little extra. Forexample, a client w ho isn t willing to pay $350 for lour 
hours of entertainment may book the job if an hour of background/ 
dinner music is included at no charge. 

Know when to be firm and when to be flexible. If your bookings 
for a particular month aredow n from last year, it could be because your 
prices appear out of line for your area. Make sure that your prospects 
understand the \ alue of vour service, and above all else, remember that 

W 

everything occasionally goes on sale. w 

Mobile Beat Editor-In-Chief Robert A. Lindquist is co-author o/The DJ Guidebook: 
Spinnin 2000. He also leads and moderates discussions and workshops at major DJ 
events. 


Over the years there has been a continuing 
debate over what makes a DJ or karaoke 
service successful. Some operators’ 
top priority is on Die quality of 
their sound equipment. Oth¬ 
ers feel that offering a huge 
variety of music is most 
important. The fact is it’s 
the quality of the entertain¬ 
ers hired by the service that 
determines the ultimate 
success of a DJ service. 

Without good DJs, a ser¬ 
vice is really only a ware¬ 
house for used equipment. 

The problem is that 
much more money and ef¬ 
fort is spent in areas other 
than hiring and training. 

When DJ entrepreneurs put 
as much effort into selecting their 
disc jockey personnel as they do 
their other duties, they can't help be more successful. 

Where To Find Good DJ Prospects. 

Let me start off by saying that newspaper ads are not a good idea. 
These attract a large number of applicants, many of whom will not be 
right for the job. If you do decide to place an ad, know what you are 
looking for ahead of time to better enable you to weed out the undcsirc- 
ables. 

Keep in mind that many good DJs are developed, not born. 
Adhering to this theory, high school seniors or first year college students 
are a good source for prospects. Students are young and energetic, plus 
they usually need work to help pay for college, so they're readily 
available. Although they sometimes have a narrow appreciation for 
music other than what they listen to, they adapt and leam quickly. 

Friends and acquaintances of working DJs are also a good source 
for prospects. These people normally understand what is required of 
them from talicing with and watching their DJ friend. The working DJ 
can also act as a “personal coach," offering support and advice to the 
trainee. 

A relatively new development in choosing DJs is the job fair. Local 
governments and agencies sponsor these events where exhibitors can 
shop for prospects. The increasing number of expos and trade shows 
aimed at DJs attract individuals interested in the Held and could also be 
used to scout new employees. 
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THE INTERVIEW 

Once you have a pool of applicants, you 
can begin interviewing, where you can evalu¬ 
ate a person's potential for the job. A list of 
those qualities an individual needs to be a 
personable and professional DJ should in¬ 
clude the following:. 

1. Attitude. This is the most important thing 
to look for when you are hiring a disc jockey. 

It makes sense that if an indiv idual wants to 
be a DJ, he or she lias to want lodo a good job. 
Happy clients make for more bookings, which 
make for more work and, therefore, more 
money. DJs who are anxious to do a good 
job, are confident in handling situations, 
outgoing in personality and truly interested 
in this line of work arc going to be successful, 
lor themselves and your business. Look for 
a positive, service-oriented attitude. 

2. Availability. You're looking forsomeone 
who wants to work and will make themselves 
available to work when you need them. DJs 
who cannot work a particular weekend be¬ 
cause the lawn needs cutting or the spouse 
wants them home are not going to add to your 
bottom line. DJs must also have a driver’s 
license and transportation, unless of course 
you are planning to chauffeur them to each 
booking. Don't set yourself up to become a 
DJ babysitter. The people you hire should be 
professiona l individuals who can work inde¬ 
pendently and will make themselves avail¬ 
able whenever necessary. 

3. Music Appreciation and Aptitude. Since 
you are in the music entertainment business, 
the people you hire should have a wide 
appreciation for all types and styles ot music. 
DJs should respect that not everyone wants 
to hear the same kind of music that they listen 
to. Although some services specialize in 
certain types of functions (raves, school 
dances, etc.) and can get away with a particu¬ 
lar music focus, most DJs should have a 
varied approach to the types of music they 
play. 

4. Reliability. A majority of the managers 
I've talked to say that they would not keep a 
DJ who did not prove reliable and depend¬ 
able. Service owners can't be scrambling to 
replaceaDJ who agrees to take a gig and then 
backs out or. worse yet, simply fails to show. 
There are times when a DJ legitimately can¬ 
not make a gig. but it this happens too often, 
the DJ should get the boot. 

5. Grooming. The presentation of your disc 
jockeys is important to die client, and should 
therefore be important to you. Your employ¬ 
ees should be properly groomed and present¬ 
able. In addition to appearance, you need to 


consider what emotional baggage a DJ may be 
carting around. Personal problems can be dev¬ 
astating; it s mugh to he up lor a hooking when 
you are emotionally in the dumps. Look tor 
reasonably well adjusted and stable iiulmdu 
als. IXK wlio smile a lot and look like they are 
having a good time will have an easier time 
convincing the guest to have a good time. 

In general, ask yourself, "Is this person 
really interested in music and this type of work, 
or is money the major issue for them?" Skills, 
knowledge, genuine interest and attitude make 
a difference. Many times the selection process 
can be aided by using what l refer to as a 
‘‘bow'ling" sheet, which resembles a bowling 
score page. Across the top of the page I put the 


attributes I think aie important to the job. I 
then put a "weighing factor" on each at¬ 
tribute to evaluate its importance. For ex¬ 
ample, if one of the attributes at the top of the 
page is KXPER1ENCE, 1 put a weighing 
factor of"?" on that item, which means I find 
it quite important. During the interview, I 
score the candidate with a number from l to 
5, depending on how the candidate rates in 
each category. Multiply the score by the 
weighing factors and you get a figure (hat 
represents how many points in (hat category 
the candidate receives. At the end of all the 
interviews, the candidate with the highest 
score is the probably the best candidate. 



CLIMBING GEAR 

What serious DJ’s need to make it to the top. 

Getting from your livingroom to the studio control room is a 
steep climb. To make it, you need serious gear. The kind of 
pro gear backed by 15 years of experience and the name 
Gem Sound. We offer a complete line of DJ equipment with 
everything from direct drive turntables to digital sampling 
mixers, MOS-FET power amplifiers to 3-way stereo electronic 
crossovers. All with the features and performance to get you to 
the top, but at a price that won't bottom out your budget. 
Check out Gem Sound's full line of pro sound products at a 
dealer near you. It's all the climbing gear you need to help you 
reach your goals. 

gem sound 

*0 New York 

The first choice in DJ and club sound products. 

600 E. 156th St.. Bronx. NY 10465 Fax: 718*292-7976 Tel: 718-292*5972 
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TAKING CONTROL Or YOUR AUDIENCE 

is easy with Eclipse’ powerful Quad 
Controller. Coupled to two or more 
LaserVlsion Digital SE laser heads, 
the Quad expands your palette of 
effects from 100 to literally 
thousands. From sophisticated beam 
effects to complex laser pattern 
shows, the Quad performs from the 
moment you plug it in. The built-in 
adjustable beatclock sets your 
LascrVision heads scanning 
automatically to music. You can 
orchestrate your performance by 
calling up any of 10 pre set shows — 
or create your own laser sequences 
and save them as any of 10 available 
custom setups. Simply plug in 
the Joystick Controller for the 
ultimate in hands-on action. 

■ When you need to he in control 
look to LaserVision Laser Systems - 
and the powerful affordable Quad 
Controller. For FREE information on 
all of Eclipse laser products , see 
your dealer or call 

1 - 800 - 967-8803 








ECUPSETECHNOLOGIES 

INCORPORATED 

9305 Southwest Nimbus Avenue 
Beaverton, Oregon 97005 
503-520-0486 • FAX 520-0837 


KEEPING GOOD DJS 

This has always been a problem, except for 
the few companies that make it a priority in their 
human resource management. There are basi¬ 
cally three things that employees want and 

need. Thcvare: 

# 

1. Challenge. Boring and repetitive jobs can 
cause even your be st DJ s to become complacent 
and, eventually, unhappy. Keep the job inter¬ 
esting with changes (improvements) and train¬ 
ing. Make sure that the DJ has input into some 
of the decisions that affect him or her. Participa¬ 
tion in the operation is productive for the com¬ 
pany and effective in keeping good employees. 

2. Opportunity. Almost everyone needs to feel 
that the opportunity exists for them to improve 
their tot in life from a job perspective. Compa¬ 
nies that offer opportunity for promotion, in¬ 
creased responsibility and personal growth are 
the types of businesses with which good em¬ 
ployees tend to stay. 

3. Appreciation. This is the most important 
thing that employees look for in any job to 
which they intend to make a long term commit¬ 
ment. Just as important as the amount of pay is 
the fact that employees want to be treated fairly 
in the workplace. Feeling that he or she makes 
a difference to the company and its success 
builds an employee’s self-worth and esteem. 
This kind of appreciation also builds loyally to 
an employer, which cannot be bought at any 
price. 

Remember, it’s not just the equipment and 
music that make a DJ service prosper. Every¬ 
thing about the disc jockey who represents your 
company is more important to your success than 
you may ever know. 

Mobile Beat’s Canadian Editor, Dennis E. Hampson, is 
Co-Author olH\e DJ Guidebook, Spinnin' 2000 and is 
heavily involved with training DJ$ in Canada. He is a also 
constilianl to the Canadian DJ industry. 
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1000 BUSINESS ENVELOPES 

PRINTED BLACK OR BLUE INK 
$39“ + SHIPPING 
PRINTED 2 COLOR INK 
$59“ + SHIPPING 


1000 BUSINESS CARDS ■ PRINTED 2 COLOR INK • $25.00 
BANNERS • MAGNETIC SIGNS • MAGNETIC BUSINESS CARDS 
VOLUME PHOTO COPIES'AS LOW AS 2112^ 

"BLANK* AUDIO CASSETTES, .42^ ea. 

"BLANK" VIDEO CASSETTES, S2"ea. 


DJ CONTRACTS • 500 SETS 

2 PART CARBONLESS - 81/2x11 

$80.” + SHIPPING 

3 PART CARBONLESS-81/2x11 

$99“+SHIPPING 



BRANDYWINE PRINTING CO, 

RT.61 -1546 ORWIGSBURG, PA 17961 

1-800-832-6800 FAX (717) 366-8664 



TOUGH TIMES? OFFER A 
CREATIVE PAYMENT PLAN 

By Mark Ashe 

In today's tough economic times, we're all looking for ways to stand out above 
the competition* One option is to offer an “easy payment" plan, which will 
allow you to book clients at your price while keeping them from shopping 
around for a cut-rate DJ, 

Such a plan is simple to incorporate. A good 
percentage of MDJ customers book their events 
a year or more in advance. Many of these people 
are financially strapped, oral least money is tight. 

You can offer them the opportunity to pay as little 
as $30.00 per month, with a modest down pay¬ 
ment, These payments will have the party paid in 
full before the scheduled date and will also take 
a lot of pressure off of your clients* This* in turn, 
may give you a better working relationship 
throughout the entire financed term* 

Here's how it works. In this program, you 
sen e as the “bank" or lender. The customer is the 
borrower. 



Here's how o typical 'Creative Payment Plan* might work: 
Date of Party: December 18th 


arty: 

Data Booked January ; 

Cost Party: $400.00 
Deposit Paid: $100.00 
Monthly Payments: $30 x 10 


5lh 


JAN 


S10G 

Deposit 

Receded 


FEB 


$30 

Payment 


MAR 


$30 

Payment 


APR 


$30 

Payment 


MAY 


$30 

Payment 


JUN 


$30 

Payment 


JUL 


$30 

Payment 


AUG 


$30 

Payment 


SEP 


$30 

Payment 


CXI 


$30 

Payment 


NOV 


FINAL 

$30 

Payment 


DEC 


aSir 

Paid 
in Ml 

|| odkmc* 
of date 


Courtesy calls to the customer may sometimes be necessary if the 
borrower falls behind in payments. Still, this is a minor inconvenience when 
compared to the advantages of the program. Not only have you managed to 
book the party and get paid, you also have the option of collecting interest over 
the term of the loan. However, remember that any i nterest you receive must be 
claimed as additional income a) tax lime. If you choose not to charge interest, 
then just consider the payments as Accounts Receivable. 

The next time you book an event, why not offer your client the option of 
creative payments? It may just be the ideal way to increase your cash flow. 


Mark Ashe is owner/operalor of Mass Mobile Disc Jockey School and Mark’s Rolling Dance 
Revue in Agawam, MA. 


jsr 

/ 


It's Showtime! 


Ah, weddings. From timing of the ceremonies to 
generally keeping the guests happy, a wedding is a 
production from start to linish. You. as the I >1 may he 
the MVP once the crowd hits the dance floor, hut a 
reception is actually the bridal couple’s show. 

And let’s face it.. .it is a show for them, too. Think 
prospective newlyweds are nervous about pledgii i g t hci i 
eternal love and devminn? That’s nothing compared to 
the performance anxiety they may feel at the prospect of 
being the center of attention at their own party. 

Here’s a way to calm a future bride and groom’s 
fears v. bile helping to close a sale in the process. The 
next time you’re trying to book a wedding, show you 
care by making “Wedding Day Dancing" a part of your 
package. This 90-minutc video for “pre-inarrieds" is 

packed with instructions on various dance steps appro¬ 
priate for the bigday, as well as hints to avoid committing 
a nuptial faux pas. 

Designed to help bridal couples polish routines loi 
their first dance, "Wedding Day Dancing” covers four 
basic dance types — wait/, foxtrot, jitterbug and tuple 
swing. Separate sections detail the history of each 
particular dance, the specifics (including close-ups on 
footwork), variations and a review. 

Included with the tape is a list of suggested songs 
and artists for each dance category. which could be very 
helpful with Couples who are undecided about what their 
first dance tune should be, Although the majority of 
recordings listed for waltz and foxtrot are older stan¬ 
dards. there are some fairly current hits/artists as well. In 
fact, the lists for the jitterbug and triple swing (much 
livelier dances) read like a hit parade from the I95()s, 
mixed with contemporaries like Billy Joel. Aretha I t an¬ 
kini and The Honcydrippcrs. 

The benefits of |)Js offering this tape are obvious. 
You’re not only helping to ease the couple’s minds, 
which allows them to trust you and your abilities, but you 
also show that you're the DJ who's willing to go that 
extra mile to make their special day complete. 

“Wedding Day Dancing" could just be the iool that 
helps you beat the competition. 

To order, call Step by Step Dancing at I -800-531 • 
1320, or send $19,95 (plus $3 s/h) to Step by Step 
Dancing, 2124 Broadway, Suite 2119. New York, NY 
10025, Hush orders are accepted. Wholesale inquiries 
welcome. 
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By Rob Alberti 


My wile calls me an organizational freak. Ac¬ 
tually. I'm a details man. Everything must look 
just right. The toothpaste tube cap is screwed 
completely shut, with all the toothpaste squeezed 
to the top of the tube. The money in my wallet 
is filed with the twenties toward the hack and 


ones in front, so I don't fumble looking for the 
right hill. My CDs are in alphabetical order, 
lacing the same way. with divider cards and 
computer printed lahels. Call me crazy, but this 
is how I am. 


Being organized, neat and presenting a 
professional image are important when running 
a Mobile 1)J business. My company currently 
has three mobile systems on the road. After 
planning a new business structure that includes 
much more attention to detail, we’ tv bringing in 
more business each month. Well over half of 
our quotes end up with a signed contract, and we 
are aiming for 75'# by the end of this year. 

The most basic aspect of presenting an “I 
know what I *m doing' ajr is to have a system of 
doing business and always sticking to it. Wc 
accomplish this by having a binder that holds all 
of our business information. I review the "To 
Do” list in the front section daily. Then I have 
a section for quotes, where 1 enter the name, 
address and phone number of every caller into 
my customer database. From this list I send out 


a package with a price quote, contract, map to 
our office, references, a summary listing of our 
music library, a brochure, business card and 
demo tape. This material is mailed within 24 
hours of the initial phone call. 

We shocked many clients when we called 
them to confirm receipt of our promotional 
materials. Once this is done. 1 place a check 
mark in the comer ofthe quote copy. I circle the 
check mark when I call them a second time, 
afterwaitinganionth fora response. I also write 
comments on the quote relating to conversa¬ 
tions held with prospective clients. This way 1 
can always look at an outstanding quote and 


immediately know where I stand. 

I throw out each quote copy if I receive a 
deposit or if the client has decided not to go with 
our service. 1 always find out why they haven't 
chosen us, as it helps us get more business in the 
future, 1 also make a habit of returning phone 
calls within an hour, if possible. I his imparts a 
feeling of importance to a prospective client. 

I he next section in my binder holds a copy 
of each signed contract for upcoming events. 
Once the performance is complete. 1 take the 


contract and place it in my “Audit" section. The 
week after each event. 1 personally place a call 
to each client and get comments tin each DJ's 
performance. This information is immediately 
relayed to the DJ, and the contract is then filed 
away. Of course, copies of al l these materials 
are kept on my office computer. 

When I meet w ith wedding clients, I have 
a professionally produced tri-fold pamphlet for 
them to fill out with all of their personal infor¬ 
mation regarding the reception, which is then 
rev lewed by the DJ handling theirevent. 1 was 
shocked when 1 saw a disc jockey use a yellow 
lined legal pad for recording request sand talcing 
down wedding information. Let’s get serious 
folks. No matter how much money you spend 
on your sound and lighting systems, when a 
client sees a yellow pad. he or she thinks 
"cheesy." Alt of my paperwork is either pro¬ 
duced by a local printer or comes directly off my 
computer laser printer. 

Once you’ve turned your prospective 
clients into paying customers, you have to keep 
up that professional image during your show to 
facilitate additional referrals and repeat busi¬ 
ness. Those of you who still leave patch cords 
and extensions in full view of the audience 
.. .think about how that looks. Try routing the 
cords from the side of the table that you are 
looking at, and keep the clutter away from the 
eyes ol your audience. Better yet, mount your 
equipment in cases in such a way to minimize 
the rats nest of cords that remain v isible. 


Also, keep your music organized. Don’t 
have CDs strewn across the table and jewel 
boxes piled up to the ceiling while you're work¬ 
ing. Take out approximately ten CDs at a time, 
and once you’ve finished playing a CD, put it 
back immediately into its protective case and 
re-file it into your music collection. I use carpet 
covered CD road cases to store my music, 
complete with neat little divider cards with 
computer generated labels on each. 

If someone in the audience wants to see 
what you have, kindly steer them away from 
your CD collection and give them a computer¬ 
ized listing of your music library . If you don’t 
have one. try picking up a $13 Churtmasters 
book. It lists the Top IDO songs of every year 
from 1954-9 Lit also has a neat cross reference 
in the back listed alphabetically by artist and 
song title. This will keep your audience from 
mis-filing your CDs or walking away with a 
disc or two. 

The thing to remember is that even though 
the little tilings take some time and money to do, 
they have a tremendous impact on consumer 
eon faience. Make that extra effort, and you will 
soon see just how much the details count in the 


eyes of your customers. 




Rob Alberti is the owner of Alter Hours, a ten- 
year-old Mobile DJ and Mail Order Supply 
business for DJs throughout the US. and 
Canada. For more information, call 1-800- 
782-3033. 


Getting 
Started All 
Over Again 

By Kenny Zail 

On April Fool’s Day in 1992.1 moved to Atlanta, 
a city half the size of the one! had left. I had given 
up a very successful disc jockey business in 
Chicago and was faced with the daunting task of 
starting over. 

There were two key factors in making my 
new business profitable in three months: attitude 
and planning. They go hand-in-hand, because 
without a good attitude, even the best planning 
will not work. Although I had occasional doubts 
about whether I'd be able to make a living, I 
decided that if, need be, I would have to educate 
the public to the benefits oi hiring DJs,and the rest 
could be solved with hard work. 

Although a good attitude is important, you 
need to be realistic too. I figured it would take 
three months to get my first gig, another three 
months before I saw any regular work and a year 
before I would see any semblance of a full-time 
business. These became my goals. To achieve 
them, I had to incorporate the second key factor, 
planning. 

Step one in the first month was to get a 
business phone and address. A separate business 
line would be more professional and make things 
easier at tax time, plus 1 would be able to get a line 
in the yellow pages. The same concept held true 
for the address, so I got a PO box. (UPS doesn’t 
deliver to post office boxes, but life's not per¬ 
fect!) 

Next, I hired a graphic artist to design my 
business card. Three weeks later, I bad a logo for 
a card that 1 would feel comfortable giving out to 
a bride or a corporate CEO. 

My plan for month two was to concentrate 
on image, namely appearance and communica¬ 
tion. Appearance is easy. Anyone can look good 
with time and money. To that end. 1 obtained a 
merchant credit account number. Accepting credit 
cards facilitates last minute bookings over the 
phone and helps dose sales with clients strapped 
for cash. Just as important, accepting credit made 
me appear lo be one of the "big boys," like JC 
Penney or Avis. 

Although I had a standard tri-fold brochure. 
I wanted something that I could sent to major 
clients that would stick in their minds. With help 
from a colleague. I came up with my CD Jewel 
Box brochure. Designed to look like a CD. except 
that all the literature pertains to me and my 
company, this brochure has definitely helped my 
appearance as a first-class entertainer. 

As far as communication goes, 1 subscribed 
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PnolcuiONAl DJ, SouNd, LiqkiiNq Afid RECOndiftq Systems 

SALES - SERVICE - DESIGN - INSTALLATION - RENTAL 

Call us for the BEST deals on: 

MARTIN - DENON - MTX/SOUNDCRAFTSMAN - HIGH END SYSTEMS 
LIGHTCRAFT - PEAVEY - OPTEC - NESS - LIGHTWAVE RESERCH 
RANE - JBL - UNITEC - CLAY PAKY - OPTIKINETICS - RAMSA - CARVER 
TECHNICS-STANTON-CROWN - SHURE-AUDIO-TECHNICA-CELCO 
ELECTRO-VOICE - ANVIL - APHEX - dbx - STAR CASE - SONY 


8112 CASTLEWAY CT.W. INDIANAPOLIS. IN 46250 (317)849-6887 FAX (317)576-1855 


to voice mail, call- forwarding and pager ser¬ 
vices. Since 1 was on the road quite a bit, I also 
purchased a car phone. These devices helped 
assure potential clients that their calls were im¬ 
portant to me. I believe that voice mail alone has 
increased my call contacts by about thirty per¬ 
cent. 

The last item on my second month agenda 
was a schedule of prices. I finally decided to set 
a price as a goal for the end of one year and to 
determine my current prices on an individual 
basis. I told clients when I was charging below 
my standard rate and informed them that this was 
a one-time offer. 

Everything was in place going into my third 
month. Now if only the phone would ring! I had 
been going to hotels and banquet halls in my 
vicinity, but I needed to get my company name 
out to the public in other ways. 

In addition to placing an ad in the local 
wedding magazine, I also called a few of the 
publication's advertisers to network with other 
vendors in the wedding trade. 1 also pul an ad in 
the city paper, in the Bridal Services section of the 
wedding announcements, but I received very 
poor results from that and canceled after twelve 
weeks. 

Records had shown that twenty per cent of 
my previous business had come front phone hook 
referrals. The thing about phone directories is 
that you are in direct, side-by-side competition 
with other DJs. When it conies to size and 
usefulness of advertising, mv feeling has been 
that if 1 can't have one of the bigger and better 
display ads. forget it. I'd rather go with a two or 
three line ad. Another consideration is target 
area, both in regard to geography and what kind 
of business you hope to attract. For instance, if I 
wanted to book company parties, I wouldn’t 
advertise in rural phone books. 

Since 1 was new to the area, I joined a few 
organizations to help me make contacts and 
friends. I found that member companies of the 
local Chamber of Commerce ranged from inter¬ 
national businesses to the neighborhood barber¬ 
shop. The Chamber was able to give me leads, as 
well as recommendations l or upcoming parties. 

That membership worked so well I joined 
two other organizations; The Convention and 
Visitors Bureau and The National Association of 
Catering Executives. I also got in touch with a 
disc jockey who told me about a networking and 
social DJ club. It's always fun to “talk shop," and 
within two weeks ] had three jobs from my first 


meeting. 

What I learned from my relocating experience 
was that having a plan with many mini-goals, includ¬ 
ing a time-frame lor each, kept nie energized through¬ 
out the process. I found that the more assertive I was 


toward achieving these goals, the more easily things 
fell into place. w 

Kenny Zai! owns Patty Hits Entertainment a 
professional DJ sen ice non based in Suwannee, GA 



Full-line National Source for 
Pioneer Karaoke Equipment 


SOFTWARE * SOFTWARE • SOFTWARE 

iTi 


CALL 1-800-KARAOKE 



Self Contained CD/Laser 
Disc/Laser Karaoke Pioneer 
Systems from SI499 
- includes Amplifier, 
Speakers, and 10 Karaoke 
Laser Discs, 

PLUS. ..Single & Twin Tray 
Karaoke Players, Amplifiers, 
Speakers, Microphones, 
and Accessories. 

MasterCard and VISA Accepted 



ENTERTAINMENT 

MARKETING CONCEPTS 

I T D. L IABII ITY CO 

Formerly RAC fnferfa/nmenf 

Ask about opportunities to |oin our exclusive 
nationwide entertainment network. 
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YOU LIKE TO BOOK MORE DATES THIS YEAR THAN EVER BEFORE? 




THE 

/'F/ - i 

THE MUSIC COMPANY 

38 Enon Street 
Beverly, MA 01915 
1-800-866-MUSIC 
$24.95 + $5.00 S8tH 

{MASS RESIDENTS ADD 5% SALES TAX) 



THE MUSIC COMPANY SALES & MARKETING VIDEO FOR D.J.’S 

•Find out how to book dates in the '9CT s. 

• Edge out your competitors. 

• Get more business and higher paying business. 

• Good for single D.J.'s, a must for D.J. companies. 

• Find out how using video, one D,J. grew by 300%. 

if you can book just one extra date using this video, shouldn't 
you order it today? 
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So. you have business cards, contracts 
and an ad in the phone hook. What's 
next for the aggressive Mobile Enter¬ 
tainer? Premiums! 

Premiums are those neat little knick- 
knacks you have handed to you by virtually 
everyone, from your local banker to the 
drive-through person at McDonalds. It seems 
that everyone these days hands out pens, key¬ 
chains and coffee cups. That’s because, with 
careful planning, using premiums can add to 
vour bottom line. 

wF 

Because so many business use premi¬ 
ums, you have to try' and make your mer¬ 
chandise standout from the rest. Be creative. 
At Bobby K, we've used drink mugs, Fris- 
hecs, whistles, painters caps and even wrist- 
watches as giveaways. We* ve gone so far as 
to print up mugs with our name, the name of 
a bar and that of a local radio station on them. 
(We put up half the expense money, the bar 
put up the other hall and the radio station 
matched the amount with in-kind advertising 
for our company.) People remember, keep 
the items and always have our phone number 
handy. 

The most popular giveaway item by far 
isaT-shirt. We have given away hundredsat 
high school dances. It's great to sec kids 
walking down the street with your name 
emblazoned across their chests — mobile 
billboards! Instead of buying a dozen shins 
in one color with yourcoinpanv name printed 
in straight block letters, plan ahead and pur¬ 
chase for the entire year. It may be tough to 
budget, but you will save a great deal of 
money by purchasing a gross (144} of shirts 
at a time, and you can invest your savings in 


ADVERTISING 
WITH A PREMIUM 


an eye-catching three- or four-color design . 

Cheaper than T-shirts, and popular on 
karaoke nights, are sunglasses. While you 
can buy blank glasses for about $ 1.00 or less 
per pair, planning ahead will allow you to get 
glasses printed with your logo for the same 
price. The key, again, is to buy in bulk. 
Quantities may be higher than you 
might think you need, but you can 
use sunglasses year-round with 
great success. 

Magnetic busi- 4 

ness cards have been 
our most suc¬ 
cessful market¬ 
ing tool. In 
talking to other 
DJs. I've found 
that many use mag¬ 
nets in different col¬ 
ors, designs and shapes. 

Reasonably priced, they 
can be attached to cash reg 
istcre. file cabinets or refrig¬ 
erator doors, A variation on this 
idea is to print your business cards 
on labels, so clients can stick them 
wherever they want. 

Another popular gift is a coffee mug. 

We usually leave a mug on the desk of even 
secretary at each school we arc attempting to 
market. This strategy also works well with 
hotel banquet managers. Mugs can often be 
bought for around $2.00 each and can give 
you much more than that in returns. 

We've also added small acrylic desk 
clocks to our marketing approach. One lime 
we sent full-sized clocks to each account. 
Five years later, over half of them still hang 
on the wall with our name and number promi- 


By Bobby Kramarik 

nently displayed. Along these same lines, 
instead of sending Chri st mas cards to clients, 
we’ve sent small pop-up desk calendars. 
That's a lull year of advertising for every 
calendar on a client’s desk. 

Sometimes you can branch out with 

premiums. If you arc 
lucky enough to 
strike on a design 
that people re¬ 
ally clamor 
for, you 
can turn 
selling 
your pre- 
m i u m s 
into a sec¬ 
ond mini¬ 
business. 
Although 
this can be 
a profit 
center, con¬ 
centrate on the 
advertising aspect 
as well. We sell many 
of our popular items alcost 
just to gel our name out there. 
Premiums are an in vestment that 
reminds people you are serious about your 
business. At their best, they help create a 
party atmosphere while promoting your busi¬ 
ness. There are people in your city who will 
help you with premium planning, or, for 
more information, you can call me at 607- 



562-8406. 


■? 


Bobby Kramarik owns and operates Bobby 
K Sound Systems based in Elmira, NY. 
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Complete the appropriate seciion(s) below 
and mail entire coupon to: 

MOBILE BEAT MAGAZINE 

P.O. Box 309, East Rochester. NY 14445-0309. 


CHANGE Of ADORESS? 

If you are planning a move, please attach your 
magazine label here, then print your name and new 
aJdress in the space below. Send early to insure 
continuous service. 

BACK ISSUES 

Buck issues of Mobile Beat arc available for S4 each, Canadian 
i include* postage), Circle number of issue!si you arc ofikrin^ 
i available issues listed below, l. then print your name and address tit 
cl c '5 ace provided and return wiih check or nkmey order fov (hi 
proper amount, To order by Visa or M.isicrCard, call 1-80OH36 
9355. 

#t Premier Issue-Marketing & Managing Ideas 
#2- CD Players* Baking Boosters 
#3 Dircctory/Maftiinfeing Rcfcnals/Mic Tips 
#4 1 ightiii^Cupytighl toncema/HofiYK Stories 

*5 - Year End Wfap*up/Tup 2 ttt f Bridal Fairs 
Mixcrs/Diguil Technology Underground Oh 
- (T) Pa y ers/Amp li fier C a r t; SOLI) OCT 
#K - K.tMoke K^ue/On-Incafinn promotion 
w - Pro Sound Directory/Yellow Page advertising 
#10 Pro Lighting Directory/An^lifien/BLAmping 
41 1-1992 YEAR END SPECIAL * TOP 2011 
#12- Cfni m r y M trfic Spend SOLI) OUT 
#13- Neu Products, Bor/Bal Mittvihs 
#14- Karaoke Trends/Marketing Calender 

lint/ iufi c\ atui m etude Feedback, \t while Heat Sews, H hm \ 

\ t N h Muttc iVriri, MaeitttftK* Manuring, ProFihs, Performing, 
l)J Hfimtf Slows, Tech Tip* and Hr. Shock Jock. 

NAIVE AI\D ADORESS 

When changing address or ordering hack issues be suit in 
complete this section, Please print 

Name_ . _ ___ 


Address. 


Cilv 


State 


Zip, 


ATTENTION MOBILE 
BEAT SUBSCRIBERS: 
RECEIVE A SIX ISSUE 
EXTENSION OF YOUR 
SUBSCRIPTION ON 
US! SEE PAGE 73! 


FREE Shipping ANYWHERE in the United States. 




NESS EZ Junior 
Fog Machine 


Abracadabra 



The OJ Pro Shop 


Visit our showroom. 



NESS Mini Flash 
Strobe Light 



Abracadabra Lights and Sounds 
1153 Deer Park Ave 
North Babylon, NY 11703 




We carry a complete line 

of DJ Equipment. 

•Mixers *Turntables 


•Lighting "Amps 
•Speakers ’Cartridges 
Order Your FREE Catalog. 


Free Shipping 


Free Shipping any where in the United States. 
Prices valid through September 30. 1993. 

516 - 667-2300 
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Ask about our 
break resistent 
plastic 

Kjnaracas ^ 




n 


co \ltot° u ' 

pM?W l»* 
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THE PARTY DIVISION 


Freeport, New York 

WHY NOT GO WITH THE PARTY LEADER 7 

Customer Service Hours: 9 AM - 5:30 PM EST 

(800) 645-6513, Ext. 3050, 3025 
FAX (516) 546-7496 


SC: IMB93 
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YOUR SILENT 


Step 4. What to look for. Based on a 
survey of computer users in Dallas. TX. the 
Dallas Morning News published the following 
recommendations. 


PARTNER 

By Ted Gurley 


OK. DJs, pull out your disks, select your titles 
and plug in the power. Sounds like you're 
getting ready for a gig. right? Wrong! You’re 
firing up your most powerful partner — the 
personal computer. 

A PC is the one business tool you can't do 
without, whether you have a single or multiple 
system company. The computer is a partner 
that writes hundreds of letters to prospective 
clients and doesn't take a coffee break. It can 
help you decide i I the new Iighting effect you' re 
considering w ill add to your bottom line orjust 
be neat to have in your show. By maintaining 
a database, you can see at a glance what music 
you have in your collection from 1959 to 1963 
for that 3<)-year reunion. A PC can even answer 
the phone and provide an impressive voice mail 
system. (You’ll need special hardware for this, 
which I hope to cover in future columns. ) 

The following steps will help you '‘hire" 
your new partner. 

Step I. Choosing the mode! that has the 
right features will depend on how you plan to 
use the computer. Before you pail with your 
hard-earned cash, know why you are investing 
in a computer. In the ease of DJs. you’ll want 
to use it for word processing, business finances, 
database management and advertising design. 

Step 2. Find the right store. Ask your 
friends where they bought. In fact, take one of 
your “computer nerd" friends with you when 
you go shopping. He or she can translate the 
language ofcomputcr-ese for you. Find a store 
with a large selection, so the sales rep isn’t 
going to try to ram one specific product down 
your throat. 


Step 3. Decide if you want a MAC orlBM 
clone. Listen to what your friends and the 
salespeople say about each machine, take into 
account what each can do and ask yourself what 
cxactally vou need. 

The Macintosh by Apple features a graphi¬ 
cal interface. This allows the user to simply 
point to a function and the computer brings up 
that task. The MAC is also generally thought of 
as a designer's machine. 

The IBM types are the most popular in the 
U.S. A graphical interface also exists for these 
called Microsoft Windows. If you decide to 
buy one of these machines, choose one with 
enough power. This means that the brain of the 
computer, or central processing unit, is labeled 
as 3X6 or 486. depending on the generation of 



the chip. The 386 is fine for most, but for a 
couple of hundred bucks more, you can own a 
486. If you can afford the extra price, go for it, 
The 486 is the latest processor that will run any 
software currently on the market. Also, if the 
need arises, it can be more easily upgraded than 
the 386. 


First, the IBM systems: 

486/25 megahertz or faster 
4 megabytes of RAM 
80 megabyte or larger hard disk 
(storage) 

Monitor: whatever looks good 
to you 


Now for the MAC: 

Macintosh LC1I. also called the 
Performa 400 
4 megabytes of RAM 
80 megabyte hard disk 
12" Apple Monitor 


Both types of systems mentioned here can 
he bought for $2500 or less. Regarding printers, 
buy as much as your money will allow. Look at 
laser printers with HPII emulation. II youarcon 
a tight budget, investigate the HP Dcskjct or 
Cannon bubble jet printers. 


In future issues, we'll look at the software 
and DJ specific applications you can use to put 


your partner to work. 


'7 


Ted Gurley owns The Sound Associates, a division of 
Gurley Entertainment Corp. of Dallas, TX, 



NTERTA1NMENT 
UPPLY 




OMPANY 




FOAM HANDS (PRINTED OR PLAIN) 
SUNGLASSES (S STYLES) 

POLY LEIS (2 SIZES) 

SOMBREROS 
COWBOY HATS 
BEACHCOMBER HATS 
SILK FLOWER LEIS 

MAGIC IN THE NIGHT GLOW PRODUCTS 




xP4PjP 


4 ? # 



INFLATABLES (GUITARS, SAXS, etc.) 
MARACAS 

TAMBOURINES (2 SIZES) 

BATONS 

TOP HATS (4 STYLES) 

STREAMER WANDS 
FEDORAS (3 STYLES) 

PAINTERS CAPS (PRINTED OR PLAIN) 

LET US HELP YOU 



ANYWHERE IN U.S. 

( 800 ) 669-2997 


NEW YORK 

( 718 ) 265-2997 
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THE BEST SELLING 
Di GUIDEBOOK 
THAT SHOWS YOU: 

• HOW TO START YOUR 

OWN SUCCESSFUL 
DISC JOCKEY SERVICE 

• HOW TO MAKE YOUR 

EXISTING SERVICE 
MORE PROFITABLE 
Spinnin' 2000 explains in detail 

how to... 

* Assemble a great DJ sound system 

at the lowest cost. 

* Build a music library 
that will handle every occasion. 

* Create music mixes that never miss. 

• Use stage lighting, effects and theatrics. 

• Advertise and market your DJ service. 

* Put on the best performance 

at every type of event. 

• Hire and train DJs 

that will help you make more money! 

Spinnin' 2000 includes... 

• Sample contracts 

• Wedding information guides 

* Bookkeeping and Managing tips 

• And Much More! 

Order Your Copy Today! 

Send just $19.95* {+$3 s/h) to 

Spinnin' Pro DJ Products 
P.O. Box 5 

East Rochester, NY 14445 

*NYS Residents add 8% sales tax 


GIVE YOUR DJ EQUIPMENT 



The Only Choice 

SOUND • CASES • RACKS 

arundorf 

tm _ core w 

721 NINTH AVENUE * COUNCIL BLUFFS, IA 51501 • PHONE(712)322-3900 • FAX 1712)322-3407 


2968 AVEY DEPT M, BROOKLYN, NY 11235 (718) 332-3322 


ACCEPTAU MAJOR CREDIT CARDS 





ORDER CAU (800) 824-0855 FAX (718) 332 6232 


TURnTRBLES 


TECHNICS SM2Q0 MKII ,..379 00 
LINEAHTECH DD-170Q .......199.95 

GEMINI XL-Bn IQ.89.95 

GEMINI XL DQ2D ...149.95 


J. (THXER5 


GEmim pmx-12 


2 Phono s line, •> n rx,‘S 

Bass. Trabla 2 0/ 

mix mX'3ao 

16 Sec I S 
KHZ Sampler, 
looping & 

Stuttering Effect 

3 Phono, 4 Line, 2 MIc Input!, 
Dual G Band EQ, LED 11V MefeF*. 
19 Rack Mount, Assign Fader 




8 Sec Sampler] 

Hook! op to 
your existing 
mixer, 

Ho bop lay, Looping, Pitch Control 
ME WE OS-624.. ..IN STOCK 


SPERKERS 


BUY I GET 

SECOND FOR $1. Oi 

Gemini 

UIB-350 

10" Woolar 
14(10 Horn 
130 W RMS 

GEMIMI MO 365 (200w) ... 259 95 
GEMINI MB-4l5|30Ch») ....329.95 

CERUlin VEGR 



VI ZB 


12* Woofer 
Horn Tweeter 
EIA Power 
200 Walts 
4QHM6KH2 
Frequency 
8 OHMS 
Metal Corners, 37 LBS 



CALL OR WRITE FORA FREE CATALOG! FOR ANYTHING YOU DOW SEE CAU US (800)824 0855 
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By Michael Erb 




O wning your own business can be 

a source of great satisfaction, 
where the opportunity to pro- 

1 -———I duce income is limited only by 

your management skills. For some, though, 
going it alone can be a terrifying experience. 
This not because of a lack of skills, motivation 
or drive, but simply because a guiding hand can 
make the road so much smoother. For these 
people, buying a franchise can make a great 
deal of sense. 

To be sure, franchising is not any sort of 
get rich scheme. In exchange for a reasonable 
fee, you gain access to the knowledge of an 
experienced businessperson who has been on 
the road and learned what works and what 
doesn’t. You become part of a big family, 
where the exchange of ideas and the giving t>f 
support is entirely open. 

If you’re just getting started, or even if 
you're looking to expand your DJ serv ice, buy¬ 
ing a franchise may sound like heaven to you. 
And if that’s the case. Complete Music of 
Omaha, Nebraska might just be your ticket to 
paradise. 

Complete Music is the largest and most 
established of the Mobile Disc Jockey Fran¬ 
chises in the Cniled Stales, with 112 "stores" 
currently in operation. We spoke with founder 
and President Gerry Mass about his franchise 
and what lias made it so successful. 


Gem. vou said 

m " m 

that you started on your 
own twenty-two years 
ago. How long did it 
lake before you experi¬ 
enced significant 
growth? 

I was in college 
at the time, and the first 
six months were kind of 
slow*, but then things sort 
of exploded. When 1 
graduated and took on a 
full-time position in an¬ 
other field, 1 continued 
adding people to my DJ 
business. About a year and 
a half after I graduated, 
my full-time job offered me a promotion that 
would have required my leaving the Omaha 
area. Complete Music had grown sufficiently at 
that time, so the promotion would have been a 
lateral move for me financially. 1 declined the 

■w 

promotion, and six months later I left my job to 
pursue Complete Music. 

At what point in the growth cycle did 
you decide to start selling franchises? 

Initially, the people who worked for me 
were set up as satellites. We had simple verbal 
agreements. However, around 1981. several of 
my employees expressed an inter est in owning 
their own businesses. They wanted to be more 
than managers. 1 fell that it was the rare manager 
who would take the same care as an owner, so! 
decided franchising would he (he best way to 
accomplish that. 

Is there any sort of typical franchise 
owner? 

No. Sometimes it’s better to come up with 
a blank slate rather than take someone who has 
already operated their own DJ business, but not 
always. Age certainly doesn't make a differ¬ 
ence. We've got some owners who are in their 
50s and some in their 20s. We also have quite a 
few husband/wife teams. 

Regardless of the background of the people 
applying fora franchise, there are certain things 
we look for. They must know what they are 
getting into.They must have motivation and the 
ability to manage and motivate other people. So 


I would say that love of the industry, the ability 
to manage and knowledge of running a business 
are the key factors that make a successful owner. 

Could you explain the costs involved in 
purchasing a franchise front Complete Mu¬ 
sic? 

r fhe cost of a franchise will vary with the 
size of the city. A major f ranchise {population 
over 225,000) will cost $9500. A moderate 
franchise (population 125.000 - 225,000) is 
$3000 and a minor franchise (population less 
than 125,000) is $1000. In addition, there is a 
$6500 fee that covers training, materials and a 
year’s supply of literature. Finally, there is an 
8% annual franchise fee. 

What does the $65(1(1 training fee in¬ 
clude? 

The training is quite extensive. It includes 
nine days of classroom and on-thc-job training 
at our home office in Omaha and four days of 
training at the franchise location. When wc go to 
the franchise location, we do a complete market 
analysis and help the franchise get connected 
with bridal shows, caterers and banquet halls. 
We also determine what the range of rates is in 
the market and suggest to the owner that he or 
she set rates right in the mid-range. 

We also have both inbound and outbound 
telemarketing departments for our franchises. 
Many times a franchise will start off part-time 
and. as you know, it is important to be there on 
the phone to help potential customers. So we 
will lake the calls for them. 

Is it up to the franchisee to purchase 
equipment or do you supply it? 

They do not have to purchase their equip¬ 
ment from us. but about 95% of the franchises 
do because we are able to ol fer the equipment to 
them at essentially our cost. Wc do not dictate 
what equipment the\ buy but wc do have to 
approve it, although we've never turned anyone 
down. It w ill cost about $2500 to purchase the 
equipment for a complete sound and light sys¬ 
tem. 


Complete Music presently supplies music 
on cassette to our franchises but always retains 
ownership of the music. We are looking into 
supplying music on CD. There is a small monthly 
“music maintenance fee," which varies from 
year to year, depending on our costs. Wc take 
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care of, and are in full compliance with, all 
licensing requirements. 

What licensing requirements are you 
speaking of? 

Getting the record company's permission 
to use their music in this capacity. We pay 
ASCAP and BMI lor public performance. We 
have retained council in Washington and we 
have done all that our counsel has indicated that 
we needed to. 

With 112 franchises across the country, 
I would imagine it must he difficult to keep 
tubs on everyone. How do you evaluate the 
performance of each franchise? 

Every year we set goals with our owners. 
In addition, each owner is visited in-person by 
a Complete Music representative every year or 
two. It is mandated that every owner come to our 
annual meeting, which is always held in a resort 
location. We also come out with a quarterly 
newsletter, in which we can discuss many topics 
of interest to our franchises. 

What are some of the benefits of owning 
a franchise in Complete Music, and do you 
guarantee the success of a franchise? 

One of things that 1 am proud of is that lor 
the last three years, every one of my franchises 
has increased business from the preceding year. 
That’s a tribute to them more than me. 

The annual meeting plays a very important 
role because it gets everyone together, and 
fantastic things come out of it. We really share 
information in an open way that is not dupli¬ 


Yes u in. lo .i certain extent It we go into 
a major city, there is the viability to support two 
franchises, one niaior and one minor. The cur¬ 
rent franchise ow ner, the one that buys the first 
lianchise lor that city, will lx* given the i tghl of 
first refusal to the second ntinoi franchise lor 
that city. So for an additional SIOOB. the ow ner 
can have both franchises for that city and lock 
it up. But there has to lx* proven performance 
I can't give exclusivity and then have the 
owner sit on a market that isn't being devel¬ 
oped. We've only had to pull one franchise 
from someone due to non-performance. 


“Every year we set goals with our owners. In 
addition, each owner is visited in-person by a 
Complete Music representative every year or 
two. It is mandated that every owner come to our 
annual meeting. We also come out with a quar¬ 
terly newsletter, in which we discuss many topics 
of interest to our franchises.” 


cated in vour normal 1 )J seminars. \\ e nciw oi k 

■m 

suggestions, test them out and then introduce 
them throughout the company. That i s one of the 
biggest values Complete Music has for it’s 



COMPLETE 

DISC JOCKEY SERVICE 


owners. 

If a f ranchise is set up in a particular 
location, is that location protected against 
someone else purchasing a C omplete Music 
franchise? 


Based on w hat you just said, where are 
your largest franchises located? 

There are three franchises that are tairly 
close, actually. I think I >.m Sims in St. I .onis is 

Coat 'd Page 49 


ROBO A GO GO 





Think of Martin's RoboColor Mobile as a light show to go. Securely 
packed in a rugged shock-proof flight case, this quartet of super-fast 
color changers can instantly switch between four dazzling dichrotc 
colors plus white and black-out. It’s an entire evening's worth of effects 
that takes just minutes to set up. 


Martin 


US Distributor; Tracoman Incorporated * South Florida Industrial Park, 3015 Greene St., 


RoboColor Mobile: 4 x 250W ENH lamps (120V) • High-quality 
stepper motors • Color mixing • Eight selectable gobos 
Variable speed strobing shutter * Precision optics • Adjustable focus 

• Built-in Robocolor controller • Master/slave link • Built-in microphone 
for music triggering of pre-programs • Optional DMX • Stand-alone 
operation or controllable via 2501,2308 or 2032 controllers 

• Case dimensions: 33.5"L *7.3' Wx 14 8"H • Weight: 46.2 lb 

Hollywood, FL 33020 ■ Tei !3Q5) 927*3005 ■ Fax (800) 899*5990 o* 305) 929-6405 


BEST NEW LIGHTING PRODUCT/1 992 
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Herb Cohen, 3 native ol Philadelphia, PA, 
ms 19 when he started what 105 to become, without 
question, the largest Mobile DJ service in the US. 
Beginning with a single system in 1978, when he 
dropped out ol Temple University, Cohen built a virtual 
DJ empire he called The Pros. The company served nine 
states, with offices in Pennsylvania, New Jersey, 
Delaware, Maryland and New York. During Cohen's 
tenure. The Pros employed250and operated 200 
systems, and. in 1989 alone performed a record 12,581 
jobs. 

Cohen, now 36. sold the company in 1991, 
and today is a private investor who remains interested in 
the DJ and music entertainment Helds. Two years after he 
turned the reigns over to Tony Bull and Dennis Tessler, 
we thought it was time to touch base with the man who 
considers himseli The Granddad oi the Mobile DJ 
industry .' 



Hon did The Pros get started? 

1 would go to a party when I was a 
teenager and realize that nobody was having a 
good time because they fell uncomfortable. 
The best that a band would do was play music. 
Not only was there not a wide variety of music 
to appeal to everybody, it didn't sound right 
because it wasn’t the original artists. And they 
took breaks. 1 thought that if you played the 
original songs, and you took the breaks w here 
appropriate, if appropriate, and get the audi¬ 
ence involved, they're going to have a great 
time. They're gonna have smiles on their 
faces. 

Hon did the whole thing come to¬ 
gether? 

I realized that it wasn't about having the 
most perfect equipment or the most perfect 
light show. I began testing different ways to 
market these services, and I found some ways 
that worked real well. The problem was that 
they worked so well I couldn't do the parties 
myself. 1 asked a friend to help with my first 
double booking, and he screwed it up. I real¬ 
ized two things real quick: one, you have to 
select the right people, and two, you have to 
schedule them properly. After 1 did this, I \till 
got complaints. Then I realized another secret, 
which is you have to train people your way. 

So once you discovered these secrets, 
things took ofT. 

What ended up happening is that The 
Pros doubled businessevery year, to where we 
owned the audio equipment, we owned the 
lighting equipment, we owned the music col¬ 
lections. 

At what point did you realize that a DJ 
service could actually be hig business? 

As we began to do the first couple of 
parties, it became apparent there was nothing 
better and there wqu Id be nothing better. There 
was no way that a live band was going to he 
able to do what a DJ/entertainer could do. I 
knew I could always have a competitive edge. 

What was your greatest challenge? 

There w ere some good independents out 
there. We couldn't get comfortable. Just be¬ 
cause it looked like wc hud lots of sales didn't 



mean that we could rest on our laurels. There 
were a lot of independents out there who were 
going to do a hell of a job at the next part) in 
order to put bread on the table. 

From a marketing and management 
standpoint, how w as The Pros different from 
other DJ services? 

I measured the results of all my advertising 
and I tried everything, i tried radio, TV, print. 
Yellow Pages, direct mail, billboards, buses.,, 
everything. 

What worked best? 

It's not what's best or worst, it's a good 
mix. Print tends to give you the lowest cost per 
lead, but broadcast will give you the largest 
quantity of leads. 

We also rewarded our DJs and videogra- 
phers who were doing an ace job. If somebody 
wasn’t pulling their load, we talked to them and 
tried to work with them. That's really what did 
it. 

\\ hat were some of your toughest prob¬ 
lems to overcome? 

finding the right people and finding good 
people to manage them. 

During the peak years, you’re talking 
about a lot of jobs. How did you find the 


people necessary to cover them all? 

It would he from a variety of sources. You 
walk into a restaurant and you have a waitress 
with a great personality. There you go! It's 
basically personality and responsibility. 

And how did you select your manage* 
merit team? 

It wasn't background so much as their 
traits. There’s an “under-supply” of quality 
managers in the American workplace. It was 
very difficult because we hud. unfortunately, 
some managers who did not recognize the hard 
work and accomplishments of some of their 
disc jockeys, or who would reward their bud¬ 
dies as opposed to the quality people. 

Who were some of you r ni list i m porta nt 
people? 

The most important people were the disc 
jockeys and videographers. 

How important were referrals to the 
grow th of The Pros? 

Referrals were everything, ‘cause if you 
didn't get ’em, you were dead, A business must 
rely on referrals. Advertising is queen. 

How did you maximize referrals? 

The best way to get referrals was to do a 
good job. It was the right music, the right 
personality, getting the audience involved. That’s 
what made it lick. 

What kind of things did you encourage 
your DJs to do doing their performances? 
You must have given them some tools. 

Recognition of the disc jockeys by incen¬ 
tives or retribution. The disc jockeys got one of 
two things - - rewarded or scolded —after every 
event. We had to give them feedback. 

How did you handle complaints? 

Hie customer was always right. Rarely 
would a customer call and complain for the sake 
of complaining. I took them seriously. It didn't 
mean that the disc jockey was wrong, it was just 
that I wanted to provide the input, so the disc 
jockey would know more next time around. 

What do you think was your biggest 
mistake? 

Not recognizing some special talents in 
others. The Pros could have grown stronger and 
quicker had 1 had. at an earlier stage, a keener 
eye toward spotting and keeping talent. That 
developed over the course of time, but it would 
have been a lot smoother had I developed it 
sooner. 

Do you miss being involved in the DJ 
industry? 

Yeah. I've done some consulting in other 
parts of the country. 

Do you feel that the industry has be¬ 
come saturated? 

I think there’s plenty ol opportunity within 
the music industry. I want to start a label that's 
distributed through Mobile DJs. There’s no 
reason we can’t break our own music, our own 
label. 

There are thousands of things that can be 
done that will work. 
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FREE 60-Page Sound & Lighting Catalog 

•Huge Selection • Fast Shipping 

•30-Day Exchange *30-Day Price Protection 


DJ 

Mixers 

From Only: 

97" 


CD & 
Cassette 
Players 


Turn¬ 

tables 

& 

Needles 


Hot 

Stuff 



MX 300 Digital Sampling SCM-76O0. The senous The PMX-2500 has digi- DJM-8 with 8 stereo The MX-250 ts MTX s most 

Mixer. 3-phono, 5-stereo Pro DJ Mixer for clubs tal sound effects built-in. inputs, 2 me inputs with economical rack mount 

tine inputs, list $750. Save and the ultimate mobile. 7-stereo inputs + 2 mics separate eq & more mixer List $630. Save 



HUBEI 



2000F Dual CD Player, 
Always In Stock....$ave 


ISH2HE1 


|r-n- t r-i- * | 



2200F Dual CD & Karaoke 
Player with prcamp»'mixer 


[gemwi 



New rack mount CD Player 
with pitch comrol. CALL 



CD-33 dual CD player is 
loaded with features 



DN-720R Pro rack mount 
cassetle with pitch CALL 



RS-73 Dual cassette with 
pitch $ DUAL OUTPUTS! 
RS-270 Combo CD & 


Cassette In 1 Rack Unit! 


Technics 



SI-1200 MK2 Turntable. 
In-Stock only $399“ 



SL-1200MK3. Black with SLBD-10 $69.95 including 
gold contacts. High torque headshell & cartridge. 





DD-50 direct dnve 
turntable, Pitch control 


Israynm 

li 5 

In-Stock. 680EL, 500AL, 
B90AL, 06000, D57 CALL 




Make 

Life 

Easier! 


Powerful 

Stuff! 


Lights 

Lights 

Lights 

Lights 


Only 2'x4" in size with 3 8-Second digital sampler Create the beat with the Hot new R-8MK2 Human CD*Grapnics Karaoke Denonet Laser Disc 

meg’s of memory. with ‘RoboPtay’, DR-550MK2 'DR Rhythm'. Rhythm Composer Player CD's in stock' Karaoke Player 


ID Your 
CDs 
With CD 
ID! 

Permanently stamp your 
name and number on CD's 



DJ Gig 
Bag 



Helds 30 12’ LP's, plus 20 
45 s or six CD's $ More. 



Put some light on the sub¬ 
ject with adjustable lights. 



I 




| Ey | \samson\ 



Cueing headphones with or DR BEAT figures out your WIRELESS SYSTEMS 
without head bands. BPM's. Easy and fast start at only $197.” 


850 Watt Amplifier 



3>channel sub AMP! 


31,1 JJJP 1 '" 

3-Channets of POWER 
with built-in crossover! 


I Gent 1 .s r a 1 



Turntables face sideways 
with "scratch" mixer m ddte, 



1200 Turntable case with Dual loam inserts for nor- The CD-300 case hokfe 
foam inserts. Heavy duty, rack mount gear. CALL 300 CD's. Has enters. 



A State 'moonbeam* type Large selection of PRO You gotta see this one on Lots ot coior and movement iQFT Truss 8 Slands 

effect for under 67 bucks loggers in all price ranges. our LIGHTING VIDEO! to the beat ol the music. Priced under $300.” 


Lighting Video 



Over GO hot 1993 effects on 
video. Only $14 95 


In Southern California Visit Our 


SUPERSTORE 

13110 Magnolia St. 

Garden Grove, CA 92644 
(Close to Disneyland) 

1-Mile north ot * 22 Freeway on Magnolia 



i Fill out & mail for your free catalog (Or call our toll free number) 1 
i Name: _ • 

i Address:_City:_ i 

! State:_Zip:_Phone:(___J_ ! 

! Mail to Pro Sound & Stage Lighting. 13110 Magnolia St. ! 

! Dept M-8, Garden Grove, CA. 92644 j 

i_ i 


m ORDER TOLL FREE 

r 1-800-945-9300 

SO OR CALL 714-530-6760* FAX 714-530-8046 

CALL FOR YOUR FREE CATALOG 

MON-FRI8AM-7PM, SAT 9AM-5PM 

iPadficTinej 




PRO SOUND 
& STAGE 
LIGHTING 

Our 17th year! 


Se Habla 
Espanol 
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GETTING THE MOST 

FROM THE PICNIC 
SEASON 


By John Rozz 



There is no better time than the summer 
months to sell your 1 >J parties, From the simple 
backyard picnic lo the elaborate corporate 

outing, these events create the perfect opportu¬ 
nity lo pull out all the stops. 

For fifteen years, 1 have specialized in 
(his Held of Mobile DJ entertaining. The 
picnic season, in most regions, runs from May 
to the Columbus Day weekend in October. 
I During this time, DJs should go beyond merely 
spinning tunes to "up-sell" their services, add¬ 
ing all the little extras that eventually increase 

the bottom line. 

The trick is packaging. In this case, you 
become the one-stop party planner. You may 
want to sell an additional P.A. system, which 
is helpful when announcing the day's festivi 
ties, including games, contests, etc. (Remem¬ 
ber, when setting up your P.A. systems, be sure 
to place them in areas where people can hear 
them clearly. You don't want complaints that 
the announcements couldn't lie heard.) Also, 
you can provide commentary during a sack 
iate m tug-of-war. ( onsider tillering game 


supplies and prizes. If there's a bingo tourna¬ 
ment scheduled (or if you can convince the 
client to schedule one), sell the markers and 
pads. Have someone on your staff run the game 
and charge for his/her lime loo. 

One of our best "up-sells" is Karaoke. 
Whether incorporated intoihe D.I set-up or used 
in a separate venue, it’s a must. Offering video 
or audio recordings of performances can also 
add bucks to your bottom line. 

Timing is another crucial aspect of “up¬ 
selling and upscaling" your summer gigs. Early 
in the day. when people are concentrating on 
meeting, greeting and eating, you may want to 
concentrate on being a DJ/cmcee. I like doing 
contests in the last hour, when people are more 
eager to party and dance. To make contests 
successful, hype them over the mic throughout 
the day, reminding the guests that this will be a 
very special event with prizes for all winners 
(provided — naturally — by you). 

We find it helpful to break down dance 
contests into four categories: children, ages 11 
and under; teens, ages 12-17; adults, 18 and 


o\er, and child/adult. Promote the children's 
contest the most. You will find that approxi¬ 
mately 75% of the guests will come to the 
dance area to see the younger set participate. 
This is your time to shine with some great 
mic work and dance music, setting the tone 
for future contests. 

Another key “up-sell” is knowing 
whether or not the party will extend into the 
evening hours. I f so. you may want to sell the 
client on lighting: not a light show, but some¬ 
thing for safety purposes. Par cans will do 
nicely. You should also own a few sets of 
siring lights for tents, etc. These are the bare 
necessities for after dark gigs, and you don’t 
have to spend megabucks to own them. 

If you are performing at three or more 
large picnics a year, you might think of 
investing in a good communications system. 
Your key personnel should be in contact with 
you and each other during the entire event. 
D ou might also want to have a gas generator 
on hand for large outings, which, of course, 
you would add onto your contract as a rental. 

You undoubtedly can think of other 
entertainment available in your arsenal ot 
"up-sells and upscales;" live bands, magi¬ 
cians. dance instructors, softball equipment, 
clowns, dunk tanks, cash cubes. . . even 
supplying your own Athletic Director to run 
all sports-related activities. The iUt is;o long 
as your imagination. When you "up-sell." it 
all comes back at the end of the day to one of 
the most important people at the function — 


YOU! 


■f 


John Rozi is owner ot Sound Spectrum Entertainment, 
t69 North Plains Industrial Road, Wallingford. CT 
06492. He is available for training, consultation and 
workshops by calling 203-265-9796, or FAX203-265- 
1163. 



VVhat do ca ' 

a portable CD, 
CD.O, Double 
Cassette, 
Karaoke Stereo 

System that 

retails lor \ust 

$* 99 ? 


Zensati 


S< * Sle 309 * CA 90745 

e ’ No 't 310 ) SI 8-3335 • Fax (510) 518 0136 _ 

o<?e us ot the CES Booth #1327 lobby Level McCormick East 



Zenesls KZ-77G 

There's nothing quite like It! This 
omening portable karaoke plop It all 
Including CDG with full 50 -wott 
(PMPO) power! boded with features 
ot a price that move them out your 
door with Incredible speed! 

Plus 2 more profit boosters 

Denonet LA-2150K 

The only laserdisc / CD+G player In 
the world with digital key controller 

Denonet GP-K3800 

A proven best seller ollerlng multi- 
lealuies at an olfordable price! 

Introducing New 12 
Song Multiplex CDG by 
Showttopper with 
Fuff Color Graphics! 
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PRODUCT 

TEST 



Denon 2200F CD Player & 
DN-820 Mk Mixing Pre Amplifier 


There is an exciting revolution going on in 
the Mobile Entertainment industry. 
Manufacturers are finally listening to DJs 
and KJs and using their input in new 
product design! This cooperation has 
resulted in improved mixer design, better 
sounding speakers and amps you can lift 
with a single finger. It has also defined the 
standard in the industry for professional 
dual CD players. 

Since there has not been a system 
specifically designed for the Mobile DJ/KJ, 
the sheer economics of offering clients a 
professional karaoke presentation has 
made it too costly for many DJs. One could 
opt for a less expensive consumer line 
karaoke system, but the reliability of these 
machines on the road remains question¬ 
able. What DJs have needed is a karaoke 
CD+G (Compact Disc with Graphics) player 
that will interface with their current system 
and be reasonably affordable. The Denon 
DN-2200F, combined with the DN-820, 
could be what DJs who recognize the profit 
potential of karaoke have been looking for. 


Regarding external appearance, the 
DN-2200F Dual CD Player is an exact twin 
to the popular DN-2000 (introduced less 
than two years ago), with a single 
exception. All the basic features of the DN- 
2000 are retained, including '‘Pitch." “Pitch 
Bend.” "Search' and “Track Selection.” A 
little orange button, positioned in the exact 
center of the controller, sets the new unit 
apart from its predecessor. Labeled 
“KARAOKE,” it switches the unit from 
standard CD to karaoke mode, but to say it 
turns the player into a karaoke machine is 
an over-simplification. 

The DN-820 Mic Mixing Pre-Amplifier 
is a versatile and well thought-out piece of 
electronics. Not only does it provide the 
typical professional karaoke functions, such 
as digital echo and key control, it also 
allows the user to mix and superimpose 
video over the CD+G lyric lines, RCA inputs 
are provided for virtually any audio/video 
combination, from standard cassette tape 
or CD player to VCR or camcorder. In 
addition, a “Vocal Changer" replaces the 




Presents 


SUPE 




DK KARAOKE 3300 
CD+G Auto System 

Dual Loaders 
(120 Disc Capacity) 

Saundtech 308D 300 
Watt, 8 Ch. Mix-Amp 
w l Digital Delay 

Custom Road Case 



The ULTIMATE! 



PKS-100 

SonyDK Jr, CD+G 
Player 

Fleco 100 Watt 
Mix-Amp w/ Digital 
Delay & Key Control 

SonyFX-170 
Cassette Deck 


PKS-301 

JVC XLGM 8QOTN 
CD+G Player 

Sound! ech 306D, 300 
Watt, G Ch. Mix-Amp 
nl Digital Delay 

Sony TC-WR590 
Dual Cassette Deck 

Custom Road Case 



Detachable 2-Way 
Speakers 


The "ENTERTAINERS 



I lilt 

; ''"'in 


m 


DK Pull-Down CD 
Rack 

100 Disc Capacity 


6 Disc Mag, Rack 

22 Mag. Capacity 
(132 Disc) 


DISC CASES 


TAKE ADVANTAGE OF OUR 
EXPERIENCE IN THIS FAST 
GROWING FIELD! 

• Ask about our DEALER PROGRAM 1 

• CUSTOM SYSTEMS designed by Ihe experts! 

• CUSTOM SONGBOOKSwith your company logoi 

• Complete AUTHORIZED SERVICE CENTER 
&24 hour HELP-LINE! 

• FiJI tin© of ACCESSORIES & SOFTWARE! 


DK Karaoke ■ ***»*«<* Smuwnt<ti 
SONY. Denonet , „ 

SHURE JVC ®5: 



1 

1 -800-700-SINI 

s 

[ 7664 Auburn Rd. * Utica, M 

I 48317 
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vocals on a standard tape or CD with those of 
the live singer via the mic. A “Vocal Reducer" 
cancels vocals on stereo sources so that only 
the karaoke accompaniment is played. With 
1/4" inputs for three microphones, the ON* 
820 doubles as a handy sub-mixer for your 
main board, In the unlikely event that your 
main mixer should ever fail on the road, you 


could get by using just the DN-82Q, although 
your mixing capabilities would be limited. 
Hooking up the DN-2200F for “CD 
only" play is no different than with the DN- 
2000. Using a basic “ins-to-outs” approach, 
we connected all audio lines, as well as the 
DN-820 sub-code input, to the corresponding 
outs on the DN-2200F transport. The result of 


this method was fair, but to assure that we 
had in fact tied everything together 
properly, we compared our wiring to the 
manual, it became apparent that the wiring 
diagram shown had some serious 
inconsistencies. A call to Denon yielded a 
proper diagram (see left), which gave us 
much better results. Using this schematic, 
we found we were not only able to use the 
CD and karaoke modes separately and 
exclusively, we discovered that the three 
mic inputs remained live even when not in 
the karaoke mode. This allowed the front 
panel jacks to be used as DJ inputs as well 
as karaoke mics. 

As a karaoke mixer, the DN-820 was 
exceptional. The placement of the three mic 
level controls made adjustments easy, even 
while trying to balance a duet or trio. The 
digital echo, when used with the surround 
sound feature, can dial up reverb in a range 
from “non-existent’' to “that's way too 
much.” When used in combo with the dual 
drawer DN-2200F CD player, this system 
allows superb control of live-to-background 
mix and the ability to segue from disc to 
disc. In addition, DJs can now intersperse 
sing-along segments as requested 
throughout their show with the push of a 
button. 





Got a fax machine? Need some literature? 


Pick up your fax machine and call! 

STEP # 7 - Dial 508-460-6608 From Your Fax And Press 81 


STEP #2 - Enter the Fax ID number listed below. 


STEP # 3 - Follow the directions - be ready to press start! 


MIXERS 

MTX MX250 .#1908 

MIX MX3Q0...#1906 

MIX MX350 . #1907 

MTXMX400 ..#1905 

MTX MX500 . #1904 

STANTON ALL 

MODELS. #2002 

GEMINI MIXERS.#1456 

GEMINI SAMPLERS. #1958 

FURMAN DJM6...#2030 

FURMAN DJM8.# 1704 

RANE MP-24. #1159 


POWER AMPS 


CROWN 

POWER6ASE 1/2.#1451 

POWERTECH 1/2.#1453 


MICROTECH 600/1200 .#1125 

MACROTECH 600/1200.... #1124 

MACROTECH 2400.#1872 

CD / KARAOKE PLAYERS 

DENON DN2000.#1444 

DENON DN2200 / 820.#2173 

ROLLS RS-35.#2215 


FQ / SIGNAL PROCESSORS 

RANE ME 15/ME 30.#1506 

AB EQ'S # 1691 

FURMAN PUNCH 10.#1706 

RANE AC22AC23.#1506 


SPEAKERS 

EVSH1502/ 1512/1202 ... 

EV ALL OTHER MODELS. 

COMMUNITY SPEAKERS. 


#1597 

#1210 

#1838 


WIRELESS MICS 

SAMSON STAGE 2 SERIES .... #1648 
SAMSON STAGE 22 SERIES ., #1649 
E VMS-2000 .#1595 


MISC. ITEMS 

FURMAN PL6 POWER COND.#1 705 
DIGITAL DJ CD SONG LIST ... #2158 

KNIGHT TRUSS SYSTEMS.#2237 

LIGHTCRAFT CONTROLLERS .#1606 


FOR THE 
LATEST FAX 
LIST SELECT 
FAX # 7 000. 

You must be calling 
from a touch-tone 
phone and a fax 
machine, This is a 
free service. Not re¬ 
sponsible for typo¬ 
graphical errors. 


Copyright 1993 Hi-TECH PRO PRODUCTS. INC. 
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MAAS - Cont'd from Page 43 

probably my lop-dollar performer, with 25 sys¬ 
tems. Ron Sexton in Dallashas32systemsandGlen 
Epley in Carney, Nebraska has 30 systems. As tar 
as number of shows per year, Glen wins. As a matter 
of fact, we figured out that every man, woman and 
child in Carney. Nebraska sees Complete Music an 
average of three times per year. 

There has been a lot of talk lately about the 
emergence of not only regional I).! associations 
but also the re-organization of the national A D,| A. 
What are your feelings on DJ associations? 

I think the critical thing with any association is 
that it is only going to be as strong as the people in 
the particular city make it. J he local chapters have 
to be strong in themselves, [ am a member and 
chapter president of the ADJA. 1 think it pro\ ides 
great value. If s good for networking, and 1 think it's 
needed to help get rid of the “riff-raff." One of the 
things we're trying to do in Omaha with the mem¬ 
bers is a referral system. If one of us is booked up. 
we pass live booking through our referral system. 

You've been in the business for a long time. 
What are your thoughts on the future of the DJ 
business? Do you see continued growth for the 
industry or do you sense that the market is 
becoming saturated? 

I personally think that people who are really 
conscientious of their service and provide good 
entertainment for their clients will succeed. 1 think 
there is always room forth use companies. ltdoesn’ t 
matter whether you are a franchise, an independent 
opeiaioi oi whatever. Bottom line is, if you are 
taking care of your business and your customers, 
you're going to do well. It sounds simplistic, hut it 
is true. 

What advice could you give to a person who 
is entering the Mobile DJ business? 

1 think basically that people must ask them¬ 
selves what the real reason is that they want to get 
into the business. They must determine whether 
they want it as a full-time business or if they just 
want to do it for the fun and pocket money. These 
are two completely different things, and many 
people don’t make that distinction before they gel 
into the business. If people decide to get into the 
Mobile Entertainment business, they should do 
some investigation, and perhaps look to Complete 
Music or other opportunities that could help their 
success. Bui if they're going into it just for the fun 
of it or for pocket money, then they should just go 
for it and have fun. 

We at Complete Music are having a good time 
at it. We don't do everything perfectly. But the one 
thing I think our owners realize is that, although we 
screw up once in a while, just like everyone else, we 
really do try. Our franchise owners know that we 
are on their side, and that opens up all kinds of good 
dialogue and opportunities. At 


BEST LIGHT 
SHOW EVER! 
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24 Aircraft 
Light System 

• 24 Laser-Type Beams 

• 1.2 Million Candle Power 

• Multi-Colored Lamps 

• X/Y Aiming Capabtity 

• Black Ultimate Tripods 

• ETA MAD 1002 Controller 

• CSL Soft-Start Dimmer 

• CSL LD-8 8 Channel Pack 

• 4-25’ 8 Pin Locking Cables 

• Road Cased, 4 Min. Set-Up 

Two-Year Warranty 

Cali for Details 

Video Tape Available 


1973’ 
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V 
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(303) 429 -° 41 8 
- SOUND rr LIGHT 


PRO SING-A-LONG 

“Karaoke Equipment Wholesalers" 

Guaranteed Lowest Prices 
On all Karaoke Hardware & Software 


»n.. 

As Our Dealer You Get... 

l.Dealer Direct Exclusive Wholesale Catalog. 2. DJ/ Karaoke 
Manual (218p) 3. Mobile Karaoke Video 4. Business Hotline 
5. Lighting and Equipment Manuals 6. Free Song Books 7. 
Karaoke Banners & Posters 8. Fitwuicing for DJs 

CD"G~Au loch anger" rFREECD+TTpHiTeT "I 

| »lth [.in li... of MtAw.rr ® 

FREELASERdIsCsi ”NEWRELEASEs"”1 

with purchase of Player I 

\ | DKK #61-#67 J 

■/"V \ | Now available * 

’ r I JVC Hot Hits #2 I 


Call Now Free Report, Prices, Financing 

1 - 800 - 568-2000 

Pro Sing-A-Long, 7840 W. Kttrd St.. Palos Hills. IL 60465 


K 

\ 
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We've not only got what's new... We've got what's next! 


WE WILL NO T BE UNDERSOLD! 



ACCESSORIES 


mi nr 


MORE LIGHTING 


Important Extras at Great Prices 


2-Space rack Shelf 

$39.99 Great for mounting 
home CD players, tape decks, 
and VCR's! 


CD Jewel boxes 

$9.99 For 15 pc. package. 

Replace your broken boxes 
or DKK disc sieves today! 


SKB EQUIPMENT RACKS 20'MIC CABLE 
$75.00 And i^D. Protect your $9.99 XLR to XLR heavy 

gearthe professional way with duty cable, XLR to 1/4" also 

tnese ATA rated racks from SKB. available. 

Lightweight and water resistant. 


21” x 24" Gel paper 

$4.95 Per sheet. Loads of 
colors to choose from! Long 
lasting and heat resistant. 


40 Disc Case 

$29.95 Hi-tech Rolodex 

style CD case holds 40 
discs- great for DJ's or 
karaoke CD+G discs. 




PRO 218 

□ FOG JUICE FROM $24.95 

Available in 1 and 2.5 gallon 


containers, scented or unscented. 


We stock the entire Marti! 
family of lights and 
controllers, including the 
PRO 218 state of the art 
intelligent lighting fixture. 

□ Adj Strobe $99.99 

High-power strobe with mounting t 
yoke. Remote control optional, £ 


yoxe. Hemote control optional, » 

□ 8-chan. Switcher $39.99 □ fog machine $249.99 ,c 

8 lighted switches control outlets on Compact foager includes remote 1 f 

Many other Tc 


the back of this rack mount unit. 


Many other loggers available. 


□ 4" READER BOARD $649.00 □ ADJ PlNSPOT $18.95 

Ultra Bricfit! Ideal for promotions- Metal pinspot comes with a 4515 P 

ifs visible from across a room bulb and mounting yoke. a 





DJ MIXERS 



SPEAKERS 


GENISIS CASES: 

Sound Ideas carries the 
entire ine of genisis cases 
for mobile DJ systems. 
Call for more info! 


S 


□ MTX MX300 MIXER $399.00 

Plenty of inputs and an 0-second 
sampler make this a great buy! 


□ NUMARK1075$CALL 

The 1075 DJ mixer is ideal for 
small mobile or club systems. 


□ Flashformer Box $49.99 □ Gemini PMX12$79.99 

Add transformer buttons to any setup! scratchin' style mixer features two 
Huny, only a far left at this price. inputs and replacable crossfader, 


□ Gemini Sampler $199.00 □ Numark 1975 $CALL 

8-second sampler works with any Top of the line sampling mixer! 

mixer. Great match for the PMX-12 Every feature that you coukf want. 


Upgrade With New Speakers 1 


Pulse 18" Sub 

$399.00 Add some bass 

with this 300W subwoofer. 2 
year unlimited warranty! 


Pulse 15" 2-Way 

$349.00 250W cabins 

great for mobile DJ's. So. I 
even better with our 18“ S| 


Rams a wsa-2oo elite Swsoo 18 " Su: 

$CALL 250W 12" 2-way $699.00 600W horn b, 

system is lightweight & LOUD! sub for earth shaking bass . 
le perfect karaoke speaker. Great for clubs & big mobit 


MTX 12" 2-WAY 
$229.99 Great boom for 

the buck! 200 Watts, 10 year 
warranty, and affordable too. 


EV Shi 52 15" 2-Wl 
SCALL 200W. The cla| 

Electro-Voice sound in a 
compact package. I 




THANKS FOR MAKING OUR SUMMER DJ EXPO A SUCCESS 

SOUND IDEAS would like to thank everyone who attended our SUMMER DJ EXl 
last June. Stay tuned to this space for information on SUMMER DJ EXPO '94 

TOLL-FREE ORDER HOTLINE: 


MAJOR 


SV.V.V /AV. 1 . 
Vi'.V.V- v.\v,v. 







CREDIT 

CARDS 


SOUND 



S00-S43 



SHIPPE 


Mu m 


24HOU 


i 


IDEAS, INC 


SOUND IDEAS, INC. O 3671 Karl Rd. O Columbus, 0 
43224 O ( 614 ) 263-3720 O Fax (614) 263-1823 
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IWe've not only got what's new... We've got what's next1 

WE WILL NOT BE UNDERSOLD! 


f 



CD PLAYERS 





’’More Selection, More Deals! 

DENON DN2200 & 

OENON DN2000 

DUAL CD PLAYERS 

Call for your cost! 

j Stanton CD-33 

Dual CD with joystick 
for pitch bend and 

, search. SC ALL 

1 

TECHNICS SLPG340 

129.95 Single disc 
, flayer with auto cue 
and remaining time 
glisplay. _ 


Pioneer Pdtm3 

$399.99 Programmable 

18 disc changer- great back 
ground music machine! 

GEMINI CDJ16 
$249.00 Rack mount 

single disc player with 
PITCH CONTROL! 




KARAOKE 



* O 





denonet LA2150 The Denonet LA2150 karaoke 

player plays all types Laser 
iscs including CD+GI Includes 
wireless remote, key controller, 
and 2 mic inputs with echo. 

CALL FOR PRICE! 

□ WIRELESS MIC $199.00 □ MONITOR STAND $169.99 

Handheld system includes a Adjustable stand holds up to a 20" 

custom canying case. TV. With mic holders & wheels. 

□ Cd+g discs From $24.95 □ laser disc Case $79.99 

We have a huge inventory ol CD+G Carpet covered plywood case holds 

software from DKK, JVC, and more! 501 T laser discs or records. 

□ Cd+g Karaoke $299.99 □ pro 2 mic $39.99 

Basic Karaoke player plays all CD+G Dependable all around mic with 
discs and audio CD's, too. on/off switch and cable. 
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AUDIO & VIDEO 


zenith Projector 




$2795.00 


PV-890 Projector with 8-foot pull 
mdown screen. Get one in time for 
o.Monday Night Football! 

l54ow Power Amp $499.00 □ Stanton 68oel $59.99 

Rack mount pro power amp rated at Stanton 680EL disco-duty cartridge 

it 270W/ Sohms per chan. Fan cooled. with 2 styli. 

□ PORTABLE DAT $799.00 

Great for taping those extended 
club mixes. CD-quality sound! 


*BBE 462 $199.00 

. This sonic maximizer will improve 
! the sound of ANY system! 


^Carver Amps $CALL □ Technics Sli2oo$399.99 

” ‘ ‘ lightweight make these The industry standard DJ turntable, 

ideal for mobile D Js & karaoke. Cartridge extra. 


EFFECTS 


High Quality, Low Price 



i 


OBVIOUS FX SPYRA ADJ AVENGER 

$449.00 Hot new sound $299.00 Sound activated 

activated effect with dichroic beamer effect, 600W for high 
color change, output. Lightweight, too! 


ADJ MINI GEM 
$129.99 Sound activated 

jewel effect. Ultra compact- 
great for mobile DJ's. 


Martin magicmoon 

$449.00 Fast action effect 

with random dichroic color 
change and high output. 


4-LAMP HELICOPTER LYCIAN CLUBSPOT 
$129.99 Still the lowest $599.00 Portable follow 

price around! 2-circuit 'copter spot includes adjustable base 
includes bulbs and color gels, and gels. Compact, but bright! 


yj 

14 




If You Don't See It Here, Relax... We've got it! 

Call us for availability & pricing on mobile & club DJ gear - Home theatre systems - Lighting 
Equipment - Pro synthesizers & keyboards • MIDI drum machines & samplers - All types of pro 

sound-AND MUCH MORE! 


. V V YVV.^VY.V.'.YV.V . , . , l V*VWfc 

i - ■ f r i an ■ ■■ Biriti t ■■■■■■ a a ■ a a ■ | 





MAJOR 

CREDIT 

CARDS 


SOUND 
IDEAS, INC. 

Mobile Beat 



TOLL-FREE ORDER HOTLINE: 

800-S43-M34 


SHIPPED 

WITHIN 

24HOURS 


SOUND IDEAS, INC. O 3671 Karl Rd. O Columbus, OH 
43224 O (614)263-3720 O Fax (614) 263-1823 
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PROPER 

MAINTENANCE 
MEANS CASH IN 
THE BANK 

By George Mohr 


When you own a car. you don't expect 
excellent engineering alone to assure that it 
keep running well. You have to periodically 
change the oil. check fluid levels and replace 
belts and hoses. The same holds true with your 
mobile equipment. Without proper mainte¬ 
nance, even the most technologically advanced 
amps, speakers and CD players can sound like 
junk. 

CABLES AND WIRES 

One of the main victims when you ignore 
maintenance is wiring. After hundreds of set¬ 
up'. and tear-downs, connections and discon¬ 
nections, something’s bound to give. Nine 
times out of ten, it's the cables. Fortunately, 
cables are the easiest components to take care 
of. f irst, check the wire insulation: is it pierced 
orcut? Is any of the bare copper showing? Jl’so, 
replace the wire A.S.A.P. Also check the con¬ 
nectors themselves. II the insulation from the 
cable has worked free of the connector, or if the 
connectors are broken or dirty, change the wire 
immediately, (Incidentally, there are several 
TV tuner cleaners on the market that could be 
used to clean dirty plugs and connectors on your 
cables. These also work well on dirty jacks and 
sockets.) 

Sometimes the cable may look good out lie 
outside, but it may have a break inside that can 
cause an intermittent connection. Every now 
and then it’s a good idea to set up your system 
at home and gently jiggle and bend the cables. 
Check the point where the cable enters the 
connectors carefully. Remember to dot his with 
the main volume low. If the sound cuts in and 
out when you wiggle the cable, replace it. You 
can also check your cables with a multi-tester, 
if you have one. 

There’s an old saying that an ounce of 
prevention is worth a pound of cure. In the case 
ofcables, it pays todo some pre-problem trouble¬ 
shooting by coiling them neatly after gigs. Try 
to avoid unnecessary bends and folds that might 
occur when you connect a mixer with jacks on 
the bottom and not on the back in a shallow 
coffin. (In this ease, I reeonimcnd using right 
ingle connectors.) Also, disconnect cables by 
the plug, not the cord. Playing tug-of-war with 
your cables will almost always cause you to 
loosen the ends and, hence, the plugs. 

Finally, a word to the wise: keep an extra 


set of back-up cables handy for every piece of 
equipment in your system. Like the boy scouts, 
alw'ays be prepared! 

NEEDLES AND CARTRIDGES 

If you're sti l! usi ng turntables, your needles 
and cartridges are definitely worth a look-see. 
If you find that your needles aren't holding the 
groove, or the sound is fuzzy, it's time to replace 
the stylus. Never attempt to increase the weight 
above the cartridge's rating, as doing so can 
damage your records in a single pass, it’s like 
chiseling the groove with a rusty nail! (Think 
about that the next time you put a dime on the 
head shell.) My advice is to replace your needle 
e\ ery si x months, if you perform more than two 
or three times a week, replace it every' other 
month. 

AMPLIFIERS 

Oh boy! These things need to be main¬ 
tained asoften as your needles. You see, there’s 
a little rodent that lives inside your amp affec¬ 
tionately called the cooling fan. Yes. it does an 
excellent job keeping your amp cool, but it also 
has a nasty habit of collecting and storing dust 
in the heat sink. Altera while the dust can build 
up, acting as insulation and trapping heat within. 
Also, dust can contain contaminants, such as 
cigarette smoke, that can damage internal com¬ 
ponents. Both these things can cause overheat¬ 
ing and shut-downs. 

The best thing to do is have your amplifier 
professionally cleaned. Don’t do it yourself, 
because there are many delicate pails inside that 
can he ruined i f not handled property. Resides, 
opening the amp voids its warranty. 

To prevent dust build-up in the future, get 
one of those air conditioner/humidifier filters, 
cut it down to size and place it in front ol your 
amp’s air intake. Use Velcro to hold it in place. 
To locale the air intake, place a piece of paper 
over the openings. If it blows back out, you 
have the exhaust; if it sucks in, you've found the 
intake. You should clean your new filter twice 
a year and replace it when it gets soiled, 
MIXERS 

As far as mixers go, the best advice I can 
give is to keep your unit covered when not in 
use. This prevents dust from accumulating in 
the slide controls. Also, don’t slam the cross¬ 
fader around when scratching and cutting. This 
has a tendency to break the brushes off on the 


fader's slider. The end result is that the other 
channel bleeds through when fading. If you 
have an older mixer and all your sliders and 
knobs sound scratchy when moved, it’s time to 
have the unit professionally cleaned. 
SPEAKERS 


A good visual inspection of the entire 
cabinet is what's required here. Inspect the box 
for loose screws, jacks, wheels and panels. 
These tend to rattle when the box is played 
loudly. Incidentally, I have found that kids at 
some parties love to play “Toss It In The ! lole." 
The “It "could he anything from a full maigarita 
to a loaded pin cushion, and the “Hole” is your 
speaker's bass port, I .oose or foreign objects 
can work their way into the woofer's frame and 
damage it. Knock on the panels with your fist, 
turn the cabinet upside down and then right side 
up. 1 t'you heat something loose inside, have the 
cabinet checked out. 

Finally, place the speakers side by side and 
play them. Try doing this test outdoors when¬ 
ever possible to avoid the effects of room acous¬ 
tics. Flip the balance control on your mixer left 
and right. Listen lor any differences in sound 
quality. If one speaker is louder or sounds 
different, there could he an internal problem. 
Also, check whether or not sound is emanating 
from all the drivers. If not. have the cabinet 
serviced. 

To extend the life of your speakers, make 
sure that you never overpower them. Overpow¬ 
ering your speakers will deform the voice coils 
so they make a rubbing sound or hum out 
altogether, fry to stay within the speakers' 
RMS or continuous rating. Make use of your 
amp’s clip lamps. If they are constantly Hash¬ 
ing, back off on the gain. 

Several companies such as mine. Abraca¬ 
dabra. offer preventative maintenance plans 
that help extend the life of all your DJ equip¬ 
ment. Look into them. 

Well, that about wraps up this edition of 
I echTalk. I hope you have a better understand¬ 
ing of how to take care of your equipment to 
keep it performing flawlessly gig after gig. For 
now it's time for me to mute myself and let the 
music play. 

T 

George A tohr is Slatt Technician a! Abracadabra L ights <£ 
Sounds, North Babylon, NY 
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110% PRICE PROTECTION I 

We will match any other dealers price plus subtract an additional 1 0% of the difference 

on any item we sell. Based on delivered cost including freight. 


CARTRIDGES 


WE HAVE THE BEST STANTON PRICESI 

680EL w/Extra Stylus #STA1676 $59.97 

680EL Matched Pair#STA1678 $77.15 

500AL #STA1681 $19.52 

50AL Matched Pair #STA1682 $40.73 


DUAL CD PLAYERS 


WE CARRY: 

DENON 

Ask About The New DN-2200 



CROWN 

Get The Lowest Price On 


PowerBase, PowerTech. 
MicroTech, & MacroTech 
from Hi-TECH PRO. 



MIX 

Hi-TECH has the largest 
selection of MTX Mixers 
ready to go.... 


t ± i 




SPEAKERS 

Just in time for the 
spring wedding 
season check out 
these deals... 
Community 

CSX35.$278 

CSX57.$559 

EV 

SH1202ER.$CALL 

SI 52 ..$CALL 



STANTON 

Call for information on 
the latest mixers from 
the fine folks at Stanton. 
Check out the New 610. 


^ ___ 2-0 

*£v m fin * 

illy i 1 

© ~ -uu LJJ-A 

st |— H Mifflin —i — 


GEMINI 

NEW From Gemini.. 
The PMX1008 Scratch- 
Master Mixer with a 
sampler. Call for Price. 


EVERYHING FOR THE MOBILE DJ... SOLD TO YOU BY DJsl 


LIGHTING PACKAGES 

UGHTCRflF 

Includes Mobile 460, l 
Footswrtch, G< 

SR? 

With 4 Par 38s 

J SOW Floods i 

$379 / 

T SYSTEMS 

Jltimate CT-22, 2 Bags, 
els, and Bulbs!! 

[ft 

r 

. With 8 Par 36 

Pin Spots 

K $ 479 

' Why Pay $599? 


WE TREAT YOU RIGHT 

110% Price Protection No Lemon Policy 
No Hidden Surcharges 30 Day Exchange 
30 Day Price Match Great Products! 

Hi-TECH PRO PRODUCTS 

10 Winter Street. Southboro, MA 01745-1029 

508-624-7479 

We accept Mastercard, Visa, Amex, And Discover 
For a Free Catalog write to the above address. 


CALL 800-833-4938 FOR OUR LOW PRICES ON PRODUCTS BY 

* AB INTERNATIONAL * AMERICAN DJ * BBE * BOSE * CALZONE * CROWN 
* DENON * EV * FURMAN * GEMINI * GENESIS * KNIGHT * UGHTCRAFT * LITTLITE * NESS * RANE 
* PIONEER LASER KARAOKE* SAMSON * STAGES * STANTON * TELEX * ULTIMATE 
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¥ SOUND 
* LIGHTING 
f KARAOKE 
t ACCESSORIES 


SEND NEW PRODUCT RELEASES AND PHOTOS 
TO WHAT'S NEW, C/O MOBILE BEAT, 

P.O. BOX 309 

EAST ROCHESTER, NY 14445 
OR FAX 716-385-3637 


MIXITUP 


ONE-OF-A-KIND 


Announcing the introduction of three new competitively-priced DJ 
mixers from MTX Soundcraftsmen, 

The MX25, nicknamed "The Battleboard," has an 

18 volt outboard power 
supply, inputs for two 
turntables, 2 lines and a D J 
mic. Master, mic and 
monitor levels, combined 
with push button cueing 
and a fourteen-segment 
LED display, provide 
optimum control. A field- 
replaceable 45mm 
cross-fader comes 
standard, along with a 
30mm short throw 
option. Just over 10 
inches wide and 
weighing 7 1/2 

pounds, the MX25 has a suggested retail price of S200. 

The MX50 is a rack-mountable stereo mixer that features three 
phono/line inputs, one stereo CD/line input and dual band graphic EQ. 
Master level control, assignable cross-fader and DJ mic input with talk- 
over are extra added attractions. A heavy-duty faceplate, protected on/ 
off switch provide durability, and a multi-voltage back switch allow the 
unit to operate virtually anywhere, making things that much easier for 




the Mobile DJ, Recordings can be made directly off the rear jack, 
thanks to new ultra quiet ICs. The MX50 comes with a two year parts 
and labor warranty and sells for $240. 

Finally, the MX150 is a 19-inch rack-mountable mixer that has 
many of the same features as the MX50. The difference is the two mic 
inputs with low-cut plus a 14dB talkover switch. A two year parts and 
labor warranty also comes with the MX150. Suggested retail is $350. 
MTX Soundcraftsmen, 555 W. Lamm Road, Freeport, IL 61032,815-232- 
2000 . 


Gemini Sound Products has launched itself into the profes¬ 
sional CD player market with the Model CQJ-16. Touted asthe 
only single-unit, rack-mountable player on the market with slide 
pitch control, the CDJ-16 features a nine-function wireless remote 
control that operates at distances up to 16 feet. Its three-beam 
laser pickup system and multi-function LCD display ensure clean 
sound and 



ability. Other 
features include a stutter-effect cue 

button, repeat and random functions and 16 bit, 8x oversampling 
capabilities. Detachable mounts are included. The CDJ-16 retails 
for S420. Gemini, 1100 Milik Street, Carteret, NJ 07008,908-969- 
9000. 


CENTER OF ATTENTION 


ST 


The Harmony is the latest development from OPTEC and is 

another step forward in 
the company's 
philosophy of 
obtaining a 
complete light 
show from 
one central 
fixture. 

Using an 
HM11200 
super bright 
lamp, Harmony 
produces a multitude 
of concentrated 

cylindrical light beams and a spray of thin beams in a flower effect. 

In addition, a newly designed color changing system results in 
almost infinite color possibilities. The centerpiece effect has eight 
pre-programmed sequences with 7,000 steps, continuous 
automatic mode and blackout using the included MOV analog 
controller. A built-in fan and microphone are standard. NESS, 111 
So. State Street, Hackensack, NJ 07601,201-646-9522. 9 ¥ 
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RAVE - DICHROIC COLORS - SOUND ACTIVATED 
GOOD BANG FOR THE BUCK! - $ 399. 



KLS 907 MIXER - 5 BAND EQ, ECHO 
EFFECTS, SOUND EFFECTS W/ 
SPEED CONTROL. DJ MIKE AUTO 
TALK, VOICE CHANGER, REMOV¬ 
ABLE CROSS FADER - $199. 


PAR 36 W/Lamp 

$ 16.93 






ms 


20560 W. 8 MILE ROAD 
SOUTHFIELD, Ml 48075 
PHONE: 313*357*0678 
FAX: 313*357*0218 


ODYSSEY - 7 GOBOS, 
MULTI-COLOR. 

SOUND ACTIVATED, 

HIGH OUTPUT 250 W LAMP 
SMALL & MOBILE 



10 SECOND 
SAMPLER 
GREAT FOR 
MOBILE DJs - 
HOOKS TO ANY 
MIXER -$119. 



THE MOST AFFORDABLE 
MOONFLOWER EFFECT 
- SOUND ACTIVATED - 


$ 119 , 



KLS 909 MIXER • 10 SECOND 
DIGITAL SAMPLER, SOUND EFFECTS 
W/ SPEED CONTROL, DJ AUTO 
TALK, VOICE CHANGER, REMOV¬ 
ABLE FADER • $289. 


LONDON FOGGER -1000 W 
HEATER, POWERFUL OUTPUT. 
COMES WITH 30 FOOT RE¬ 
MOTE, ONE GALLON OF LON¬ 
DON FOG FLUID FREE - $329. 
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ALL THINGS BEING EQUALIZED) 

Furman Sound has introduced a versatile line of six high-performance graphic 
equalizers that they call "the Q-series." The Q-151 and -301, dual 15 single 30 band units 
respectively, each utilize 20mm sliders and are housed in a single rack space chassis. The 
Q-602is a dual 30 
band with double 
rack spacing, 
whereas the Q-152 
and -302 are double 
rack space units 
with extended 
travel 60mm 
sliders. Each 
model features 
constant-Q 
equalization for 
true graphic 
representation of 
actual response 
curves, output 
lever slider 
controls and 4 LED 

meters. The top meter position indicates overload, sensed at multiple points in the circuitry. 
Every bypass switch uses "straight-wire" routing via high-quality relays to assure audio 
even during power outages. All sliders have electrically accurate, indented centers, 

For those of you who were actually counting,, .the sixth member of the "Q" family is 
the -541, a special-purpose model featuring four channels of five-band stereo equalization. 
This unit is ideal in situations where multiple stereo sources are used. To facilitate use with 
DJ mixers, the first two channels may be switched for phono applications or normal line 
level use. Retail prices, in order of appearance above, are as follows: Q-151, $399; Q-301, 
$389; Q-602, $699; Q-152, $489; Q-302, $469; and Q-541, $399. Furman Sound, Inc., 30 Rich 
Street, Green brae, CA 94904,415-927-1225. 






INDOOR 

OUTDOOR 

EASY 

mobility 


SECTIONS 
OF 10 FT LENGTHS 
ASSEMBLE 
TO 100 FT. SPANS 


VARIETY 
OF TRUSSES 
PERMANENT 
OR PORTABLE 


UNIVERSAL 
ALUMINUM 
LIGHTING TRUSSES 
10 FT IN LENGTH 


STRONG 

LIGHTWEIGHT 

ALUMINUM 

WELDED 

CONSTRUCTION 


10 FT, 

SECTIONS 
AS LOW AS 
S94QQ84Crt 


ALL 10 FT. LONG 


Universal Lighting Trusses 


Universal Manufacturing Co. 43900 Groesbeck Hwy, 

Clinton Twp., Ml 48036 (313) 463-2560 FAX #(313) 463-2964 
LIGHTWEIGHT • ALUMINUM • EASY TO ASSEMBLE • RUGGED STRENGTH 
FOR MORE INFORMATION CALL OR WRITE UNIVERSAL MFG. 


MANAGER- 

IN-A-DISC 

For all of you who would like to bring 
on someone to help oversee your Mobile 
DJ empire but hate the interview/reference 
check process, The Boston Party Makers 
introduces Event Manager. The five basic 
menus of this DJ software will keep your 
books, issue quotes, catalog your music 
library, keep updated lists and arrange your 
busy schedule, all with a simple click of the 
mouse. Compatible with Microsoft 
"Windows," available in 51/4" or 3.5" disc 
formats and complete with detailed 
instruction manual, this package retails for 
$175. A free, full-functioning demo is 
available. The Boston Party Makers, Suite 
215, 1280-A Belmont Street, Brockton, MA 
02401,508-580-0214. 

LIGHTAND 

SOUND 

Two lenses, two tunnels of beams, too 
much fun! The Omega, from American DJ 
Professionals, features a 300W lamp, built 
in mic, fan cooling, hanging bracket and 
multiple dichroic colors that move back and 
forth in time to the music. Useable in 
mobile and permanent applications. Asking 
price is S479. Also from American DJ, the 
SP-1501T, being touted as a "UPS 
Shippable DJ Speaker." A fifteen-inch Cast 
frame woofer and Foster horn are encased 
in this two-way, full range trapezoid 
speaker. Extra added attractions are built 
in crossover side carrying handles and 
speaker support mounting hole. Tough 
enough for even the most burly roadies. 
Each speaker is $549. American DJ 
Professionals, 5051 East Slauson Avenue, 
Los Angeles, CA 90040,800-322-6337. 

ALL IN 
THEFAMILY 

The Martin 2501 is a new low-cost, 
non-programmable controller that can be 
used with up to 32 individual units or 128 
robocolors within the family of Martin 
lighting products. Using either the fixture's 
mic or its automatic trigger, the 2501 
activates each compatible unit's built-in 
programs, and even contains special 
programs to create displays involving circle 
movement, color and gobo scrolls. Other 
features include nine microswitch control 
keys and a built-in mic, plus the capability 
for individual On/Off control, color setting 
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BOOM BOONS AND 
TANTALIZING TRIPODS 

Atlas/Soundolier has introduced the Performer Senes Model TL34E tripod, 
which offers increased stability and numerous convenience features. This two- 
section tube model uses a double-cam locking device and all metal housing. "Glide'n 
Lock" legs secure automatically, without the aid of liny screws, for easy set-up and 
tear-down. The unit also has high-density rubber feet to reduce mechanical noise 
and a patented wear-proof clutch for secure,fast, noise-free adjustment. The TL34E 
extends from 34 to 63 inches in height and folds to just over 32 inches for transport 
or storage. Finished in non-reflective ebony, the tripods sell for $100.87 list 

To go along with the new tripod is the Performer series of seven booms. The booms combine contemporary styling with an all metal swivel 
clamp and unique "Glide'n Position" tubing, which makes horizontal adjustment a breeze. Extra-strength steel T-bar knobs mean no-fail locking 
with a simple one-hand adjustmentin the vertical plane. Four models offer adjustable length tubing, from 161/4 to 511/2 inches, while the others 
remain fixed at34. All feature counterweights and come in either chrome or non-reflective ebony. Suggested list prices run from $55 23 to $84.43 
Atlas/Soundolier, 1859 Intertech Drive, Fenton, MO 63026,1-800-876-7337. 



and strobe flash rate. Vital stats on the 
Martin 2501 read: four pounds, 19“ one- 
space rack mounting, 100-130/2QQ-26QV 
and 5Q/60Hz. Suggested retail price ts 
$495. 

TINY GOOSE¬ 
NECKS, ETC. 

Audio-Technica U.S., Inc. introduces 
a line of miniature and sub-miniature mics, 
featuring single- and double-goosenecks, 
as well as hanging and boundary units. 

The AT935 single-goosenecks have 
interchangeable elements, an integral 
power module and either a 5/8 -27 thread 
adapter-mount or XLR quick-mount and 
shock-mount flange, These mics are 
equipped with either a cardioid, hypercar- 
dioid or 90-degree element and omnidi¬ 
rectional and supercardioid polar patterns 
are also available. The AT915 double¬ 
goosenecks are identical with regard to 
performance and element options, but the 
gooseneck is adjustable. 

Both the AT845R/RW and AT847/RW 
boundary models accept from 9Vto 52V 
DC phantom remote power for table, 
ceiling or wall-mount applications. The 
854R offers an omnidirectional polar 
pattern, while the 847R is unidirectional 
For overhead micing, the AT933 series 
features interchangeable elements. 

These highly directional units are 
available with either ceiling-plate or in¬ 
line power modules. Prices vary. Audio 
Technica U.S., Inc,, 1221 Commerce Drive, 
Stow, Ohio 44224,216-686-2600. 

SUBSCRIBE TODAY 

and receive Mobile Beat’s 
1994 DJ/Pro Sound & 
Lighting Directory 
Coming November 1st! 
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BEST PRICES AROUND - GUARANTEED! 

Shure L523/58 wireless mic - $399.00 
Shure Prologue 24 mic -- $49.00 
Lightcraft Mobile 460 Controller -- $129.00 
Community CSX35 speakers - $260.00 ea. 
Community CSX57 speakers -- $530.00 ea. 

Ness Par 38 light cans - $25.00 ea. 

Carver Amp - PM900 - 450 watts, 24 lbs. - $675.00 
Carver Amp - PM1250 - 625 watts, 11 lbs. -- $989.00 
KNIGHT SPEAKER STANDS » $79.00 ea. 




MTX mixers 






Unbelievable prices TOO LOW TO PRINT! 




CALL 


(716) 352-4623 - Information 


or 


(800) 254-3444 - Orders 
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Advertise in Mobile Beat's SHOWCASE! GREAT RATES for dealers and DJs is just $25 Per Column Inch (t 3/4" wide by T' high) Payment must accompany 
order. Deadline for October / November issue is August 20th. For more information or to place your ad with Visa or Mastercard call 716-385-9920. 


DJ 


DIS 


DJ SUPPLIES 

MOBILE LIGHTING«NIGHTCLUB LIGHTING 


DJ DISTRIBUTORS 


"Make us your last call - Well beat the price!" 

Pioneer & Nikkodo Karaoke • Gemini • Stanton • Gem • Samson • Ness 

Lineartech * American DJ • Denon • MTX • Nady 
TPR Lighting • Martin / Lampo • Laservision • Lightcraft • Knight • Furman 

Ecler • Bi Amp • Grundorf • Meteor • Genesis • Crest 

MOST ORDERS SHIPPED WITHIN 48 HOURS! 

P.O. Box 45, Williamstown, NJ 08094 

1 -609-232-6222 


CALL TO GET ON OUR 
MAILING LIST! 


VINYL! 


Why pay more for the same music? 
7* VINYL IS STILL AVAILABLE! 
Over 90% of the Billboard Top 20 - 

Available on 1" 

197 of Mobile Beat’s Top 200 have 
been available on 7” vinyl 

WE GET THE HITS FIRST 4 GET THEM TO YOU 
FASTEST t CHEAPEST! 

Dornesic 45s- Si 85 eacfr imjon 45s $4$ each 
Send tot monthly lei {n updates) 

Or Fax 24 Hours a Day: 703*556*0439 


MMS 


MUSIC MANAGEMENT SERVICE. INC. 
1446 Emerson avenue * imcUan, va 22101 


THOUSANDS OF TITLES 




We have the songs you need for weddings, graduations, birthdays, reunions or 
any special occasion - - Available how YOU want it—on CD, cassette, or 45 rpm records. 

These hits from the 1940's to the I990’s are the original versions by the original artists. We feature all types 
of music including many hard to find titles so you can fill all those special requests. 



C all, write or FAX for FREE DJ CATALOG 

\ui:ui< w pi i: • p.o. uo\ w45?-\iit • los a no elks, t a mm 

Phone 1310) 821-4005 Fax (310) 813-3389 


- FAST! 

RELIABLE SERVICE! 



0 


DISC JOCKEY 

INSURANCE PROGRAM 


800 - 486-0030 

Ask for Jim Kingston or Carol Bird 
Provides: 

$1,000,000 - Liability 
$5,000 - Equipment coverage 
Optional Limits Available 
Premium $525® Year 
Insurance Co. Rating A+15 


MOBILE DJ MUSIC 

NOW 7 GREAT DISCS FEATURING THE SONGS YOU PLAY AGAIN AND AGAIN! 

$35 EACH CD PLUS $3 POSTAGE 
SEND CHECK OR MONEY ORDER TO: 

MOBILE DJ MUSIC 

P.O. BOX 106, EAST ROCHESTER, NY 14445 
FOR COMPLETE LIST OF TITLES SEND S.A.S.E. 


MARTIN • R0B0SCAN * COEMAR • CLAY PAKY • LASERVISION • CEICO • NESS/OPTEC • AMERICAN DJ * PROGRAM SISTEM 


NOUVEAU LIGHTING 


LEASING 

AVAILABLE! 




Intelligent Lighting • Special Effects • Lasers 
Foggers • Cases • Lamps • Audio Systems 

"WE BUY RIGHT SO YOU PAY LESS" 
VISIT OUR HI-TECH SHOWROOM 


CALL FOR FREE CATALOG 800-243-9797 
IN NEW YORK CALL (516) 293-0075 
NEW VIDEO CATALOG 
NOW AVAILABLE - $9.95 


• DESIGN • SALES • INSTALLATIONS • SERVICE • EXPORT • 

LIGHTCRAFT • JEM EOGGERS • SOUNDTECH • GRUNDORF • KNIGHT • GEMINI • STANTON • NSI • GEM SOUND 











































































































© MIXERS /AMPS 
© TURNTABLES 
© CD PLAYERS 
© SPEAKERS (LIGHTING 
ACCESSORIES 


DISC JOCKEY 12" & SPECIALTY MUSIC 7 


CALL TODAY FOR 


A FREE CATALOG 


EVERYTHING FOR THE PROFESSIONAL D.J 



O STOCKING MOST D.J. REMIX SERVICES W 

3751 HARLEM RD., BUFFALO, N.Y. 14215 
716-832-7957 FAX 716-832-2271 


DJ Training Tool 



Indepth 
75 minute 



unlocks 
secrets to 
tuning a successful 
independent Mobile DJ Business, 

The Video Guide to 

Earning Money ai a 
Mobile Pl«c Jockey 


‘This video covers all the basics of 
the business with needle-sharp 
preci£cne&s...a wealth of information 
and advice." -Mobile Beat MagaiJne- 


S 39 9S CJl for FREE Info: 

*»sLh I-800-225-0000 

wmimd OetpaiDJ Video Produdoni 
Kik&Hntjfoi PO Bar424 

C**'* 1 Conunidt,NY 11725-0424 


MUSIC VIDEOS 

GREAT COLLECTION OF 
PROFESSIONAL MUSIC 
VIDEOS FROM '85 TO '90 
100 TAPES, 12 TO 14 PER 
WILL ONLY SELL SET 
$2500. 904-438-1660 


NEW! 

GEM SOUND ACTIVE 
LIGHTING EFFECT $127,50 

(Similar to the multi-colored Jewel) 

6 HEAD HELICOPTER 
$148.00 

16" MIRROR BALL $68.50 
PAR 38 CAN $19 
PAR 36 $17 

9’ LIGHT TRIPOD - $55,00 

CALL OR WRITE FOR A 
FREE CATALOG 

GREAT PRICES ON SOUND 
AND LIGHTING EFFECTS 

CAPITOL SIGHTS & SOUNDS, INC. 
1044 SOUTH HIGH STREET 
COLUMBUS, OHIO 43206 

(800) 473-4037 
(614) 444-7676 


WIN A SHURE MICROPHONE - SEE PAGE 74! 



BOBBY MORGANSTEIN PRODUCTIONS PRESENTS 

THE COMPLETE £D SERIES 

PRODUCED BY DISC JOCKEYS FOR DISC JOCKEYS 


CD1 


THE COMPLETE 
JEWISH PARTY CD 


FOR 8AM/8AT MlTZVAM; 

1. Cundlt’Lighting Medley 

2. Long Horn Medley (Inst rumen tel) 
I, Long Here Medley (Vocal) 

4. Have Nagiinh 

5. Dayerm 

6- David Melee h Yisrael 
7, Tjena^Tjena 

FOR WEDDINGS: 

Proceasfonels 
S. Doai Li 

9, Erev Shel Shoiluimm 

Recessional* 

10. Simon Tov and Mini Toy 

11. Choi'n Kale Mu*l Tov 
Crowning Ceremony 

12. Muiinha 
Keren 

13 Oi*h Shalom 

14, Short Morn, Medley 

leraell Dance* 

15, Maylm Mayim 
16 Yeah 




THE COMPLETE NOVELTY 
AND PARTY THEME CD 



CD2 


THE COMPLETE 
LATIN PARTY CD 



MCRENGUE 

1, Com pad re Pedro Juan 

2, Morongufr Del Tien 

MAMBO 

3, Mamba Jumbo 

SAMBA 

4, Samba Pa Ti 

5, A Feltcidade 

TANGO 

6, La Composite 

RHUMBA 

7, Bosom* Mucho 

i, Miami Beach Rhumba 

CM A CHA 

9, Cherry Pink & Apple Bioiaom 
10. Qy Como Vn 

SALSA 

1 I Marie Cervantes 
12 Sftgveclto 

Cum hi a 

13* Tibaron 

BOSSA NOVA 

14. Doiahnado 

LAMBADA 

15. Lambada 

CONGA 

16. Conga Lina Medley (Hot Hoi Hol t 
Everybody Salma 4 Parcuanon Jam} 

CALYPSO 

17 Jamaica Farewell 
15* Dayo 


NOVELTY SONGS 

1 t Rap Baal 

2, Na N*. Hey Hey, Kmn Him Goodbye 
chorus 

3, Land of 1,000 Dance* - chorus 

4, Re»ck H' Roll Pali II 

5, Mission Impasmble Theme 

6, Jeopardy Clack 
7 t Reveille 
B Yakely Sax 



NOVELTY SOUND EFFECTS 

B. Siren 
10* Bell 
11, Buxior 
1 2. Gong 
13„ Laugh Trek 
14, Applause 
15* Applause, with whistle 
16* Rim Shot 

1 7, Drum Roil 115 second*) 

15* Long Drum Roll (BO seconds) 

NOVELTY DANCES 

19* Square Danee 

70* Teton Mountain Stomp 

21 * Hula - Aloha Qe 

22, Mexican Hat Dance 

23, Can-Can 

24, Fiesta Party Line (Piirt Theme) 

25, Umbo Medley 

(Limbo Rack, Tequila, lko lko| 

GRAND ENTRANCE THEMES 

26, Space 2001 Space Odyssey 
27* TV 20th Century Fox 

26. Olympics: Olympics Theme 

29. Sports: Wide World of Spotla 

30. BatpbaP: Take Me Out to me Baligame 

31. Carnival; Gin dial art Match 

32. Circus: Over The Waves 

33. Surfing: Hawaii five-0 
34* Money: Dynasty Theme 

35. tiroapway Broadway Maillay 
(That's Enitrtiimnsnli Hooray For 
Hollywood. Thera * No Business 
Like Show Business. Give My 
Regards To Broadway, Cabaret) 

M Matdi Gras M adfay: 

[When The Samis, Way Down 
Yonder, Muskrat Ramble} 

37* Pflfillci, Hail lo the Chill 

36, Military,” Stars and 1 Strips* Forever 
30. Candy Cari: Candy Man 

40, GraduaPorr; Pomp and Gircuin Hence 
41* Camp: Hello Murids, Hallo fadda 
42* Shlp/Crulae.” Gtliigan** Island 
43 Daauty; Mia* America 

MUMMERS 

44* Goirion Sllppen 

45. It My Fnands Could Sea Ms Now 

46. Alabama Jubilee 

47. Pennsylvania Polka 
46 Baby Face 

49. Four Leaf Clover 

50. Mummer's Medley (Golden Slippers, 
Alabama Jubia*. If My Frienda 
Could See Me Now) 


CD4 


THE COMPLETE 
TRADITIONAL PARTY CD 



BIRTHDAY 

f. Happy Birthday I traditional, vocal} 

2, Happy Birthday (traditional, inatru.) 

3* Happy Birthday (swing, vocal} 

4, Happy Birthday (swing, Inkintmenlal} 

5 Happy Birthday (funky camp style) 

ANNIVERSARY 

£ Anniversary Song 
7 Anniversary Welti 

6 Happy Anniversary 

WEDDINGS 
Processional* 

ft Pachelbel * Canon In D 
10 Trumpet Voluntary 
11. Here Cornea The Bdde 
Recessional 

12 MandieiOhn’* Wedding March 
1 3 Simon Tov A Meml tov (vocal) 
Parental pannes 

14. Daddy's Utile Did (vocal} 

15. Daddy's Utile Gu| |in*irumanisi]l 

16. Sunrise, Suniat (vocal) 

17 Sunrise, Sunset (knsirum«n1all 

Cake 

lift Cut ih# Cake (traditional, vocal) 

19, Cut the Cake (traditional, (nalftil 
20 Cut (ha Cake (swing, mstrumenlelf 

21. Cut the Caks (funky, in *1ru merit et) 

TRADITIONAL DANCES 
Welti 

22. Edelweiss 
Foilrot 

23. rII Be Seeing You 

Jitterbug 

24. Opus One 

Swing 

26 American Bandstand 
Continental 
26 Nlghl Train 

ETHNIC DANCES 
Irish 

27. Irish Jig Medley (Irish Washerwoman, 
McNamara's Band, Gary Owen! 
Palish 

7B Beer Oarret Polka 

29. Kpcheny Mazurka [or Oberek] 

30, Dollar Dance Polka 
Italian 

3t, Tarantella 
Greek 

32. Zotlii The Greek 

33. Misertou 

Jewish 

34. To Lite - Hors (instrumental) 

>5 Happy Bar Mitrvah (vocal} 

36 Happy Bel Mityvah (vocali 

TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 
37. That 1 * Whet Friends Are For (*n*l ) 

16 Memory |intlrumeniai| 


WHEN ORDERING PLEASE DESIGNATE 
BY NUMBER 4 TITLE CD’s SELECTED. 

ADD $3 FOR SHIPPING & HANDLING. 

II ordering more thin 4 CD's please add an addition! 
$.25 per CD lor Shipping A Handling. PA Residents add 
6% sales tax Philadelphia Res add 7% sales tax 


CALL (215) 947-6935 






FOR MAIL ORDERS MAKE CHECK PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheal Road* Huntingdon Valley, PA 19006 


Coming Sept 1st - The Complete Specialty Party CD! 






















































































( KAKAOKK 

Tired of messy mic and 
TV cables? Try the new 
Karalink KL-1 Karaoke 
Snake Cable. 

Karaoke/DJ Equipment 
& Special Effects! 

Complete systems available. 

PHANTOM ENTERPRISES 




717-258*4401 


COMPACT DISCS etc. 

I HE Source for DJs 

* Every Type of Music* 
Most Formats 

At or Near Wholesale Prices 

Over 3000 Compilation CDs 
Equipment Also Available 
Call with Artists & Titles or 

Make & Model. I0AM-6PM ESI 

201 - 731-5290 

or send to A.V.C.. (SK Llewelyn Ave. 
West Orange. NJ 07052 


MOBILE DJ SOFTWARE 


FREE DEMO DISK or 
Download From BBS 

Jo Jo Pineau Entertainment 

5812 Beflamah l\IE, Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) 
505-255-5521 (data) 


FIRST DANCE CD PLAQUES 

8X10 FRAME $12.95 ea. + (S/H) 

For the east ol a C D give your wedding couples a 
memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 

A proven way lo increase business. 

Give us the couples name, first dance song, title, 
artist and wedding dale. 

WE 1)0 THE REST! 

Save time & Money! 

For more information Call Today 
703 *R 25 *fi 4 ll I 



KARAOKE WORLD 

132 Brentwood Drive, So. San Francisco, CA 94080 

Tel: (415) 952-4952 
(800) 972-7617 (orders only 
“Special Discount to KJs” 


■C 
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TO ORDER!!! 

Send cfadt sy noney cock to Doriic (kner T M 
Mrd Vanity, 207 E Wirur Si 
Shnmrswi. Pwmsy^ya iTtn 11 


» • ► W- ■ ■ B ■ * 


0UTSI0E USA AD SIH 
PH LADfL^rtiA nESCCMTS 
AD l* aSE TAJt 


lb. ,a.i iriitf .if ) ^ 0 IS 

503 

1«J0 


. *. .... 


! u m , 


20 


TOTAL 

4 . S A*w» foe Dttwy 


THE ill NEK* MIND BENDER’S NSC JOCKEY GUIDE BOOK! 

(EASY TO USE} 

* The only guide book, thet writ trim you to become i succeasiU 
Independent specialty or vtnety Disc Jockey. 

• for the beginner end already professional Disc Jockey. 

• Music store owners * that warn to serve professional D.J V 

• Nile club owners ■ who want to have the best dance mu8*c in their clubs 

* Pence music collectors. 

• Indudes over 3,700 qf the most requested dance songs fnxn 1941 through 
1991, 50 years qf dance music, In all categories. 

* Usisd Alphabetic!^ by Art st * Rated 

* Catagorized * Yur 

* Beats Per Minute < Contracts 

* Wedding Formats * Scec-.il Occasion Songs 

* Holiday Sengs * Apron 30 Nor Daece Songs 

* Trediianei Songs 

* What you need to know about variety DJ/s and specially D.J,"s. 

* Gening Started ■ Good Sailing Porta 

* Shoe Conrtds • Wedding Formats 

* * Pricing of Shows * Step-6y-St«p Procedjres for Cuing 

* Lmhi id de al Types of Successful Shews 4 Muting Muse 

* 1 EARN EXTRA CASH f 

* Learn the secrets to haring e fun & profitable career as « Dec Jockey’ 

* Al rtxiraucn ccnpitod frari rr, 1 cvifi muac cofecton & pasttx^ort-i.j, D J, Don Giner 


1 - 800 - 899-1740 » 717 - 730-0713 


MAKE THE 
MOST OF A 
BAD 

SITUATION! 

When you have a gig that goes 
right dawn the tubes - Tell Mobile 
Beat! Send a note describing your 
worst DJ/KJ experiences to 
Horror Stories, C/0 Mobfe Beat 
Magazine, P.0. Box 309, East 
Rochester, NY 14445 Or fax 
716*385*3637 



THE PARTY MIX CD 12 Must-Have All Original Party 
Medleys on 1 CD! Includes: The Grease Megamix • 
Swing The Mood ’ 91• Tight Fit’s Back To The Sixties 
parts 1&2 (without DJ) • Stars On 45’s Beatles Medley 
* Black Box Megamix * Snap * Technotronic, AND 
MORE! 

S24 plus S3 S/H ($7.50 if C.O.D) - Check / Money 
Order / C.O.D / Visa / MasterCard 

NOW WITH ULTRA FAST DELIVERY! 

Send or call for free Catalog of Rare Import CDs & 

Remix CDs!. 


Check out our new Toll Free # 1-800-569-2475 

MUSICALLY YOURS of New York 

64 Sunny Brook Circle, Highland, NY 12528 
GO WE NOW HAVE THE IMPORT CD 
“AMERICAN GRAFFITTI” - JUST $24.00 GO 



SUMO WRESTLING SUITS 

314-993-1120 

FROM 

“SUMO COAST TO COAST’ 

ONE PAIR OF SUITS OR 
DEALERS WELCOME 


LAST a* 

CAL Lp* 

(FOR ALCOHOL) 


END THE NIGHT RIGHT 

SEND $3.00 

PLUS $2.00 S&H 

To: GaryGibson 

1 507 Pinevlew Drive 

Raleigh, NC 27606 


60 SHOWCASE 


Mobile Beat 























































































iPawprlnt Syitcou, Inc. 


The Best In DJ. Equipment 

Cal us fot Grmt Prims on 

MTX/Soundcraftsmen, 
Ashly, Crest, Klipsh, PAS, 
Numark, Audio Technica, 
AKG, USA Cases & More. .. 

1 - 800 - 453-5505 


11« 


MA010M 



800 - 836-9355 


COMPACT DISCS OF AUSTIN 

rhou*and& of dine*. indudmg Scimuk 
SouiidVRa/oriiiaiil Hoi Try. k v IhveoUvh 
.md DJ TnuJitionjh lirtportv, incentive 
diktHints, vpcviiil orders - So \ Tn>l r 

MOhN. IH-3S#13l)L Aus.in.TX 7K752 
(512) 454-1212, FAX: 15121454-1975 


MOBILE DJ GOING OUT 
OF BUSINESS 

Lights * Sound - Keyboard 
Sacrifice Prices - Southoasi Inquiries Only 
Jim Eppes or John Summer 

904-942-9400 


Attention Mobile 
Beat Subscribers! 

Get a six-month 
extension to your 
subscription simply by 
introducing Mobile 
Beat to a DJ in your 
area! See page 73 for 
details. 


“Svrnt ’Tftatuzyer ~ DJ SOFTWARE 

Complete Bookkeeping, order entry, moil merge, 
rketing system and “AudioFile” record filing system with 
custom music lists, HPM counter and more! 

** USER FRIENDLY POINT & CLICK TECHNOLOGY 

WINDOWS COMPATIBLE ** 

FREE FULL FUNCTIONING DEMO 
CALL NOW (SOS) 580-0214 

or write to: SOFTWARE, The Boston Party Makers, Suite 215,1280-A Belmont Street, Brockton. MA 02401 
VISA MC AMEX or Check $175 IBM 286086/486 & 100% compatibles with 2 meg RAM 




it May Be rough on The Ears, 

But irs never Been Easier on The wallet 


Complete Karohe Systems From As Low As $500. 

Karaoke is more popular than ever. Prices are lower than ever. Which means now is a great 
time to look into buying a karaoke system. And when it comes to 
karaoke, no one is more serious than we are. We are stocking dealers of 
the major karaoke brands, including JVC, DK Karaoke, Nikkodo 
Karaoke and Pioneer Laser Karaoke, We ship all orders within 24 hours. 

Our free mailing list will keep you up-to-the-minute and in-the-know. 

When you add it all up, you’ll find that we should be your source 
for karaoke. So whether you’re ready to buy or just want to be on our 
mailing list, give us a call. And get ready to hum a happy tune - all the 
way to the bank. 




ATLANTIC 
KARAOKE 

1-800-879-S0IIG 


523 North Charles Street, Baltimore, MD • 4 10-83 7-4700 • Bax 410-837-9429 
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Disc Jockey 
Sound & Lighting 
Equipment Wholesale 

Call us with your best price! 

800 - 336-1185 

local call 508-584-8255 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 
Free Catalog 


AS 

m 

men 

SI ANTON 
LNEAJSTECH 
DKKMAOKE 
WNONFT 

mnflflE 

We will 


GfMNl 
PTWMlD 
SUPESPfiO 
MSS 
KNGH1 

mkkooo 
vaxwonoN hosa 

5PACETKH SINGING MACHINE 

Not Be Undersold! 


GSC 

SAMSON 
TKWICS 
AMB9GWDJ 
STAGES 
PONE Eli 


Visit our OJ 
SUPERSTORE! 

Electronic Bargains 

970 MonleMo Si. (fit, ZB) - firocMon, MA 

fax - 508-586-2488 

Sound Choice® Karaoke^ 

Sing-Along Tracks 

Announces 

KARAOKE 
CD of the Month 

Now you can have ALL 
the hottest hits EVERY 
month on one HOT, HOT, 
HOT KARAKE CD! These 
are eight of the latest re¬ 
leases in all musical cat¬ 
egories. Subscribe to our 
“CD of the Month" Program 
and you'll automatically re¬ 
ceive a new CD at 10% off 
the regular $19.95 price. 
Offer the LATEST RE¬ 
LEASES to your singers 
and keep them coming 
back for more! 





P.O. Bdi 472208 .Charlotte,NC 28247 

1 -800-788-4487 





i 



TIONS 


FINALLY THERE'S... 


YOUR ULTIMATE DISC RESOURCE! 




OUR PRODUCTS: 

CO SINGLE & MAXI SINGLES 
12* DANCE SINGLES 
GREATEST HITS CD's 
MONTHY CD SPECIALS 
BILLBOARD CHART BOOKS 


OUR CUSTOMER SERVICES : 

REPLACE OLD WORN VINYL 
UPGRADE LIBRARY TO CD's 
DJ START UP LIBRARY 
HARD TO FIND TITLES 
MONTHLY MUSIC UPDATES 



(800) 934-9749 

SALES & CUSTOMER SERVICE 



VISA 


. , ,V. m\ 

_ 


• • - a > s 




ROTATIONS 1012 NORTHRIDGE DRIVE NORRISTOWN, PA 19403 



Karaoke Specialties 
Tee Shirts, Tank Tops 
Button, Magnets, 
Keychains 
Original Designs 

Created for the Karaoke Buff 


LimelightMusic206-351-0435 


arr 




Buy Direct 
Free Catalog 
800 - 544-4898 


YOU CAN NOW MAKE 

YOUR OWN CD !! 

• state-of-the-art technology 

• transfer records, tapes, or CDs 

• special introductory prices 

• call for free information 

614 - 265 - 7150 


Remote Fog Machine - 1000 Watt - $235.00 
Fog Juice - Scented / Unscented / Water Base - $18 Gal. 

Metal Pin Spot with Bulb - $16.50 
U.L. Pinspot with Bulb - $21.00 
16' Ropelights - $20.00 
Double Derby - 20 Lenses - $460.00 
Derby -10 Lenses - $375.00 
15 Amp - 8 Switch - A/C Power Panel - $32.00 
50 Watt Pro Strobe W/Remote - $90.00 
12" Mirror Ball-$28.50 

Bulbs: 4515 - $3.50 / EVD - $12.00 / EHJ - $6.60/64514 - $15.00 


We Export! 
We Ship UPS! 
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ARM YOUR VEHICLE 

WITH A 

BULLDOG TALKING 
ALARM! 

*Armed * Disarmed" * "I Was Tampered WitiT 
■loud 127dB Siren * A Button Remote Control (2) 
•Easy 10 Minute Installation 

* 1 Piece Self-Contained • Remote Car Finder 

* Motion / Shock Delector * Curreni Sensing 

* Automatic Alarm Reset 
* Panic Button “Please Help Me* * More' 

Only $129 + $5 S/H 


To Order or For More Information 
Call 800*591*BUY1 
301*572*8000 



Outstanding Prices 


THE BEST DEALS ON 

DJ 

SOUND, LIGHTING and 
KARAOKE EQUIPMENT 
ARE IN THE MOBILE BEAT 
SHOWCASE! 

ADVERTISE! 

716-385-9920 


- Best In The West! 


DK • NIKKODO • JVC 


DENONET • ZENESIS • PIONEER 

Systems Starting At 


$995.00 



Visa & Mastercard Accepted 

1 - 800 -WO W-DJ AY 

1 800-969 3529 or 1-916-933 5882 



3864 Park Drive, Suite 6 A El Dorado Hills, CA 95762-4549 

- j 



BACK 
ISSUES OF 
MOBILE BEAT... 

are available for $4 
each. Send check or 
money with cover 
dates or issue numbers 
requested to: 

Back Issues, 

Mobile Beat Magazine, 
P.O. Box 309, 

East Rochester, NY 
14445 or order 
by phone with 
Visa/Mastercard. Call 
1 -800-836-9355 


MOBILE DJ SOFTWARE 

THE ENTERTAINER abs designed 
6 tested by CJs a"»g nesd lo rndflitain it e r evemfs. 
prospective customers, expenses, and muse library wih 
easet 

Now you an do \m tnat. using (he loJ owng features 

• Desipn^rint contacts, parry ptaniws. Invoices, quota 

• Copy previous customer mtiMiMilOfi to new dale 

• Unlimited comment for DJs and custtmers 

• Define your pricing structure for quotes 

• lrac< Tillage lor evenls and expenses 

• Multiple data base leearctt metteds. 

• Schedule / LI reschedule events 

• Report of unsenl contracts 

• Accounts receivable» Past due contracts 

• Print A saiie daedions lew each e*«ft 

• Mailme^/Form tetter caDafcfIlieL 

• Cualtf yow own reports 

• Fiee tectonicaf support * IBM Compatible 

Call for 30 da> free trial! 
703-803*7372 


ADVERTISEMENT 
tThc Nkwmg jn /utrpi Imm j rreert itntvi in Muhtk Hrmt i 



TO RUNNING 
WEDDINGS” 


Produced hy Henry Baker $39,95 + $5.00 s/h. Showcase 
Video Photography Productions, 62Garfield Ave., Hyde 
Park, MA. 02136 617-361-3685 

As a DJ employer, it often seems that one might say 
about an employee. He's great at any job but a wedding 
reception." Or, a novice miglil decline (o do wedding recep¬ 
tions. Perhaps part of the reason is because of the high focus 
on protocol with these events, which is the responsibility ol 
the DJ and can be intimidating lothe under-experienced, file 
latest release from Showcase Video. “ The DJ's Guide to 
Running Weddings,” docs a commendable job of targetting 
this specific topic. 

This video concentrates on running a tight performance. 
In a straightforward, classroom-type presentation, producer 
Henry' Baker delivers an A-to-Z overview of every aspect of 
hosting a wedding reception, from handling the initial phone 
call through picking up the check. The basics are firmly in 
place and completely covered. One unique aspect is going 
"backstage” lo observe an introduction plan being formu¬ 
lated by the DJ and the wedding party. Another is a voice¬ 
over narration during lootage of the bridal dance, bouquet/ 
garter and cake cutting ceremonies from actual weddings, 
where what you're seeing is discussed while you’re seeing it. 
Nothing abstract here. This video |wouid work well] as a 
training film for multi-system companies or novice DJs. 


• • • Grant Westmorland of Fantasy Yacht Charters, 
Chula Vista, CA, writes, 'This video is fantastic. I used 
several techniques from this video in the next wedding I 
hosted and the response was wonderful. You helped me a 
lot. Thank you for a great video." 

• • • Running time for 'The DJ's Guide To Running Wed¬ 
dings" is two hours. All videos include printed material,i.e, 
playlists, contract forms, music etc. 

• • • Other available videos are: "DJ ing for Fun and 
profit," $29.95 + $5 s/h, an introductory guide to DJ'ing. 

• • • 'The DJ's Guide To Making Money With Video," 
SI 9.95 + $5 s/h, gives you everything you need to know 
to use camcorders in your DJing business. 

SHOWCASE VDE0 • 62 GARHBJD AVE 
HYDE PARK, MA 02138 
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BOBBY MORGANSTEIN 

PRESENTS: 



ATTENTION CD DISC JOCKEYS 


Convert your 45' s, I 2" records, selected album cuts, cassette tapes and 
other existing formats onto a blank CD for your Broadcasting & Private 
Performance use only: 

• Up to 60 minutes of your music per CD 

• Create your own order of music you wont played 

• Transfer your out of print music onto CD 

• Consolidate selected cuts from various sources to 
conserve space 

• Sound enhancement technology available 
Eliminate scratches & unwanted noises} 

Call Third Story Recording Studio 

1-800-497-DISK (3475) 

In business since J 979 

Third Story Recording Studio is simply a transfer house. We lake your existing music format and 
convert it lo a CD format. We do not moke glass masters for duplication or multiple copies. 
Customers are responsible for applicable royalties. 


THE BEST BUYS ARE ALWAYS IN THE 

MOBILE BEAT SHOWCASE! 


DISPLAY ADVERTISER INDEX 

10,000 Hits * 22 
Abracadabra -11, 39 
American DJ Supply - BC 
Ashly Audio * 12 
Audio Climax -15 
Audio Advantages - 55 
Brandywine Printing - 35 
Cantek-Metatron - 10 
Celebrity Sing-Along - JBC 
Colorado Sound & Light * 49 
CDX - 24 
Community - 7 
Denon - 13, 19 
Eclipse - 34 

Entertainment Marketing - 37 
Entertainment Resources - 21 
Entertainment Supply - 40 
Gem Sound - 33 
Grundorf - 41 
Hi Tech - 40, 53 
Hot Hits - 9 
IRC - 37 

Island Cases - 25 
Island Sound - 57 
Jewish Party Video - 16 
KLS -27 

Karaoke USA - 72 
Li neartech - 8 
Lorio/Ross - 47 
Microlase - 17 
MTX - 5 

Music Company - 38 
Ness - 29 
Numark Ind - IFC 
Pro Sound - 45 
Pro Sing-Along - 49 
Remix Warehouse - 26 
Robotic Boxing - 71 
Sherman Specialties - 39 
Sound Ideas - 50, 51 
Soundtech - 4 
Spinning Sound - 28 
Spinnin’ 2000 - 41 
Stanton - 69 
Tracoman - 43 
Univenture - 10 
Universal Trusses - 56 
Upstairs Records - 41 
Zenasia - 46 



ATTENTION! DJs and KJs 

70iint i ? 

Our custom-built, carpeted Disc Jockey 
and Karaoke cases, that's what! 

STAGES. INC. promises unequalled service and 
customer satisfaction. Our in-house design staff will 
build a customized case around your equipment. 
Available options include: space racks, storage 
compartments, and foamlining, all in one case, 

LARGE INVENTORY - RUSH ORDERS WELCOMED 

For Your Nearest Authorized Dealer Call: 
Tel. 1-800-334-8625 • Fax (508) 676-9090 


<§TAGE<§ 
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Karaoke Explosion! 


1 



r 

DKKaraoke 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertainment 


C1)K 3300 Automatic Karaoke system by Sony 

m w 

Completely programmable auto disc loader 
Full video mixing capability- 
Superimposes Karaoke Graphics over any video 
source, such as camcorder , VC/?, laser disc , etc. 
Digital amplifier/mixer with 3 mic inputs, 
digital echo, equalizer and more 
Programmable control I er—se/ec/ sequences of 
up to nine songs at the touch of a button , digital 
key control and more 




JVC XKGM800 CD+G Multi Changers 
6-Disc Magazine Loaded +two mic inputs 
♦ digital key control ♦ digital echo ♦ vocal 
masking ♦ and more! 



DKK200P CDG Player 

Perfect add-on player to any DJ system 

♦ rapid cue-up time*multi-function timer 

♦ one-touch access remote control 



Starter systems from $649!!! Call for current blow-out prices! 


! 


JVC 

Sony 

Nikkodo 

Denonet 

Pioneer 

Mitsubishi 


Add-on components - Complete cased mobile systems - Disc racks * 

13" & 27" Monitors - H.D. Ped, stands with mic holders - Custom cases 
(allow 2-3 wks. additional) - Mics/wireless - Camcorders 


Everything you need to be successful 


i 


Call 708-530-SONG (Ask for ext. 54) 
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1GREG POWERS! 

:ENTEKTAJNMEf\iT 



NEW! - SUNFL Y LASER DISCS IN STOCK! _ 

latest contemporary hits 13 m l 3 .il|®' KKQOD 

COmY KARAOKE »LASER DISCS - SALE! | 

Regularly $150 euih Buy Vol #1 & 2 (Adult and General Audiente for only $259 DKKafSOke ’ 

and receiVe tomedy theme musk cosseffes FREE r \ —. 

WE STOCK MOST MAJOR BRANDS OF KARAOKE SOFTWARE AND PLAYERS AT VERY COMPETITIVE PRICES, 
CALL US BEFORE YOU PURCHASE ANY KJ OR DJ SYSTEMS AS WEIL AS LIGHTING • WE'LL SAVE YOU MONEY! 


Visa - Mastercard • Amex - Discover gladly accepted 

DEALER INQUIRIES WELCOME 




207 - 282-3783 




WRITE FOR FREE QUARTERLY 


TIP-SHEET/CATALOG 
•LATEST RELEASES 
•TOP COMPILATIONS 
Write: DJ CONNECTION, 
LAKESHORE RECORDS 
905 MONROE AVI 
ROCHESTER, NY 14620 





is our name 

AUDIO 

is our game 


AMI’S ! SPF.A K KRS / PR( H KSSINC 
A B - CERWIN VEGA -RAM - SOKET1C 
CROWN - QSC • SONIC • EV - JBL - EAW 

[)J MIXERS 

FURMAN RANF, • IINFARTECH - URIE 

LIGHTING 

ETA - UGHTCRAFT - STAGECRAFT 

KARAOKE 

DK-JVC-NIKKOOO 
WIRELESS M1CS 

MIKES -CASES- STANDS 
v Speaker recoiling our specialty 

Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST„ STONEHAM, MA 02180 
x (617) 438-1786 


STILL A FEW LEFT! 

GET YOUR VERY OWN COPY OF 


DJs! life CD says PARTY! 

Jukebox Special. THE BEST uanpifcttion UBsc of the most 
| requested party songs. NOT A REMAKE! Totally new, 
digital, copyrighted anangemenh with effects: Happy Birth¬ 
day , The Stripper, America The Beautifiil. ANI > MORE 1 Send 
$ 16.95+S3 S/H in Dynamic Raiding, 2S44 Dew cy Avenue, 
Rodk&ier, NY 14616. New York Stale reside fib add sales 

Li\ Silhf.it'litm K L j n.inmUci1! (7|6i 6214270 


FLASHY LIMBO POLE 


Professional & Inexpensive 

Just $19.95 

Lear Enterprises: 908-738-4152 



pro 


WATTS. ONLY 13 POUNDS 


Model 800 $FM digital power amp offers 600 
wattVCH into A ohms and 27S watts/GH into 

6Ohm spraters Eilnmtly compact and light 
3 b* high, 7 5* detpand only 11 psundt 



AFFORDABLE, RELIABLE, HIGH quality digital 
POWER, SATISFACTION GUARANTEED FROM 
ELECTRO FORCE CORR For mors info can. 
727 OAKSTONE WAY (800) 227-4445 

ANAHEIM, CA 92806 (714)774-3666 


First Mobile DJ in America. Order your 8X10 b/w glossy 
print today! Send $7.95 (check or M.0.) to Mobile Beat Magazine, 
P.O. Box 309. East Rochester, NY 14445 



STEEL CIIY DJ SUPPLY 

2000 Brownsville Rd. Pittsburgh, PA 15210 

8CXV786-8997 • 412-882-9114 
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DJ & KARAOKE 
CASES & CONSOLES 
Call for our custom 
case catalog 


ALL MAJOR CREDIT 
CARDS ACCEPTED 


List Price - $500 
Special Price - $333 


INTRODUCING! 

THE ROLLS DOUBLE-PLAY! 

A separate CD Player and Cassette 
Deck in one Rackmountable Housing 


i check am cxjr new kosta imposter hat. 

* GUARANTEED TO BE A BIG HITII 


************************************ 

f HEY MON S | 

# 

* 

_ # 

* ~ __ * 

* 
* 
* 
# 
* 
* 
* 
* 
* 
* 
* 
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it 
★ 
* 
# 
* 
# 
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• Entertainer 



-Party Host Supplies * 

(718) 447-2371 I 
********* * *********** * ********* 
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GRAHAM ENTERTAINMENT 

Our 40th Year In Electronics 


KARAOKE OW FROM $9.95 

EVERY AVAILABLE DISC IN STOCK 


JVC-NIKKODO-DENON ET-SANYO & MORE 
TOO MUCH INVENTORY? WE’LL BUY IT! 


AZDEN 

WIRELESS VHS 

DUAL 

CH 

$150. 

CDG-100 

KARAOKE 

MACHINES 

$288. 

DEALERS 

WANTED - 

CALL 

OR 

VISIT 

290 W. 

WATER ST. 

TOMS 

RIVER 

NJ 

1-800-UFO-5555 / 

FAX 

908-341-0770 


A WORLD OF BPM AT YOUR FINGERTIPS 

Dance Beats™ 

(Formerly Disco Beats Est1977) 

Write or call for FREE brochure today! 

“The Original Beats-Per-Minute Books ’! 

35 Fuller Rd., #204, Albany, NY 12205 

518-446-9063 



Providing DJ’s with 
Top Quality Recorded 
Dance Music On Cassette 


Keep up to date with the 

Newest Music & Save 
Money Too! 

All Programs mastered 
from Digital Audio Tape 
with Fibre-Optics Tech¬ 
nology on Chrome Tape. 

New Releases Every 
Two Weeks 


Choose from 
Full I Jhnrku # 

$30.00 / Week 

or out New Releases 

$15.00 /Each 

AVLA Copytifht Ucauo4 


For Information Call 

( 519 ) 681-9293 


Now Available on Cassette And CD! 



NEW & USED 


1000 WATT REMOTE 
F0G6ER 

4 GALLON FUND (59 
30 LENS BEAMED (299 
SOUND MOONUTE (129 


2 STANDS 
$99.00 

9 FOOT TALL WITH 
CROSSBAR & 
HARDWARE 
Hational Sound & 
Lighting 

So. Vienna, OH 45369 

(513) 568-4953 


Be the first to offer this exciting promo event to your customers? 
Don’t let your competition get there first! 




J 


CD 

INDEX 

CARDS 


Organize your 
CD Viewpaks or 
CD Jewel Boxes 
with our white 
rigid chipboard 
dividers. Can conveniently 
index for alphabetizing ot 
titling. 30 Count package. 

(Horn 117- 30 CT $6.00) 

CD INDEX LABELS 


AUDIO CASSETTE & 
VIDEO TAPE LABELS 

Your Company Name. Address & 
Phone on Laser Quality peel & 
stick White Labels to add that 
Professional finishing touch to 
your Demo tapes. 



Cassette Labels 
(Item 004 $3,00/1 2 Labels) 



Cash in on the latest craze! 

Bars... Corporations... Colleges... 
Private Parties are clamoring for 
Sumo Wrestling dates, 
with income of $300 - $500 per night! 

Call us for easy leasing/purchase arrangements, 

Just open the package and you’re ready to start making 
money! Don’t delay! 

716*242*0383 


For use with our CD Index 
Cards. Peel & Stick Labels 
with A.B.C's, 1920's- 1090's, 
Country, Jazz, Rock. R&B, 

Reggae, etc. 80 
labels. 

(Item 123 $3.00) 


* 



Video Spline & Face Labels 
(Item 005 515,00/30 Labels) 

—etauMmMJtMJU&a— 


BE SURE TO ASK ABOUT 
OUR FULL LINE OF 
INNOVATIVE DJ 
PRODUCTS INCLUDING 
COMPILATION CD'S, 
ROAD CASES AND MORE!*! 



hours 


DISC JOCKEY SUPPLY 

241 East Main Street / Suite 192 
Westfield. MA 01086-1633 

1-800-782-3033 

Fax 413/568/5473 
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Mobile Beat Takes a Ride with 
The Stanton * Vestax CD-33 & 
The Bag End ELF! 


BY R. LINDQUIST 



Grundorltest case loaded for (he show with Stanton CD-33 transport & remote, 
Bag End ELF integrator and Furman DJM-8 mixer 



esigning and assembling a superior sound system begins with the 
understanding that no system can sound better than its weakest link. 
A high quality amplifier can turn a slight hu// from an audio mixer 
i nto a horrid roar on the dance floor. An exceptional DJ sound system 
must include high quality, professional components from the music source to the 
speaker*. This point was well illustrated when we took to the road with a new' 
Stanton-Vestax CD-33 Dual CD player and Bag End's ELF speaker system. 

The subjects of the test arrived just in time for a benefit dance we had been 
asked to do in Auburn, New York to raise funds for an area student with cancer. 
The venue was the sanctuary of an old church that had been converted into a 
combination gymnasium and multi-purpose hall. We asked area spinner "DJ 
Kirsten" to do the show because of her wide knowledge of teen music, and. as the 
daughter of Mobile Beat’s Editor-In-Chief, she w as willing play the job grati s. 
Aside from remox ing the pew v and changing the front into a small stage, little 
w as changed from how the room was set up when used for services, T he area was 
huge, complete w ith stained glass w indows,4045 foot high ceilings and a balcony. 
This was an excellent room for a dance, as well as a great place to evaluate the latest 
in CD player and speaker technology. 


STANTON-VESTAX CD-33 

Testing CD players during an actual performance can sometimes give 
skewed results due to the variety of conditions. Along w ith evaluating this unit 
during a live performance, we ran it through a series of tests in a controlled 
environment (sec sidebar). 

First and foremost, a CD player should be reliable. During our three-hour 
gig. the CD-33 operated flawlessly, nota single skip or jam-up. Although Kirsten 
had little familiarity u ith the unit, she had no problem mastering its operation. Beal 
mixes were tight, errors were minimal. Due to a flurry of requests, she never had 


a chance to use the programming feature. 

One of the most notable pros of the unit is the ability to select a track simply 
by pushing "A" or “B“ to select the drive and the number of the track. The CD- 
33 finds and cues the track quickly and accurately. The “joystick" (a tremendous 
improvement over the rotary “dial within a dial" on the previous S-V player, the 
CD-22 lean then be used to find a precise point in the musical program or to match 


up the beats. 

Cueing is not quite as extreme as w ith the Denon DN-20Q0or D.Y-2200,but 
it's certainly fast enough. The transport and controller are built with an eye toward 
road-worthiness, and the gray and w hite color scheme is a big improvement over 
the red and black two-tone paint job on the CD-22. 

The layout of the controls is good, with the exception of the position of the 
play/pause button, which could have been either larger or better marked to set it 
aside from the other three buttons in the road. This isn't a problem in daylight, but 
a little tough to locate when the lights are low. 

Overall, our impression of the unit was that it’s a definite step forward in 
creating a CD player that is both reliable and competent, with features that should 
be most appreciated by DJs who do a substantial amount of beat mixing. 



BAG END ELF-1 

Conventional pro audio wisdom has always been that 
the way to get a dance floor shakin’ with bass is to use big, 
bulky, back- breaking cabinets and power hungry amps. For 
this reason, most Mobiles have shied away from bi-nmped, 
sub-woofer systems and opted for compact two-way and 
three-way speaker cabinets. With ELF-1, Bag End Loud¬ 
speakers of Barrington, IE has re-thought speaker system 
design and come up with a way to gel tight-fisted, hard- 
thumpin’ bass from a system designed for mobility. 

The ELF-1 system (ELF stands for Extended Low Fre¬ 
quency) we used on the crowd of teenagers was comprised of five 
main units. Each of the twoTA 12 Jrs. we used weigh just 40lbs and 
measure 21" x! 4"x 12" (HWD). Easy to move and a cinch to get on 
stands, each cabinet is equipped with a horn tweeter and 12 
midrange. 

The 18 E-C subs each contain a single 18" woofer and arc a 
bit heavier at 60 pounds, with overall dimensions of 22"x22"x 18". 

An inverted pole socket is mounted on the top, allowing the subs 
to be used to support the poles for the two-ways. An 
alternate version, known as l tfE-C lights, are about 15 
pounds lighter but do not have the pole support for the 
satellites. 

SET-UP 

Under normal easy-in/casy-out circumstances, 
schlepping the ELF 18 E-C subs is no sweat. This gig, 
however, wason a second floor. Lucky for us there was an abundance 
of teenage males with coursing hormones looking for a chance to show-off for 
the female populous. 

The shear volume of this hall created some unique acoustic problems. First, 
we had doubts as to whether or not these small cabinets could actually fill such 
a large area. Second was our concern about reverberation, as all the walls were 
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The new CD-33 Double CD Player from Stanton-Vestax 


Finally there is a double CD player that 
offers the same mixing capability and 
flexibility as turn tables... the CD-33. Unlike 
some other double CD players, the CD-33 
features a four-position joy stick let's you 
quickly shift between search and pitcli 
functions with linger-tip ease. 

And because the CD-33 s joy stick provides 
the same feel and functionality as toggle 
controls on a mixer* it won’t lake months to 
develop a "touch for the unit. Disc cueing, 
beat sync and beat skip mixing can be 
performed with the same spinning ease as 


vinyl. To give the CD-33 the same turntable 
personality, it also features instant start 
audio playback and sliding pitch controls 
with ±12% variable speed adjustment. Add 
10-selection Memoiy Program Play, double 
shock mount CD transports, single-button 
play/pause control and rugged rack mount, 
dual chassis design for the ultimate CD 
mixing experience available today. 

If you .m ready to shift into some serious 
CD mixing, check out Stanton-Vcstax's 
CD-33. When it comes to vinyl-style CD 
mixing, we stick" it to the competition. 


stunk >n 



Stanton Electronics. Inc. 

101 Sunnyside Blvd., Plainview, NY 11603 

Fax (516) 349-0230 

Phone (516) 349-0235 


k. 

























By David Fits 


1S-V CD-331 

Stanton-Vestax has recently introduced its latest model dual CD 
player, which is sure to capture its opponents' attention and 
then some. 

The CD-33 has features that are very nice additions to any DJ's 
world Foremost among these would be the unit’s ability to have 
programmed playback. We have all seen this on inexpensive con¬ 
sumer players, but the CD-33 has the ability to program up to 10 songs 
from any combination and from both transports. This worked well in 
my runs, and the transformation from one player to the other was very 
fast. 

The memory feature would certainly be useful during dinner and 
to facilitate a visit to the rest room The one major drawback to this 
function is that you can't program a CD while it's playing. Thus, to set 
up your program using both transports, you would have to either have 
another input or put up with the sin of “dead air.” The CD-33 is also 
designed to memorize programs into nine files (10 songs in each fife). 
This sounds nice, but I can’tthink of when I would ever use memorized 
files. 

The CD-33 also has a “Blank Pass'' function, which is supposed 
to ease the time lag from starting operation and minimize the time lag 
between songs if you were to leave it in continuous play. 1 wasn't 
impressed with the speed of starting play, but the unit definitely 
decreased the ' dead air" between songs. 

Other features of the CD-33 are: 

1) 12% pitch adjustment with +/- 8% fader, with an additional 
14% in the “FINE" position. 

2) The world's first Stick Controller, which initiates three func¬ 
tions — scan, search and pitch bend. The scan, fast forward and 
reverse worked well. The search function, which finds a precise point 
of play, was rather hard to use because slight changes in the position 
of the "joystick" automatically caused a change from the search to scan 
mode. Also, the time display only shows minutes and seconds, not 
frames fora precise read-out. The pitch bend worked well and made 
for easy beat mixing. 

3) A "CUE” button that allows an optional play start point and 
lets the DJ perform various re-mixing techniques. 

4) The world's first Double Suspension System. This 
shock/vibration-proof design really worked well in my tests. I have 
used many of the pro players on the market and believe this player will 
give you the most piece of mind when the rowdies decide to do some 
fool stomping near the edge of your table. When I did get the player 
to skip, it always started at the same point of play where it left off. 
making the whole earth shaking experience almost undetectable. 

5) A special internal service mode that displays error codes on 
the digital display to allow for quick analysis and correction. 

Overall the CD-33 is a very capable pro player. I did find that the 
player would eject while in “PLAY" mode, allowing for the possibility 
of accidental abortion. Also, the transport will take up 
3 rack spaces (3 spaces = 5 inches) but leave a gap. The red LED read¬ 
out is clear at all angles, but not all functions are clearly marked. The 
dimensions (WxHxD) and weight are: transport player. 19* x 4 3/8“ x 
9 1/4’, 13.3 lbs.; control unit. 19* x 3 1/2' x 51/8', 5.5 lbs. 

I was on the Mobile Beat test panel for the comparison between 
the early model Numark and Denon dual players, and I am glad to see 
tire remarkable improvements made by manufactures of pro-dual CD 
players in the last few years. I believe it will only be a short time before 
the "perfect" dual CD player is introduced. 

David Fite is the owner of LAS E R SOU N D, a full service jv 
Mobile DJ company based in Hilton NY. * 



hard surfaces and (here was 
absolutely no acoustical tile 
or fabric in the room. 

The F.LF integrator was 
mounted in our Gmndorf lest 
case,along with theStanton- 
Vestax CD player and a Fur¬ 
man DJM-8 l)J production 
mixer with on-board HQ. Bag 
End suggested we not use 
any additional F.Q or limit¬ 
ing with the ELF integrator. 

The actual hook-up pro¬ 
cedure of the ELF unit was 
complicated somewhat in 
that it uses only XLR con¬ 
nectors, Tliis required hunt¬ 
ing down an XLR to RCA 
adapter to mate w ith the Fur¬ 
man mixer*. At the output 
side of the ELF integrator 
are connections to the amplifiers for the TA 12s and the 18 E-C subs. Bag End 
supplied us with a Stewart PA 180(1 for the subs. An Electro-Force 800 SR4 
powered the high end satellites. 

Key to the ELF’s proper performance is setting up the integrator to work w ith 
specific ampliiiers. Adjustments are made through a number of DIP sw itches 
located beneath the front panel, which is accessible only il you have the proper size 
hex wrench*. Bag End includes suggested switch settings with each ELF system, 
so that the user can make custom adjustments. To those of us more comfortable with 
slide faders and rotary controls, this seems unconventional, and at first a bit 
confusing. Understanding how these DIP switches affect what is heard from the 
speaker takes a little time and experimentation, but the results are worth it. 

As we had checked everything out earlier in the day, total on-location set-up 
of the ELF system was less than five minutes. 

PERFORMANCE 

Prior to the doors opening, we had time for a quick sound check. It was 
apparent that the ELFsystem would have no problem tilling the room. The bass was 
tough and tight every where. As we suspected, the amount of reverb was significant. 
Bv adjusting the level and balance of the TA 12s. we were able to bring this 
reasonably under control. 

As the room began li lling, reverb became less of a problem, but we also found 
that the crowd was soaking up a lot of the bass. As we pushed the ELF system closer 
to the limits, it not only got louder, but crisper. According to Bag End, this is due 
to the built-in limiting of the integrator, which keeps the excursion of woofers under 
control and denies flat-out setf-destmetion in high pressure situations. 

From that point on. the system cooked for a little over three hours. Judging by 
the reaction on the dance floor, there was no doubt that the ELF system performed 
beyond our expectations. The total retail price ofthe ELF-I system we tested, which 
includes the ELF integrator ($2,460), 2- TA 12 Jrs. ($588 ea.). and 2-18 E-C Sub 
woofe is ($658 ea.) is $4,952. If you do a lot of jobs w here a load of bass is necessary, 
such as large high school or college parties, your payback on ins estment should be 
quick. If, on the other hand, you can’t justify the cost but would like a system with 
plenty of bottom. Bag End also offers a non ELF system with SI 5-C bass cabinets 
and a single 15" woofer for $478 each. Add the TA-12s for a total retail of $2.132. 

The Stanton CD-33 is $1775 list. 



FINAL NOTES: 

* Upon our suggestion. Bag End now offers, as an option, a proper cable w ith 
connections to mate with each client's mixer or system. They also now include the 
proper hex wrench with each system. 

For more information on the Stanton-Vcstax CD-33, contact Stanton Elec¬ 
tronics, Inc. 101 Sunnyside Blvd., Plainview, NY 11803,516-349-0235. 

For more information on EMM, contact Bag End Loudspeakers, P.O. Box 
4SS. Barrington. IL 60011, 708-382-4550. jr 
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HIT ME! 


WORLD ROBOTIC BOXING 


ROBOTIC BOXING is taking the enter¬ 
tainment industry by storm! America's 
leading DJs are buying multiple sets of 
robot boxers. Why? Because it’s a great 
form of entertainment. Ifs safe, it’s fun, 
and best of all -- it’s exclusive. Each set 
of robots comes with a protected territory, 
so you have NO COMPETITION! 




GET ME WET! 

Hot fun in the summertime.. .or anytime! 
Another DJ favorite. Fully self-contained 
unit showers your celebrity with THREE 
GALLONS OF WATER IN THREE 
SECONDS! Comes with golf, darts andl 
basketball activators. Use indoors or out. 
HOT, HOT, HOT! 


For more information, 
call KEITH NAMANNY 

at 

WORLD ROBOTIC 
BOXING ASSOCIATION 

( 712 ) 774-2577 


ASK ABOUT OUR HOT NEW 
SURF/SNOW COMBO SPECIAL! 



US “LIVE” AT 
THE ADJA DJ SHOW IN PHILL Y 

AUGUST9 & 10 
& 

THE RENTAL WORLD TRADE SHOW 

IN INDIANAPOLIS 
SEPT. 29 & 30 

WHERE WE WILL PRESENT THE 
WORLD PREMIERE OF 

MASCARR 

MICRO-REALITY RACING! 
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Mobile DJ and Karaoke 
product retailers - 

target your market! 

Karaoke USA 

is California's hottest 
Dublication on the fun and 
Dusiness of Karaoke and 
interactive entertainment! 

Hardware, software and 
services, direct sales or mail 
order, reach our estimated 

30,000 readership 

including subscribers both 
nationally and abroad. 


Karaoke USA 

VisionMagik Multimedia Group 
2140 Shattuck Avenue, Suite 2139 
Berkeley, CA 94704 
(510) 549-0541 Ext 2139 
Fax (510) 549-9767 Attn. 2139 

© 1993 VisionMagik MultiMedia Groui 



THE 1994 


MOBILE BEAT 

DJ/PRO SOUND & LIGHT 

DIRECTORY! 


CLOSING DATES 
SPACE: SEPTEMBER 17 
MATERIALS: SEPTEMBER 24 
STREETDATE: NOVEMBER 1 
BONUS DISTRIBUTION AT LDI & NAMM 
ADVERTISE! - CALL 716-385-9920 
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THE WEDDING M.C. — 
HOW TO M.C. AND 
SPEAK AT WEDDINGS 



Bv Brian C. i .ee. ed, In Ray McLeod, 493+ 
pys.. $24.95, Garry Robertson Music, 637 
Consortium Court. London, ONI'., N6E 2N8. 
519-681-9293. 

Remember those workbooks from erode 
school where there'd be a section to read and 
another to fill in the blanks? The format's 
back in Canadian emcee and public speaker 
Brian Lee's The Wedding M.t\, a handy 
how-to tonic that, according to the claim on 
its cover, has been a best seller in the author's 
native land. 

The publication is more like a home- 
study Course than a DJ manual. With a 
friendly, professional approach, Lee manages 
to convey what it lakes to pull off a success¬ 


ful wedding Included are tips on public 
speaking and performing, as well as 
specific wedding information. \\ hat stands 
out most are the hums and blank pages 
where IXIs can fill out slats and comments 
personalized to their needs and particular 
events. There are headings and bullets in 
these check-list sections as a guide, but the 
specifics are up to the performer I adoring 
info is made even easier by the manual’s 
three-hole, spiral notebook presentation: 
individuals can met el) extract the pages 
not pertinent to them and keep the rest in 
neat, accessible order. 

Although geared to becinneis, this 
l>ook could Iv useful for the already- 
imtiated as well. Even il \ou know all the 
ins and outs ol running a wedding, von 
might litid something you hadn't thought 
of before, like public speuking relaxation 
techniques, or "The Ro\ me Donahue" 
method ol ecu me the audience involved in 
the action. Also helpful is the catalogue ol 
jokes, quotes and poems appropriate for 
any nuptial. 

The Wedding M.C. has been field 
tested by the Garry Robertson Music 
franchises in Ontario. Canada, who are 

IM 

distributers of the handbook. **j 



AS A CURRENT MOBILE BEAT SUBSCRIBER, YOU CAN RECEIVE A FULL ONE YEAR (6 ISSUES) EXTENSION SIMPLY BY 
FINDING A NEW MOBILE BEAT SUBSCRIBER! IT'S SIMPLE: JUST ASK THE OTHER DJS IN YOUR AREA IF THEY SUBSCRIBE 
TO MOBILE BEAT. IF YOU FIND ONE WHO DOESN’T, SHOW THEM YOUR COPY AND GET THEM TO SUBSCRIBE. WHEN 
THEY PURCHASE THEIR SUBSCRIPTION, USING THE FORM BELOW (OR A COPY) AND NAMING YOU AS THEIR 
SPONSOR, WE WILL EXTEND YOUR SUBSCRIPTION FOR ANOTHER SIX ISSUES. (ONE YEAR!}. HURRY! THIS IS A ONE¬ 
TIME OFFER AND WILL NOT BE REPEATED. THE FOLLOWING LIMITATIONS APPLY: ONE ADOPTEE PER SUBSCRIBER, 
MAXIMUM ONE YEAR IN BONUS ISSUES, PAYMENT MUST ACCOMPANY ORDER, NO PHONE OR CREDIT CARD 
ORDERS. OFFER EXPIRES OCTOBER 31,1993. NOT VAUD IN COMBINATION WITH OTHER OFFERS. 

NEW SUBSCRIBER:_ _ __ 


ADDRESS:_ 

CITY: ST ZIP PH. 


SPONSORING SUBSCRIBER: 
SPONSOR'S FULL ADDRESS: 
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HIS MIC IS NOT! 




From Doug MacArthur to Adrian Cronauer, Elvis to Axl, the list of 
dignitaries and celebrities who have been photographed with a 
Shure Unidyne Microphone is endless. 

The popularity ot the Shure Unidyne, widely recog¬ 
nized as “The Microphone That Needs No Name," was 
i\V\ lou,e d * n industry trade books over 40 years ago. The 
phrase still rings true today, as the use of Unidynes 
has extended through U S. presidents, world leaders 
and noted lecturers and statesmen. A Unidyne mic 
Model 55C v/as used by General MacArthur on the 
deck of the USS Missouri when accepting the 
Japanese surrender at the conclusion of World War 
II. Four decades later, a Shure 55SH Series II 
starred with Robin Williams in his role as a DJ in 
Good Morning Vietnam, and the 55SH Series has even 
shown up in videos with the likes of Guns ’N' Roses and 
David Bowie. 

Perhaps the most memorable illustration of the classic 
Shure Unidyne’s renown is found on the Elvis Presley 
U.S. postage stamp, which features an artist's rendition 
of The King crooning into a Shure 556S microphone, 
first introduced in 1950 and popular throughout the 
early 60s. 

The original Unidyne, Model 55 (technically 
the Unidyne l), was developed by Shure 
engineer Ben Bauer in 1938. This breakthrough 
dynamic microphone was the first to achieve a 
unidirectional pickup pattern using a single 
element. Until that point, this had only been possible 
using two separate elements mounted in one housing. The 
patented Unidyne design offered superior directional control, 
smoother frequency response and greater sensitivity in a 
package that was not only much smaller but also less expensive 
than its contemporaries. The design and construction resulted in 



an extremely rugged and reliable microphone. 

In 1941, Shure offered its first ‘Broadcast' Unidyne 
microphone, the Model 555, essentially a 55 with a shock mount 
built into the swivel base. This was replaced in 1942 by the Model 
556, which featured a supercardioid directional pattern, improved 
frequency response and the same built-in shock mount. It too was 
quickly adopted by broadcasters and performers and continued, 
along with the 55, as a standard for the next ten years. 

In 1950, Shure introduced the heir-apparent to the venerable 
55 and 556. This was the 55S (the Unidyne II), also available in a 
broadcast version called the 556S, with shock mount base. The 
“S” denoted “small,” and indeed, the new models were signifi¬ 
cantly smaller than their predecessors, a desirable factor given 
the advent of television and other situations that demanded better 
visibility of performers’ faces. The sound and directional charac¬ 
teristics of the microphone were also greatly improved. The 55S 
was to become the new standard for live vocal applications lor the 
next fifteen years. 

By 1955, use of the 55S and 556S had become so wide¬ 
spread that these mics would appear on the stages of then- 
emerging rock and roll shows. Not only did these units perform 
well, they were able to survive in an environment for which 
previous microphones we re never designed. It’s no wonder that 
the Unidyne 55 is more closely associated with early rock and roll 
than any other microphone of the era. 

The 55 Series continues today in the Model 55SH Series II, 
Although it retains the vintage appearance and feel of the 55S, it 
has been updated internally with a higher performance element 
that combines even better sound and directional control than the 
original, with improvements in durability as well. 

Few microphones can boast of the recognition factor that 
accompanies the Shure 55 and its history. These 
Unidynes are regulars in current music videos, 
commercials and advertisements. ^ 



THE MIC FIT FOR “THE KING” 

MOBILE BEAT MAGAZINE & SHURE BROTHERS ARE GIVING AWAY 3 CLASSIC 55SH SERIES II 
MICROPHONES! JUST TELL US (IN 25 WORDS OR LESS) WHY YOU THINK YOU DESERVE TO 
WIN ONE OFTHESE HISTORIC MICROPHONIC MASTERPIECES! SEND YOUR ENTRY ALONG 
WITH YOUR NAME. MAILING ADDRESS & PHONE NUMBER TO MOBILE BEAT/SHURE MIC 
CONTEST, P.O. BOX 309, EAST ROCHESTER. NY 14445. WINNERS SELECTED ON BASIS OF 
ORIGINALITY AND HUMOR. IN CASE OF A TIE. A DRAWING WILL DETERMINE WINNERS. ALL 
ENTRIES MUST BE RECEIVED BY OCTOBER 25.1993. WINNERS ANNOUNCED IN THE 
DECEMBER/JANUARY ISSUE OF MOBILE BEAT. ONE ENTRY PER PERSON. PLEASE! 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics up on 

the TV screen for 
everyone to twist 
and shout 

Both laser 
discs and com¬ 
pact discs with 
graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you're 
just looking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 


Largest 

Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is ail 
about music, right! 




The chances are chat you've been 
getting more and more requests for karaoke 
gigs. You know...that sing along" musk? 

It's already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance to...karaoke can be quite 
the different experience. 

Celebrity Sing-Along systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years. We know the sing-Along 
business like you know the dance floor. 

From the ground up. 

So why learn Sing-Along the hard way 
when Celebrity can show you exactly how to 
turn your existing dj system into a turn-key 


Components 
or Turn-key 
Systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 



KMS-100 KARAOKE 
MONITOR STAND 

Celebrity's own heavy-duty 
stand accomodates four 
mics, a drink and ashtray! 

Quality construction 
lor professional use. 

(Speakers and 
speaker bracket optional) 

LIMITED OFFER ONLY 

Regular Price $249,00 


karaoke money machine. 

We call it karaoke to go. 


Call us today for quotation 
or other information! 
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12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818)361-1180 
Fax: (818) 366-6194 

800 992-9039 
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WIRELESS MICROPHONES BY $HURE 
































































•Sound Active 
Chase or Variable 
Speed Chase. 

•4 fully adjustable 
Par-16 Heads. 

•4 Dicro-Reflector 
MR-16 Long Life 
Lamps 2000 Hours) 
•Light Weight. 

•Includes Color Filters. 
•May be Used in any 
Position. 

•Suggested Retail $349 

•/tm&uceiH “DO"* Quality 
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NOW ON FACTORY 
AUTHORIZED SALE! 


(Pattern Created By Dicro-Reflectors) 




(Dealer Price May Vary) 



(Without Color Filters) 


(With Color Filters) 


FOR YOUR NEAREST 
AUTHORIZED DEALER, COLOR 
CATALOG, & A FREE POSTER! 

CALL TOLL-FREE TODAY! 

800 - 322-6337 

FAX 213-773-1956 Phone (213) 773-3333 

© 1993 American DJ Supply. Inc. Los Angeles Ca 90040 
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Quality , Affordable , & Reliable Products! 
From A Company You Can Trust! 
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